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Story of the Week 
Gags of the Week 


Believe It or Not, 
The Ice Man LOVES 
Home Freezers 

Adjust Your Imagination 
To this Develoment— 
and Sigh! 


Out of Our Mailbag 


Man of Distinction 


Story of the Week 


A Peoria, Ill., newspaper reporter 
was assigned to- find out what the 
“Man on the Street” thought about 
the habits of modern women. His 
first respondent—interviewed in a 
barber shop—was a spry old man 
who had just celebrated his 80th 
birthday. 

“Don’t ask me, Bub,” gloomed the 
octogenarian. “I quit thinking about 
women almost two years ago.” 


Gags of the Week 


“Trouble with those extra-long- 
and-thick luxurious’ hotel bath 
towels,” observes a Wall Street 
Journal pundit, “is that they make 
luggage too hard to close.” 

“What good can come of a day 
which starts with getting up in the 
morning ?”’-—FRANKLIN P. ADAMS. 


A great deal of water can be got- 
ten from a small pipe, if a bucket 
is always there to catch it. 

No home is complete without chil- 
dren, and it seldom stays that way 
with them.—-Woodmen of the World 
Magazine. 


Believe It or Not, 
The Ice Man LOVES 
Home Freezers 


On a Saturday eve our auto radio 
picked up an interesting broadcast. 
Jack White of WJR was interview- 
ing O. A. Weber of Flint, Mich. Mr. 
Weber is secretary of the Michigan 
Ice Industry Association. 

“Quite right,” Mr. Weber surprised 
a lot of listeners, including Dope. 
“Home freezers have given a big lift 
to our business. People entertain 
more nowadays, and they need more 
ice cubes for their parties. These 
extra cubes we can supply—our pro- 
gressive industry, I mean, via slot- 
machine neighborhood stations.” 

“Until home freezers came along,” 
he continued, “buyers of these bagged 
ice cubes had no place to store them. 
Now, thanks to the home freezer 
boom, we're really in business on 
sized ice!” 


Adjust Your Imagination 
To this Development— 
And Sigh! 


Really, now! 

Those surprising and sometimes 
shocking scientists are quick-freez- 
ing embryos! Furthermore, the lat- 
ter revive from their frozen state, 
and are born healthy, at any time 
the experimental scientists wish. 

Prof. B. J. Luyet of St. Louis uni- 
versity is in the vanguard of these 
experiments. So far he is working 
only on chicken embryos—but the 
implication is that he isn’t going to 
stop there. 

He has been able, in 38 experi- 
ments, to make the embryo’s heart 
resume beating after it has thawed. 
Some of these frozen hearts kept 
beating for only half an hour. Others 
lasted 20 hours. A few embryos lived 
long enough to reproduce! 

Luyet is attempting to match egg 
environments with egg heredity by 
transplanting proved superior “blood 
lines” to selected laboratory eggs, 
and incubating the matched cells. 

The long-term possibilities of these 
experiments are staggering. Imagine 
a frozen sperm mating of Cleopatra 
and Charles Boyer. Or Leonardo da 
Vinci and Gertrude Stein, Gypsy Rose 
Lee and Adlai Stevenson, Albert Ein- 
stein and Marilyn Monroe, Rita Hay- 
worth and Napoleon. 

What hath refrigeration wrought? 

(Concluded on Page 6, Column 1) 
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Peoples Is Elected 
To Presidency of 
U.S. AirConditioning 


NEW YORK CITY—United States 
Air Conditioning Corp. has announced 
the election of a new president, Wes- 
ley J. Peoples, 
chairman of _ the 
Institute of Boiler 
& Radiator Manu- 
facturers and for- 
mer president and 
chairman of the 
board of United 
States Radiator 
Corp. 

Peoples’ election 
took place at a 
special meeting of 
the U. S. Air Con- 
ditioning board of 
directors, according to the announce- 
ment by Earl A. Darr, chairman. 


Darr also announced that Peoples 
and associates would become “sub- 
stantial stockholders” in the com- 
pany, whose plants are located in 
Minneapolis. 

The presidency of the company had 
been vacant since the death last 
October of the former president, Al- 
bert A. Feinberg. 


W. J. Peoples 


Coleman System Has 
Packaged Evaporative 
Condenser-Compressor 


NEW YORK CITY—Formal in- 
troduction of its line of packaged 
residential air conditioners that in- 
cludes both self-contained and re- 
mote models was made by the Cole- 
man Co. of Wichita, Kan. here last 
week. 

The cooling units featured by Cole- 
man come in 2, 3, and 5-ton sizes and 
are available in two different types 
of packaged systems, explained 
Sheldon Coleman, president and 
general manager. The 5-ton unit, 
however, won't be produced until the 
last half of the year. 

One type consists of a “Blend-Air” 
furnace with the cooling section 
mounted above it and a packaged 
evaporative condenser-compressor 
combination unit which may be in- 
stalled outside the house and up to 
60 ft. away from the cooling section. 

This arrangement, Coleman said, 
conserves space inside the home for 
living, eliminates noise problems, and 
facilitates servicing. 

The compact evaporative conden- 
ser-compressor unit is said to used 
less than 6 gal. of water per hour for 

(Concluded on Page 4, Column 4) 


Specialty Stores May Use 
Liro Inventory Method 
To Figure U.S. Taxes 


WASHINGTON, D. C. — Retail 
establishments known as “specialty 
stores’’ may now use the LIFO (last- 
in-first-out) inventory accounting 
method in computing Federal tax 
liabilities, under a ruling issued 
March 2 by the Bureau of Internal 
Revenue. 

A store carrying a “reasonably full 
line” of furniture and home furnish- 
ings would qualify as a “specialty 
store” under the Bureau’s ruling, but 
with reference to appliance stores, 
the Bureau says: 

“It is not intended that an ex- 
tremely specialized store, carrying a 
single line of goods, such as a shoe 
store, a radio and television store, 
or an electrical appliance store, which 


(Concluded on Page 25, Column 4) 


Freezer Sales 
By Nema Set 
Record In 52 


(See table on page 25) 


NEW YORK CITY—Freezer manu- 
facturers reporting to the National 
Electrical Manufacturers Association 
scored their best year in- 1952, sta- 
tistics released by the association in- 
dicate. Their total volume for the 
12 months was 814,086 units. 

This represents an increase of 10% 
over the 1951 total, the best previous 
year. Of this total volume, 790,646 
units were sold in the United States, 
15,086 in Canada, and 8,354 in other 
foreign countries. Upright models ac- 
counted for 64,025 units of the total. 

December sales for the 24 com- 
panies represented numbered 60,301 
units. This was 4% better than in 
November and 52% better than the 
preceding December. 

The new sales record for the year 
was assured in November, when the 
738,328 units sold in 1951 was passed. 

Of the 814,086 units sold in 1952, 
266,948 were in the 13 to 16.9-cu. ft. 
classification. Another 192,077 were 
in the 11 to 12.9-cu. ft. class and 
130,527 were in the 17 to 20.9 group. 
Thus, 72% of the freezers sold were 
in the size range from 11 to 21 cu. 
ft. About 50,000 freezers were in 
sizes larger than 21 cu. ft. and 175,- 
000 in sizes smaller than 11 cu. ft. 


Freezer Survey Shows 
75% of Owners Save 
$5-$76 Monthly 


NEW YORK CITY — A recent 
survey of 25,000 home freezer owners 
in 30 major cities east of Chicago 
showed that 75% of those responding 
realized savings ranging from $5 to 
$76 a month through use of their 
freezer. 

This was revealed by FOA Mar- 


keters, Inc., a non-profit organiza- 


tion founded by John Bess, following 
completion of the survey which was 
started last summer among the FOA 
Marketers’ 25,000 members. There 
was a response of about 38% to the 
survey. 

In announcing results of the study, 
Bess said he estimated that 1,500,000 
freezers were sold in 1952 and that 
1953 sales would approach _ the 
2,000,000 mark. 

He asserted that generally-ac- 
cepted figures on 1952 sales were too 
low and did not take into considera- 
tion sales made by mail order houses, 
automobile accessory and supply com- 
panies merchandising freezers, and 


(Concluded on Page 25, Column 3) 


Bulletin 


Price Controls Off 
On Big Appliances, 
All Service Charges 


WASHINGTON, D. C., March 4— 
Price controls were lifted effective 
today on household refrigerators, 
home freezers, and most major ap- 
pliances, and on industrial services 
(including servicing of commercial 
refrigeration and air conditioning 
equipment). 

Price ceilings were lifted from the 
following electric and gas appliances: 
refrigerators, home and farm freez- 
ers, dishwashers, ranges, washers, 
dryers, and ironers. Ceilings remain 
on food waste disposers and water 
heaters. 


The price decontrol order which 
lifted ceilings from charges for serv- 
icing commercial refrigeration and 
air conditioning equipment, as well 
as other industrial-type services, re- 
sults in practically all kinds of serv- 
ice charges to consumers going out 
from under controls. Controls on serv- 
ice charges for household refrigera- 
tors and other household appliances 
were lifted last month. 


Still remaining under price controls 
are sales of commercial and industrial 
refrigeration equipment (excepting 
soda fountains and beer dispensing 
equipment) and air conditioning 
equipment (excepting room air con- 
ditioners up to 2 hp.). 

Price ceilings on soda fountains and 
beer dispensing equipment were re- 
moved late last month under General 
Overriding Regulation 4, Revision 1, 
Amendment 18, and General Over- 
riding Regulation 5, Revision 1, 
Amendment 16. 


Home Cooling Helps 
Boost Carrier Orders 
34% from Last Year 


SYRACUSE, N. Y.—New orders 
booked by Carrier Corp. during the 
first three months of fiscal 1953 were 
34% in excess of those for the cor- 
responding period a year ago, Cloud 
Wampler, president, stated at the 
annual meeting of stockholders. 

He also pointed out that this in- 
crease involved only normal business 
and did not reflect contracts for ex- 
traneous defense production. 

Represented at the annual meeting, 
either personally or by proxy, were 
the holders of approximately 750,000 
shares of Carrier stock. This is 70% 
of the total outstanding. Present in 
person were more than 200 stock- 


(Concluded on Page 4, Column 2) 


2 New Entrants Into Room Cooler Field 


> - 8 
Dayton Pump Has %, %4-Hp. 
Units for Homes, Offices 


DAYTON—The Dayton Pump & 
Mfg. Co., this year celebrating its 
45th anniversary, will enter the air 
conditioning field by placing on the 
market a room air conditioner espe- 
cially designed for homes and offices. 

The company currently manufac- 
tures and sells water systems, cellar 
drainers, water softeners, and gaso- 
line computing pumps. 

The room air conditioner will be 
marketed under the trade name of 
“Rapidayton,” which identifies all the 
company’s products. One-half and 
%-ton models will be available, ac- 
cording to Gerard J. Carney, general 
sales manager. They will sell for 


(Concluded on Page 4, Column 5) 


°° 2 = 
Chelsea Units Designed for 
Rooms Up to 3,600 Cu. Ft. 


PLAINFIELD, N. J.—Chelsea Fan 
& Blower Co., Inc. here has an- 
nounced a new room air conditioner 
available in three sizes for cooling 
rooms from 1,840 to 3,600 cu. ft. 

Each unit is provided with a com- 
plete accessory kit and detailed in- 
structions for self installation, ac- 
cording to the company. 

The company claims the air condi- 
tioner, designated Type RMC, is 
carefully designed for top perform- 
ance at low cost” and has “perfect 
balance of cooling, dehumidifying, 
ventilating, and air cleaning.” 

Finger-tip controls are located in 
front. The left-hand knob controls 


(Concluded on Back Page, Column 3) 


Frozen Food 
Sellers Warm To 
Freezer Plans 


See Them as Legitimate 
Source of Business Rather 


Than Threat to Grocers 


By George M. Hanning 


CHICAGO -— Food-freezer plans, 
rather than lack of commercial 
frozen food cabinet space, is upper- 
most in the minds of frozen food 
distributors this year, judging from 
the recent convention here of the 
National Wholesale Frozen Food 
Distributors Association. 

Though the subject of food plans 
only occasionally was mentioned by 
convention speakers, it was the con- 
stant topic of conversation around 
breakfast and luncheon tables. A 
year ago, the association took the 
position that it was better for the 
distributor to stick with the food 
retailer and not serve those food 
plan dealers who were conducting 
questionable operations. 

This year, according to Harry 
Schauffler, executive director, the 
distributors reaffirmed this position 
and felt that the past year had 
proved their position to be correct. 

“The frozen food plans have not 
hurt the food retailer,’’ Schauffler 
declared. “There is no food retailer 
today who is doing less frozen food 
business than he was a year ago.” 

While this might be, more or less, 
the official position of the association, 
individual members, particularly those 
from eastern states, had different 
ideas. 

As one source put it, “A year ago, 
they were afraid of the food plans. 
Now they are afraid they might be 
missing some good business.” 

One Philadelphia distributor said 
(Concluded on Back Page, Column 1) 


Mann Takes Over 
Inventory of G-E 
Commercial Units 


NEW YORK CITY—Mann Refrig- 
eration Supply Co. here has _ pur- 
chased the complete inventory of 
General Electric commercial refrig- 
eration compressors and condensing 
units, originally taken over by 
Tecumseh Products Co. when G-E 
discontinued the external sale of con- 
densing units in the sizes 2-hp. and 
below, on Dec. 31, 1952. 

This inventory will be maintained 
in stock and sold, Mann says, at 
factory prices as a service to manu- 
facturers, refrigeration supply whole- 
salers, and dealers who want G-E 
compressors and condensing units. 

The inventory, said to be valued at 
more than one-half million dollars, 
consists entirely of new open and 
sealed water and air-cooled units, 
ranging in size from % hp. to 2 hp. 

Under the terms of the trans- 
action, Tecumseh Products Co. has 
guaranteed, under arrangement with 
General Electric Co., to maintain a 
complete stock of replacement parts 
for units of this type for a minimum 
period of 7 years. 

This was part of the original agree- 
ment between Tecumseh and G-E 
when Tecumseh arranged to take 
over the inventory on hand and to 
supply parts at the time that the 
G-E Air Conditioning Division an- 
nounced that it was discontinuing the 
external sale of condensing units in 
the %-hp to 2-hp sizes. 
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BONUS FOR ALL 
AT HARKISON’S 


SHOP WEST SHORE AND SAVE 
; From Fen. 231d to 28th inchusive 


Every edult thet visits our thewroom . hove 
the opportunity of reeching in this bowl tilled 
with coins, ond whetever emount you con come 
out with in one hend you mey count. This 
emount mey be applied on ony MEW 1953 
FRIGIDAIRE Wesher, Oryer, Range o- Ivoner in 
our store or 4 con serve os part or oll of down poyment 


Im thes bow! will be on equal dollar velwe of pennies, michele, dimes, 
ond bell doliers — DON'T MISS THIS OPPORTUNITY TO TREAT YOUR. 
SELF TO THE BIGGEST HANOFUL OF BONUS MONEY YOU HAVE EVER 
HAD. A credit check will be given, goed for 30 deys, 4 you wish 


oO 2 G 


NO FINANCE CHARGES 
(On Short Term Contrects) 


J. PAUL HARKISON 


Prone 732 Market St, Lemoyne, Peo. oe oe 


Nashville Electric Show 
Will Be Held May 5-8 


NASHVILLE, Tenn.— The 1953 
“Electric Show” sponsored annually 
by the Nashville Electrical Dealer’s 
Association in cooperation with the 
Nashville Electric Service will be 
staged from May 5 through 8 this 
year, the dealer’s association an- 
nounced recently. 

The show again will be housed in 
the Drive-thru garage at the Elec- 
tric Center. Hours will be 6 to 
10:30 p.m. daily. 

Ben S. Gambill, general chairman 
of the show, said that all retail 
dealers, distributors, and manu- 
facturers of electrical appliances, sup- 
plies, and equipment are invited to 
participate as exhibitors. 


Weekly ‘Basketball Forecasters Contest’ 
Requires That All Entrants Visit Store 


CHEYENNE, Wyo. — Co-sponsor- 
ing a “Basketball Forecasters Con- 
test” in which a cash prize is 
awarded weekly to the contestant 
correctly guessing the most winners, 
has brought heavy traffic into D & R 
Appliance Co., here. 

Along with several other business 
firms in the block, D & R Appliance 
Co. runs a full-page newspaper ad 
each week, prior to weekend basket- 
ball games. 

Each store takes a section of the 
ad featuring its merchandise and 
services, plus the names of two 
teams which will compete for the 
weekend. Contestants, in order to 
make up an entry, go through the 
ads, checking the names of teams 
picked as winners. 

A space is provided at the top of 
the full-page spread for the contest 
entry, including name, address, and 
time of entry. Contestants must 
bring the entry into the store, where 
it is accepted in order to qualify for 
prizes. 

As an extra attraction, D & R Ap- 


pliance Co. arranged for an extra 
prize of $5 to any _ contestant 
guessing the results of all games for 
a given week. 

In the event that no such accurate 
forecasting occurs, $5 is added weekly 
to the additional prize until it is 
won. 

Reminiscent of football score 
guessing contests during the fall 
season, the stunt has been responsi- 
ble for an exceedingly heavy volume 
of traffic, D & R Appliance Co. has 
found. 

This has provided an excellent op- 
portunity to demonstrate the firm’s 
complete refrigerator, range, auto- 
matic washer, home freezer, and 
other appliance lines and to familiar- 
ize its services to many people who 
might never have otherwise entered 
the store. 

“Interest in basketball runs ex- 
tremely high in our area,” a spokes- 
man pointed out. “Since this is the 
first time any such contest has been 
run in the city, it has created 
maximum interest.” 


Servel Reports Profit 
For First “53 Quarter 


NEW YORK CITY—A net profit 
after taxes of $197,000, or 8 cents 
a share, for the first quarter of the 
1953 fiscal year was reported re- 
cently by Servel, Inc. 

Realized on net sales of $39,325,000, 
this profit compares with a deficit of 
$970,000 in last year’s first quarter, 
when net sales were $7,416,000. 

W. Paul Jones, president, pointed 
out that “the first fiscal quarter of 
each year is traditionally a losing 
period for our company since it com- 
prises winter months when sales of 
refrigeration and air conditioning 
products reach their lowest level. 

A principal reason why the com- 
pany was able to operate at a profit 
for the first quarter of this year, 
Jones said, was the greatly increased 
sales volume resulting from defense 
operations. 

“However,” he added, “civilian 
sales were also increased 42% over 
the same period last year and should 
show a marked increase also through 
both the second and third quarters.” 


‘Bowl of Coins’ Promotion 
Produces Store Traffic 


LEMOYNE, Pa.—J. Paul Harkin- 
son, operator of an appliance store 
here, pulled traffic during the final 
week of February with a “bowl of 
coins” promotion. 

Every adult visiting the store dur- 
ing the promotion was given the op- 
portunity to reaching into a coin- 
filled bowl. Whatever amount could 
be pulled out in one hand could be 
applied on the purchase of any new 
1953 Frigidaire washer, dryer, range, 
or ironer in the store. 

A newspaper advertisement an- 
nouncing the stunt pointed out that 
the “handful of bonus money” could 
serve as part or all of the down pay- 
ment. If shoppers wished, they could 
receive a credit check good for 30 
days. 

In the bowl was an equal dollar 
value of pennies, nickels, dimes, 
quarters, and half-dollars. A _ sign 
alongside the bowl read: “Take a 
Dip in the Buyers Bonus Bowl.” 


Cooperative Ad Tells 
Significance of 


Association Emblem 


SCRANTON, Pa. — Members of 
the Lackawanna County Appliance, 
Radio & Television Association ex- 
plained the significance of their as- 
sociation emblem in a cooperative 
newspaper advertisement which fea- 
tured a large reproduction of the 
emblem. 

Captioned, “What Does This Em- 
blem Mean To You?”, copy read: 

“When you buy or have repaired 
or installed a radio, television set, or 
any other electrical appliance, select 
a dealer who displays the above em- 
blem. It’s your assurance of a fair 
and honest transaction. It signifies 
that the dealer displaying it is a 
member of this organization. 

“He is pledged to abide by and 
uphold the fine standards adopted by 
this organization. You can feel con- 
fident, when you patronize any of 
these dealers, that you will receive 
the best value possible for your 
money. This organization is affiliated 
with the Scranton Better Business 
Bureau.” 

Cooperating dealers are: Eric 
Pleger, Kap Appliance Co., Radio 
Laboratory, Roche Stores, Inc., W. C. 
Carter, 20th Century’ Television, 
Hicky’s TV Mart, Scranton Talk, 
Globe Store, Scranton Dry Goods 
Co., Acme Television, Stoehr & Fis- 
ter, Basch Television, and Suger- 
man’s Inc. 


Buffalo Chain Incorporated, 
Studies Expansion Program 


BUFFALO — Music House, oper- 
ator of four appliance stores in 
western New York, has been in- 
corporated, it was announced by D. 
Bernard Simon, president and owner. 

Other officers of the new corpora- 
tion are Herman Sacks, vice presi- 
dent and sales manager, and Eugene 
M. Warner, secretary-treasurer. 

Simon, who founded the chain of 
stores 12 years ago, said plans for 
expansion of the business are being 
considered. Music House has three 
stores in Buffalo and one in Niagara 
Falls. 
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Crosley Official Sees No Big Price Jump 


New Products and Old-Fashioned Competition 
Will Take Care of Prices When Decontrol Is Complete 


MEMPHIS — Old-fashioned com- 
petition, rather than government 
regulations, will protect the public 
when the final decontrol of all prices 
is completed, an appliance manu- 
facturer told members of the Tennes- 
see Retail Hardware Association at 
their annual meeting in Memphis. 

“If retail appliance prices rise at 
all, it will be slight,” Inwood Smith, 
assistant to the general manager of 
Crosley Div., Avco Mfg. Corp., said. 
“Intense competition among _ the 
manufacturers will keep prices in 
line.” 

Crosley also sees a return to the 
normal seasonal pattern of sales in 
the appliance industry, Smith said, 
pointing out that high inventories 
plagued manufacturers during the 
first half of last year, but when this 
inventory situation was cleared up, 
sales rose during the second half to 
high peaks. 

Inventories today throughout the 


rULLY 


IT'S THE LOWEST PRICED 
AUTOMATIC 


industry are low. Therefore, ap- 
pliance dealers are selling in a stable 
market, although it is a _ buyer's 
market, he said. 

“While rising costs have shaved 
manufacturers’ margins dangerously 
thin, it appears that they will have to 
continue to absorb at least part of 
the increase in production costs and 
concentrate on volume manufactur- 
ing and marketing to offset lowered 
margins. 

“The appliance industry is opti- 
mistic about the levels of retail sales 
during the coming year, feeling that 
they will equal, or slightly exceed, 
over-all appliance volumes of last 
year. 

“The first six months should be 
considerably better than the compar- 
able period last year, with a slight 
decline in levels during the latter 
half of the year as compared to the 
period’s high sales in 1952. 

“The long range future of the ap- 


pliance business for retailers looks 
particularly good if they will do a 
balanced sales job on both the estab- 
lished appliances that have wide 
public acceptance and on the newer 
products being developed. 

“Competition among manufacturers 
will insure new and salable features 
being added to appliances every year. 
Even those with a high market 
saturation at present, such as elec- 
tric refrigerators, will be replaced by 
the consumer in favor of newer 
models at a consistent rate. 

“There is a wide open market for 
such relatively unsaturated products 
as home and farm freezers and auto- 
matic dishwashers. Entirely new ap- 
pliances with tremendous market 
potentials, such as home air con- 
ditioners, are being developed. 

“The public acceptance of these 
newer products has put the entire ap- 
pliance industry near the top of the 
list of fastest-growing industries. 

“There are more new products 
with unsaturated markets in the ap- 
pliance field than in any other 
industry. To the retailer, these new 
products represent an_ exceptional 
growth potential for his own busi- 
ness.”’ 


First Quarter Shipments 
Of Remington Room Coolers 
Jump 200% over 1952 


AUBURN, N. Y. — Shipments of 
Remington Corp., manufacturer of 
console and window-type room air 
conditioners, for the first quarter of 
1953 are 200% above 1952 and its 
backlog of unfilled orders “almost 
exactly equals total sales for all of 
1952,” Herbert L. Laube, president, 
announced at an annual meeting. 

Reporting that sales of console 
room air conditioners already were 
well under way, Laube said the firm 
“had never before experienced such 
large and early demand.” 

He attributed the increase to the 
recently-announced additions to the 
line, a $10 to $40 price cut on con- 
sole models and “public interest in 
the benefits of room air conditioning.” 

At the meeting, shareholders 
elected a board of five directors of 
the corporation. Members of the 
board are Caleb Candee Brown, 
Jr., Syracuse; Laube, Maurice I. 
Schwartz, and Fred Stidfole, Auburn; 
and M. Mark Watkins, Philadelphia. 


DEFROSTING REFRIGERATOR 


Featuring the same famous defrost 


system found on the top Norge models! 


It’s a sales story for you! A beautifully-styled Norge with 
fully automatic Jet self-defrosting that’s dollars below com- 
petition! Other features by the score, too. Handidor! Cross- 
top freezer chest! Meat Keeper! All these and more at a hot 


retail price—only $299.95! 


Other values in the line? You bet! You see, every Norge 
model from top to bottom was designed and priced for fast 


sales! 


Here’s a leader that’ll bring in prospects! 


JET SELF-D-FROSTER MODEL 816 


REGULARLY 
SELLING AT 


2995 


This price applies from coast to coast 


THESE GREAT NEW NORGE MODELS 


DESIGNED AND PRICED FOR FAST SALES! 


701—Promotion 
Model—large 
freezer chest, 
meat keeper, 
crisper, blue trim. 


811—large cross- 
top freezer chest, 
coneges, tall bot- 


tle shelf, blue and 
gold trim. 
$239.95 


812—large frozen 
food capacity, 
Handidor, wide 
crisper, glacier 
tone trim. 
$269.95 


912—large freez- 


er chest, adjust- 
able shelves, 
Handidor, ive 
gold trim. 
$299.95 


> 


It’s new Norge Model 702—with ample margin for promo- 
tional selling! Remember—it’s not a stripped-down model. 
For its features include a 34-lb. capacity cross-top freezer 
chest, shucker trays, and large sliding crisper under glass. 

Yes, the Norge line is filled with step-up features for 
higher profit selling. Yet, the top Norge model lists for only 
$399.95—not $450 or $550. This combination of sound 
features and sensible prices is what makes the Norge line a 


natural for volume sales. 


y 


916—same as 
Model 912 plus 
Jet Self-D-Froster 
and 4-speed But- 
ter Bank. $449.95 


1112 — large 
frozen food ca- 
pacity, adjustable 
shelves, Handi- 
dor, ice gold 
trim. $349.95 


1116—Jet Self-D- 
Froster, freezer 
chest, adjustable 
shelves, beautiful 
ice gold color 
trim. $399.95 


| uct managers. 


8 Manufacturers Join In 
Design Conference Plans 


LOUISVILLE, Ky.—Plans for a 
continual exchange of information 
and ideas on design practices in in- 
dustry were formulated at a recent 
design directors conference in Louis- 
ville of eight leading manufacturers. 

A. N. BecVar, manager of product 
planning for General Electric’s Major 
Appliance Div. and host for the meet- 
ing, said similar conferences will be 
held at various company head- 
quarters every few months on a 
rotating basis. 

The next meeting, at the Corning, 
N. Y., “Glass Center’ of the Corning 
Glass Co., is scheduled for the latter 
part of May. 

BecVar said the conference was the 
first of its kind in industry and 
developed from discussion over a 
period of years among individual de- 
sign directors of the participating 
companies. 

He added that the group would 
explore design practices of each of 
the companies. Periodically, special- 
ists in fields related to design will be 
invited to lead case study discus- 
sions on a round-table basis, he 
added. 

The G-E executive said the first 
meeting was spent largely in the 
selection and preliminary discussion 
of topics to be covered in future 


| sessions. 


These will include: methods of 
classification of designers, desired 
educational background for de- 
signers, training courses for de- 
signers, design department responsi- 
bilities in relationship to manage- 
ment, the relationship of outside con- 
sultants to the design department 
and to management, functions of a 
design department, education of the 
public concerning design, and the 
necessity for company design di- 
rectors to participate in community 
improvement activities. 

A tour of G-E’s new “Appliance 
Park” under construction here was 
included in the program, 

Attending the conference, in addi- 
tion to BecVar, were J. Van Koert, 
Towle Mfg. Co., Newburyport, Mass.; 
T. C. Clement, Eastman Kodak Co., 
Rochester, N. Y.; H. C. Doner, Lib- 
bey-Owens-Ford Glass Co., Toledo; 
J. B. Ward, Corning Glass Co.; J. 
Birnie, Reynolds Metals Co., Louis- 
ville; G. H. Kress and C. J. Jaworski 
of International Business Machines 
Corp., Endicott, N. Y.; and W. C. 
Granville, Container Corp. of Amer- 
ica, Chicago. 


Reveo Income Up In °52, 
Sales Rise $2 Million 


DEERFIELD, Mich. — In 1952, 
Revco, Inc. completed another year 
of increasingly profitable operations 
and constantly enlarging sales, G. F. 
Forsthoefel, president, told stock- 
holders recently. 

He said Revco sales totaled $8,141,- 
356 for the year as compared with 
$6,253,719 for 1951. Net income rose 
from $121,086 in 1951 to $176,064 in 
1952. 


Six Regional Meetings 
Scheduled by Norge 


CHICAGO—-Plans for six regional 
meetings of Norge distributors and 
wholesalesmen were announced re- 
cently by H. L. “Red” Clary, Norge 
vice president in charge of sales. 

The first two meetings will be held 
in Chicago's Knickerbocker hotel, 
March 2 and 3, and March 5 and 6. 
Other dates are: 

New York City, March 12 and 13 
at the Park Sheraton; New Orleans, 
March 20 and 21 at the Roosevelt 
hotel; San Diego, March 26 and 27 
at the Coronado hotel; and Seattle, 
March 30 and 31 at the Olympic 
hotel. 

Clary said that the spring and sum- 
mer advertising and merchandising 
plans will be unveiled for distributor 
personnel. Norge’s expanded national 
magazine advertising program and 
other selling ads will be described for 
the first time. 

Officials of the Norge Div. of the 
Borg-Warner Corp. who will attend 
the meetings are: George P. F. 
Smith, president; H. L. Clary, vice 
president in charge of sales; R. C. 
Connell, general sales manager; 


David H. Kutner, director of adver- 


tising and publicity; Elmer G. Fen- 
ton, director of national service; Mrs. 
Jessie Cartwright, director of the 
Norge Home Institute; and all prod- 
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WHY WAIT 
HOURS? 


When you have “freeze-ups” (or 


other moisture troubles) why not | 


stop them right away? Why wait for 
the moisture to be picked up? 

Thawzone goes right to the mois- 
ture. No delay. It travels through the 
refrigerating unit right away. You 
get action quickly, wherever the 
moisture may be. 

Remember, the drier that destroys 
moisture is Thawzone. The water 
can’t come back. And no clogging 
with oil or pressure drop with Thaw- 
zone. Costs only about 8¢ per Ib. of 
refrigerant treated. 

For all “Freon” or methyl units. 
Your wholesaler has... 


THAWZONE® 


THE LIQUID DRIER 


WANTED 


NEW REFRIGERATION PRODUCTS 


Reliable manufacturer with 
both chemical and mechanical 
production facilities wants new 
products to manufacture and 
sell through Refrigeration 
Wholesalers. 


Send full information to Box 
4167, Air Conditioning & Re- 
frigeration News. 


Home Cooling Boosts Carrier Orders-- 


(Concluded from Page 1, Column 4) 
holders, the second largest attend- 
ance at such a meeting. 

Following the formal proceedings 
and luncheon, the stockholders toured 
Carrier’s major plants, including 


| recently completed facilities in which 


the production of a new unit of 
smaller size for the year-round air 
conditioning of entire homes began 
early in March. 


During the inspection trip the 
stockholders saw 1953 model room 
air conditioners coming off the as- 
sembly line at the rate of one every 
two minutes. 


At the meeting, Wampler revealed 
that Carrier is now utilizing ap- 
proximately 50% more space than it 
was three years ago. He referred 
especially to new facilities costing 
more than $7,000,000 which will make 
possible this year the production of 
twice as many room air conditioners 
as in 1952 and an even larger in- 
crease in the output of residential 
air conditioning equipment. 

Turning to the outlook for the 
entire industry, the Carrier executive 
declared: “The great demand for 
equipment to air condition individual 
rooms and residences in their en- 
tirety, which was so evident last 
year, is continuing with an upward 
trend, and should result in new high 
records being set in 1953. 

“It is estimated that last year com- 
plete air conditioning was installed 
in some 10,000 new homes. The 
number should rise to at least 50,000 
this year. And in the field of room 
air conditioners, the indications are 
that industry sales will increase from 


approximately 420,000 units in 1952 
to 620,000 during the current year. 
“Larger air conditioning installa- 
tions in buildings of all types should 
also be more numerous this year as 
the result of relaxation of govern- 
ment controls on construction. 


“Here it should be noted that 
relatively few new commercial struc- 
tures are now being planned without 
air conditioning. And there is a very 
definite trend toward the air con- 
ditioning of industrial plants. 

“Retail sales of the air condition- 
ing industry, which were estimated 
at $1% billion in 1952, should mount 
by $500 million this year to a total 
of $1% billion. This would be a gain 
of 40% in one year, as compared 
with a 25% rise in 1952 over 1951. 
And by 1960 total air conditioning 
sales at the retail level should reach 
an annual rate of $5 billion, assum- 
ing reasonably favorable business 
conditions.” 

Wampler expressed the opinion to 
the stockholders present at today’s 
meeting that year-round air con- 
ditioning for homes offers’ the 
greatest single potential for the 
industry. Amplifying this point, he 
stated: 

“Within five years I believe that 
at least half of all homes built in this 
country will contain year-round air 
conditioning equipment. And in a 
decade, or two at the most, we 
should see virtually all new residences 
completely air conditioned. 

“In other words, within 10 to 20 
years, year-round air conditioning in 
homes may well be as common as 
central heating is today. Obviously, 
this means big business.” 


® 


The HOW and WHY 
of overhead air-diffusion 


IN HOMES the newest advance in warm air 
heating is overhead air diffusion. Kno-Draft 
Type KH Diffusers eliminate the drafts and 
blasts of ordinary grilles, assure even tem- 


perature, greater comfort. 


CONTRACTORS LIKE the easy installation 
that brings down labor costs and often allows 
a better profit than conventional systems. 
Simply run the bonnet to the attic and take 
off for the diffusers. 


SIMPLY SCREW the Kno-Draft Type KH 
Diffusers to the ducts and snap in center 
plate. Locate returns under ‘‘cold walls” or 
large windows. Ideal air distribution for sum- 
mer cooling as well as winter heating. A St 


CONNOR 


@ The efficiency of Kno-Draft 


DIFFUSERS ARE CENTERED in the ceil- 
ing of cach room (two or more to long oblong 
rooms) —no difficulty in locating them. Run- 
outs and elbows are standard prefab duct, 
round or rectangular. No chore to figure. 


o-dratte 


Coleman.- - 


(Concluded from Page 1, Column 2) 
a 2-ton system, compared with nearly 
200 gals. an hour without a water- 
saving device. 

The other type of system consists 
of a_ side-by-side installation of 
furnace and a self-contained cooling 
unit. The self-contained unit may be 
used with conventional forced warm 
air heating systems as well as with 
Coleman’s “Blend-Air’’ system. 


Latter system, which was _ intro- 
duced in 1949, gets its name from 
the “blenders” which take the place 
of registers used in the conven- 
tional forced warm air system. The 
blenders mix heated air from the 
furnace with air drawn in from the 
room. 


SUMMER COOLING ACTION 


In summer cooling, the blenders 
perform the same way, giving each 
room its own circulation system. In 
addition, because they temper the 
chilled air before it is admitted into 
the room, the cooling coil may be 
operated at below normal tempera- 
tures (54°), according to the com- 
pany. The cooler coil is also responsi- 
ble for additional dehumidification, 
the company points out. 

The system removes about twice 
as much moisture from the air in 
a home as a conventional residential 
cooling system, it is claimed. 

Air is piped from the furnace or 
year-round unit through 3%-in. ducts. 

Coleman also revealed that sum- 
mer cooling with the Blend-Air sys- 
tem was field tested in Texas and 
California during 1951, and last year 
500 year-round units were installed. 


The company also recently an- 
nounced that its distributors will 
built 50 “Trend Homes” in various 
parts of the country before summer 
incorporating its year-round air con- 
ditioning system. 


ACCELERATION OF DEMAND 
COMPARED TO TV 


Commenting on the demand for a 
system adaptable to the widest pos- 
sible range of home situations, Cole- 
man said: 

“Almost overnight, consumer de- 
mand for the combination heating 
and cooling system has accelerated 
to a speed comparable to the demand 
for television a few years ago. 

“This demand is just about as 
strong in the North as in the South 
and is spreading from the new-home 
market to the owners of existing 
dwellings. 

“Within three years, on present 
indications, a new house priced to 
sell above certain ranges in various 
areas of the country will be virtually 
unsalable, regardless of its other 
characteristics, if it does not have 
year-round air conditioning. 

“We believe this price bracket 
where air conditioning will be manda- 
tory will probably be within the 
$10,000 to $15,000 range in the 
Southern states, in the $15,000 to 
$20,000 range in the middle tier of 
states and around $20,000 to $25,000 
in the northern tier. 

“But, beyond this, a very substan- 
tial part of the existing 46,000 dwell- 
ing units will one of these days have 
year-round air conditioning. Owners 
of homes which do not have air con- 
ditioning will find that they will still 
have a selling advantage if the heat- 


New for 1953 is the Cole- 
man packaged compressor 
and evaporative condenser 
for remote installation as 
a part of the Blend-Air 
year-round air condition- 
ing system for old and 
new homes. This device, 
which uses a power-pro- 
jected fog to cool the re- 
frigerant in the condenser, 
uses less than six gallons 
of water an hour for oa 
two-ton cooling unit, com- 
pared with about 180 gals. 
of water per hour if no 
water-saving device were 
used. 


B ie Pe 2 bs wt Re on Stee ; 
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Cooling and moisture control for summer are 
combined with both gas and oil-burning 
Blend-Air furnaces in the year-round air 
conditioning system for the home developed 
by the Coleman Co. Cutaway photo shows 
cooling section on top of gas-burning fur- 
nace in a typical utility room installation 
with extension for 3¥2-in. ducts in attic. 


Kelvinator Adds Three 
New Refrigerator Models 


DETROIT—Addition of three new 
models to its 1953 refrigerator line 
has been announced by Kelvinator. 


The models are of 7, 7.1, and 
9.5-cu. ft. capacities and are priced 
at $209.95, $229.95, and $269.95, re- 
spectively. Designated models ANC 
and SNC, the 7-cu. ft. refrigerators 
have 2414-in.-wide cabinets. Cabinet 
of the other model, AKC, is 28 in. 
wide. 

All three models are equipped with 
full-length doors and across-the-top 
frozen food compartments. Model 
SNC has shelves on the door and a 
full-width sliding crisper. Model AKC 
also comes with door shelves and is 
provided with a covered 9-qt. crisper. 

The new refrigerators are in pro- 
duction and available for immediate 
shipment, according to D. A. Pack- 
ard, general sales manager. 


RAPIDAYTON room cooler model. 


Dayton Pump-- 


(Concluded from Page 1, Column 3) 
$329.95 and $399.50 respectively, he 
said. 

The %-hp. model is capable of con- 
trolling temperatures in an area of 
up to 485 sq. ft., it was said. 

This model has a heavy gauge 
steel cabinet of welded construction, 
finished in a decorator color. It ex- 
tends into the room 13% in. Con- 


trols are recessed inside the top door 


residential air diffusers 


Type KH Diffusers has been wide- 
ly proved. Find out how they can 
increase your profits in residential 
work. Mail the coupon today for 
full information. Connor Engineer- 
ing Corporation, Danbury, Conn. 


CONNOR ENGINEERING CORP. 
Dept. K-33, Danbury, Connecticut 


Please send me full details about “Kno-Draft Type KH 
Diffusers” for overhead warm air heating. 


ing system is easily convertible to 
year-round operation.” 


13th Wolf Store Opens 


HOLLIDAYSBURG, Pa. — Wolf 
Furniture Co., which handles major 
appliances as well as furniture, has 
opened a new store here. This is the 
13th store in the Wolf group. James 
Bleck has been named manager. 


of the cabinet. Net weight is 185 Ibs. 


New I-H Dealer In Shreveport 


SHREVEPORT, La.—<Austin Furni- 
ture and Sales Co. here has been ap- 
pointed dealer for International 
Harvester refrigerators. Marlin Smith 
is the owner and Stan Swim, sales 
manager. 
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Phila. Home Show Booth 
Gets 15,000 Inquiries 
On Freezers, Food Plans 


PHILADELPHIA — Indicative of 
the continuing interest of the public 
in freezers and food plans was the 
fact that more than 15,000 inquiry 
cards were collected by the booth of 
Foodmaster Plan, Inc., Victor dis- 
tributor in this territory, during the 
recent six-day Philadelphia Home 
Show. 

A hasty sampling of the cards 
indicated a ready market of 3.5% 
that was definitely interested in the 
purchase of a home freezer in the 
immediate future and an additional 
5% that could be sold, according to 
Herman Krosney, general manager 
of the firm. 

With other comments, prospects 
indicated that chest type models 
were still the most popular with sizes 
in 14 to 20 ft. in the lead. Lights and 
signals are very important, quietness 
a must, the freezer section a good 
seller, and white the preferred color 
inside. 

The difference between aluminum 
and porcelain or enamel on cold rolled 
steel was not recognized. 

The vertical freezer also came in 
for considerable interest, the inner 
door shelves getting top rating as 
special features. Breaker strips and 
gaskets in color won divided ap- 
proval although the majority favored 
color. 


ON THE 
WETTED 
DECK 
SURFACE 


2()\ear (ruarantee! 


~ HALSTEAD 
& MITCHELL 
COOLING 


“Built like a Battleship’’"—econom- 
ical, lastworthy. Pressure-treated 
wood in wetted deck surface guarantees 
against rotting or fungi growth. 
Stainless steel fan and shaft, plus in- 
dividual cabinet coatings of Vinsynite, 
Vinyl Aluminum and chlorinated 
rubber, add important years of life. 
Wholesalers in Principal Cities 


wo ty, 


Direct Draw - Refrigerated Faucets 


Combination Direct Draw 
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Factory and Gen’! Offices: 2801 Losey Bivd. S$. La Crosse. Wis. 
Export Office: 30 Broad St.. New York City. Cable Address: Eximport. 


Conference To Discuss 
Plastics In Cooling, 
Refrigeration Apr. 15 


NEW YORK CITY—Leading in- 
dustrial designers and representatives 
of the plastics industry will meet in 
New York soon to discuss new and 
dramatic uses of large plastics mold- 
ings in air conditioners, appliances, 
radios, television sets, etc. 

Members of the Committee on 
Large Plastic Moldings and the So- 
ciety of Industrial Designers have 
set April 15 as the date for day-long 
panel sessions on these new applica- 
tions of plastics. 

In conference, 125 of the country’s 
leading designers, manufacturers, 
plastics materials producers, and 
molders will meet to discuss new and 
improved products in plastics. 

New materials, new designs, and 
new techniques to make better, more 
functional, and more attractive prod- 
ucts using molded thermosetting 
plastics materials in large shapes 
will be discussed. 

A display will show what has been 
done; sketches will show what is 
being done or what can be done to 
make better products for the house- 
wife—more modern in appearance, 
easier to keep clean, and more re- 
sistant to burns and chemical stains. 

Co-chairmen of the conference are 
Jean O. Reinecke, president of the 
Society of Industrial Designers, and 
John Bachner, chairman of the Com- 
mittee on Large Plastics Moldings. 


Trane '52 Sales, Earnings 
At All-Time High; ’53 


‘Looks About Like '52 


LA CROSSE, Wis.—Trane Co. re- 


| ported that its sales and earnings in 


1952 reached new peaks. 

Sales totaled $41,982,317, com- 
pared with $38,576,455 in 1951. Net 
income was $2,277,473, or $3.80 a 
capital share, against $2,159,712, or 
$3.60 a share, in 1951. 

D. C. Minard, president, noted that 
1952 was the 10th conseetive year in 
which sales increased. But, he said, 
net income has not kept pace with 
sales volume because of higher costs 
of material and labor. 


Minard pointed out that the com- | 


| pany spent $1,230,228 in 1952 on a 


plant and machinery modernization 
program which is being continued. 


| Trane has arranged for an additional 


The Blue Bird 


YOUR SALES 
ARE THE — 
PAYOFF... | 
“and LA CROSSE 
gives you 
MORE 
of EVERYTHING 
your customers . 
want MOST | 
in Commercial 
Refrigeration 


Equipment ~ 


$1,000,000 in long-term credit. 

A new research laboratory at La 
Crosse is expected to be completed 
this summer. Facilities at the com- 
pany’s Scranton, Pa., plant were ex- 
panded 35%. 

General market forecasts for the 
air conditioning and heating industry 
indicate that the market potential 
for Trane products will continue at 
about the same level as last year, 
according to Minard. 


Yukon Walk - in Cooler 


21 Tray ice Cube Maker — 
“i « 


é 
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Campbell Clinic Addition 
Will Be Air Conditioned; 
Bids Close March 16 


‘MEMPHIS — Work will start soon 
on an addition to the Campbell Clinic 
here, nationally famous orthopedic 
hospital founded by the late Dr. 
Willis Campbell, and now operated 
by the Campbell Foundation. 

Part of the improvement program 
will be the air conditioning of the 
entire building, it was stated. 

According to the Memphis archi- 
tectural firm of Estes W. Mann and 
William C. Mann, which will super- 
vise construction, the addition to the 
present five-story basement building 
will be two stories and a basement, 
facing 118 ft. on Madison to the 
west of the present hospital. Part of 
the addition will be 85 ft. deep and 
part 42 ft. deep. 

The tentative date for bids to be 
received is 3 p.m., March 16, at the 
Mann offices in the Shrine Building 
here. 


Steinhardt of Albany Gets 
Westinghouse Franchise 


PITTSBURGH—A franchise to sell 
Westinghouse _ self-contained and 
field-assembled air conditioning equip- 
ment has been awarded to J. M. 
Steinhardt, Inc., of Albany, N. Y., W. 
B. Cott, sales manager of the 
Westinghouse Air Conditioning Div., 
has announced. 

The new distributor first entered 
the engineering and contracting busi- 
ness in 1915. He will handle Westing- 
house air conditioning in an area 
covering a 30-mile radius of Albany. 


[MUELLER BRASS CO. rone nueon 9, micmeat 


Walk-In Freezer, Which Holds 1,800 Loaves 
Of Bread, Ends Overtime for Mass. Bakery 


WORCESTER, Mass.—Installing a 
huge walk-in freezer, large enough 
to accommodate 1,800 loaves of bread, 
has solved a lot of serious problems 
for Joseph D'Amico, head of Boston 
Bread Co., retail bakery firm located 
here. 

Like most __ specialty bakers, 
D'Amico depends upon wedding 
cakes, birthday cakes, special pas- 
tries, and party baked goods for a 
large share of his yearly net. Due 
to the fact that many such orders 
cannot be predicted, it was frequently 
necessary to work overtime during 
the evening hours, to produce the 
long-profit specialties to meet cus- 
tomer demands. 

Likewise, the bakery frequently 
experienced the embarrassment of 
running out of specialties, even bread, 
whenever sudden rush business oc- 
curred. 


D’Amico decided to meet the prob- 
lem by installing a freezer. First, 
however, he traveled through New 
England, studying the refrigeration 
equipment used by various other re- 
tail bakers, and eventually he con- 
tracted for one of the largest freezers 
constructed in the state of Massachu- 
setts. 

The big freezer, operating at -10° 
F., is 40 ft. long, 7 ft. wide, and 7 
ft. high. Six thermostats maintain 
even temperature and the 14 tiers 
of shelving on both sides of the cen- 
tral aisle can accommodate 800 av- 
erage-size bread pans. 

Cakes, bread, pies, cookies, and in 
fact, almost any type of dough, can 


be sharp frozen within a few hours, 
and it is possible to keep as many 
as 50 birthday cakes on hand to 
meet sudden needs. Also, sheets of 
cake are kept quick-frozen for mak- 
ing up into special cakes as the oc- 
casion arises. 

While the big box, cooled by a 
3-hp. unit, is capable of -10° F. op- 
eration, the average temperature is 
5° F. A recording thermostat tells 
the story, and standby provisions are 
installed to prevent serious loss in 
case of compressor breakdown. 

At the far end of the freezer, op- 
posite the main entrance, is an 8 ft. 
by 7 ft. by 7-ft. retarding room, 
which, through metering the amount 
of refrigerated air entering, is kept 
at 38° F. Baked products which are 
to move into the bakery for icing and 
decorating are transferred in their 
pans into this retarding room, where 
one hour is usually sufficient to thaw 
the item. Danish pastry, stollen, cof- 
fee cake, and fruit cake can be trans- 
ferred directly to the showcases after 
an hour in the room, according to 
D'Amico. 


Worthington Announces 
Distributor Appointments 


HARRISON, N. J. — Appointment 
of new air conditioning and refrig- 
eration distributors was announced 
recently by Worthington Corp. They 
are Earl V. Maack, LaPorte, Ind.; 
Haskris Co., Inc., Chicago; and 
Templin Equipment Co., Inc., Knox- 
ville and Kingsport, Tenn. 


always ready to go on any job... 


Excellent quality refrigeration copper tubing of 


copper tubing in 50-ft. coils 


MUELLER BRASS CO. 
dehydrated, cleaned and sealed 


a consistent dead soft temper, for easy bending, %" o.d, to 
%" o.d. Each coil is bright, clean, thoroughly dry and sealed 
at each end. Packed in individual cartons and clearly labeled 
for complete protection and convenient handling. Ask your 


refrigeration wholesaler for it. 


101 


Paes = 


Sor he rk Tiel i Ae Se ees rile 2s cates ea ig esa eaves : : a TT od pe Wag! OP tee ee Pe al, pie oot «ORS A "Rea ple 
. - \ we 
EE SEES ET = 
ee ee en 
ike 
. 
ot 
’ : 
ie 
cieeniandamiatins il echnical tid 
| ae 
a ae | 3 oy ae oe 
es cal ae | | ‘ ia 
sje caw bie PRS ; _ 
- | 
Bea co ame eri ap 7 . a 
gage ros z hae ' | . 
eer ae * a " \ ‘ \ . | ’ 5 
P aetna | ’ \ ss 
a 3 \ ar *)\ \e i 
me | - | | - oe 
a the, a aa mt | \ ' \ \ a 
NP towers m\ \ \. | | 
oreo hee ae eer \ \*} A Ve We 
oe li 2 ent ; Ri ine | ms \ \ aes 
ee \ \ \\ | ee | 
Xi | \ \ = 
Pp j : \ AY, ‘ \, F e a 
ee \ WAR AL SA . 
x \ ‘i : " 
¥ , ‘ ~ ‘SS ; S 
. ~ 
| : a - Ni ‘ v 
\ No . Ra 
pS “a Ne... 
, . - ~ —" « = th 
| | | N ~ ~~ “SS tn win, Oey 
alstead & Mitchell A A SAR. ) = 
Llché | q ~ May, S es 
: a Feo ag ' ‘ ‘ ~ — ce: 
BESSEMER BLDG. PITTSBURGH 22, PA. | > % SASS SN SS ‘ 
| 4 : AN A, ™ Siero ie ee el 
/ ~ ~ SS SSS — eases " 
| ™, ~ ~ = en, 
eee = a | ' ' ; ~s SS SS ~~ — —E 
“ SV = ———~ ——<— 
apna + -cinematine a seen — Eons - x a P . =~ ' ~. =~ . . * ae 
: , enna ii) “ , : th “ 1 ad i > ee re 
of ar iii ta | aa hs ~S q — etn com oe 
ef 4 : am | 3 . a ee tine 7 acmeaaetel ee 
‘ ~ % " M } 4 | oe e | . ~~ : a : See gh 
bie a i F: a ty | ' ss, — aia eon ~ : We a * Seas Q 
Pe ~ fn ° —— ES e 
} La Crosse Bottle Cooler _— R , rg 
a e ~~ , aii 
: ; ee = e i i ee por ae i 
eS eee Te anne 
eo 2 ae. ee) bi | ad aS we 
= 2 a aces. es ay 
nn —. file ; | Sis 
+ . cle 
| Economy Pre-Cooler ad oe 
‘ New Clubette e ae 
& — 2. ~~ J j f | *- y _ 
. 5 % : és AH | * 
a = 
ee: = et | “7 * : 
; | ° ——. | 
i i , Ma 
| TD, | (seni SF | 
fay eee FS Tes | ™~ — >> 
- Ta Hil | bn ws 
a | ( 3 es = — SY 
=. es | 12 Tray Eskimo Cube Maker ‘ ~ Sig 
ma 14 =—_ | ek 
—E~ ’ i ’ , shy 
a Se | n = 
_ ; = ~ 
os * 7 eal B . x ee 
ee ae | sy 
x ~- - j ae 
= = oe 
. : tor es : 
se 
~ “te SP . oh nag Bee Shen MoV Ss is i ae 
a sa gf 2 * - » m . = - a ; : a a E ; . : * Ce § “ap $0 , : a a : 3 sf be pe a Ode 
che - : ie ‘ = e = snags i ie Ee oe ted gee ae ee xe OR a i | ee eee eS Rat . Pe is <a ee ae i, 8 «| ae ee a + tt * agit oe i Ss 
ee ae eS ee ie hy Sale Ee Sin = sortie tet a ae j = Tae. te RSs: <3 ; a =a) : ge eB Bary " nia és Sa: ye alee eee at ae ial < ee pie ee Cee ee AS Be Cee Sak oe Bk : 
fh Ss a Sane mee : oa - oy : ‘ ey RE E : y ; = : ea ma Path ce Part EL eae any th, Sy Se ts kh PE rae: , me 
Chika tm Bee ace a ee eee Ee eS ee ae ee Meee arias pie ee 2 eRe ope See gE SEL” ie ARS SEY oe VE gy Vo- e a eS hienoye 3 4 $e ae ied ge Sp ad Pe ee bask a aes : SIRS pe Eee ok 2 ae ee ot a 
tat ie me > LT ae a SS Sl ee aA OS, a by ae ae Mien cine ee ea Re a ee 2 Pe Re ial ea tee a oe oie oe a> A: Se ae ee ee eA 4 «ECE os eo’ SFE RIS TT Fe nS ie og Gi eee Pe Pie oi See ee ea fe eee 


AIR CONDITIONING & REFRIGERATION NEWS, MARCH 9, 1953 


GEORGE F, TAUBENECK 
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(Concluded from Page 1, Column 1) 


Out of Our Mailbag 


Editor: 

Enclosed is a front page of the 
Holland Evening Sentinel containing 
details of interest regarding Holland 
men who have reached the top and 
are big names in the refrigeration 
and equipment industry. There may 
be some news value on these men in 
the articles. They certainly represent 
the ultimate in what can be done 
under the free enterprise system and 
with the will to work and do the best 
possible. 

One of the key men at Tecumseh 
once told me that the theory of their 
production and reason for a lot of 
their success could be that the plan 
was to build the best equipment 
possible, increase production, and re- 
duce the price every time that indus- 
trial advance made that possible. As 
a result, production has been steadily 
going up, per unit cost has been 
lowered every time it was possible. 
In other words the policy was not 
to take all that could be taken, but 
to give the best and most for the 
money. 

Best Regards, 
C. CONRAD 

Quoting from the Sentinel ver- 

batim: 


Ray Herrick, president and general 


MORE CAPACITY 


The redistributing decks keep the 
water uniformly suspended, providing 
maximum contact between air and 


manager of the Tecumseh Products 
Co., gave a moving story of his de- 
parture 41 years ago from Holland, 
the town of his birth. He told how 
he worked for the old King’s Basket 
Factory for 50 cents a day when he 
was 14 years old, how he also worked 
at West Michigan Furniture Co. and 
Western Machine Tool Works where 
he got the inspiration he some day 
wanted to go into business for him- 
self. 

“When I left Holland at the age 
of 20 with $30 I had saved, I got 
some good advice from my father. 
He said, ‘Never worry what you're 
going to get out of this world, son, 
worry how much you put into it.’ 
That philosophy has carried me 
through ever since. 

Herrick told how he ran smack 
into the 1912 depression and how he 
got machinist jobs in Detroit. He 
spoke feelingly of the years he spent 
with Henry Ford during which time 
he tooled up the tractor plant turning 
out tractors for the World War. He 
also told how he enlisted in the Air 
Corps, and how Henry Ford yanked 
him back, telling him he could do a 
lot more for the war effort at home— 
and then set him to work in air- 
craft. 


Herrick told how after 20 years he 
saved $10,000 and set up business in 
Jackson where it grew so fast he had 
to get out of town. Then he went to 
Tecumseh in 1932 and five months 
later banks closed and he was’ faced 
with bankruptcy and a $132,000 debt. 
“I prayed for guidance, and I’m not 
ashamed to say it.” He told how 
Henry Ford came through with 
$85,000 without even a signature. 

“Last year we did 97 million 
dollars worth of business. We plan to 
do $125 million this year and by 1960 
$200 million. I'd say there’s three 


keys to success—Put God into your 
business, be thankful you live in the 
U.S.A., the land of freedom, and 
you've got to work hard!” 


Herrick presented a challenge to 
local business when he said, “I left 
Holland 41 years ago because the old 
home town wasn’t good enough for 
me. Maybe there are other youngsters 
thinking of leaving for the same rea- 
son. Maybe they’re leaving because 
you don’t take enough interest in 
them.” He paid tribute to Nicodemus 
Bosch, his old employer, to Henry 
Geerlings, his Sunday school teacher, 
and to several others who influenced 
him in the early days. 


Simon D. Den Uyl, president of 
Bohn Aluminum and Brass Corp., re- 
called the old days back in 1908 
when he peddled Sentinels on route 
14. “That Sentinel press was so slow 
I could help my uncle deliver his 
papers on route 1 and my cousin on 
route 7 before I could get papers for 
route 14. He spoke of working in a 
grocery store, a shoe store, the pickle 
factory, Scott-Lugers and Macatawa. 
I left town because nobody would 
pay me enough.” 


Den Uy] said in the last 20 years 
American industry has been maligned 
and it’s partly the manufacturers’ 
own fault. “Management has done 
a wonderful job producing automo- 
biles, but they’ve never really sold to 
the American people free enterprise. 
We've got a mandate now, and if we 
don’t help Charley Sligh, Charley 
Wilson, and President Eisenhower, we 
might just as well forget free enter- 
prise. We've got to remember our 
educational systems, too. To me, 
American industry won’t survive un- 
less free education survives. Charley 
Sligh knows that, too. He’s a trustee 
in the Michigan Colleges Associa- 
tion, same as I am.” 


Man of Distinction 


W. Paul Jones, president of Servel, 
Inc., has entered the select circle of 
men pictured handsomely in national 
magazines as a Lord Calvert “Man 
of Distinction.” 

Presented by Calvert as the “dean 
of refrigerator salesmen,’ W. Paul 
Jones started out as a restaurant 
owner. Next he sold picture frames 
from house to house while studying 
stenography. He entered the refrig- 
erator field as a serviceman with 
Frigidaire in Indiana. 

Soon he became a red-hot sales 
manager for a newly re-opened 
Frigidaire distributorship in Evans- 
vill—which he later bought. It was 
then that Servel—embarrassed by 
his prowess in their home town— 
pressured him to join the organiza- 
tion as Advertising and Sales Pro- 
motion Manager. 


In March of 1935, Mr. Jones joined 
Fairbanks Morse as Executive V.P. 
of the newly created Refrigerator 
department. When Philco bought this 
FM Division they bought Paul, 
chiefly. Eventually, he was made V.P. 
in charge of Philco’s home appliance 
division. He organized this division 
and, later, initiated the development 
of Philco’s freezer and air conditioner 
business. Somewhat triumphantly, in 
1949, he returned to Evansville as 
President and General Manager of 
Servel. Under his direction Servel’s 
sales have increased nearly 50% 
since his arrival. 

“In choosing Mr. Jones as a Man 
of Distinction the makers of Lord 
Calvert feel that they are featuring 
a man who has come up the hard 
way in this land of opportunity, to 
head one of the world’s largest re- 
frigerator, freezer, and air conditioner 
manufacturing concerns,” the Calvert 


» people write us. 


LONG LIFE 


Casing and sump are heavy gauge 
steel, hot dipped galvanized after 
fabrication. Redistributing decks are 


metal and fireproof. 


water. 
Aca pniiniinginenenpe 
L/ \ 
Conventional Fill 


KRAMER TRENTON CO. + 


EASY INSTALLATION 


Unit is shipped assembled but can be 
knocked down to eliminate rigging 
costs. One fitting required for drain 
and over-flow. 


WRITE NOW FOR 


BULLETIN NO. R-225 


That’s a modest appraisal of an 
exciting career. 


Trion Names H. A. King 
Sales Manager In East 


MC KEES ROCKS, Pa.—Harry A. 
King has been appointed eastern re- 
gional sales manager for Trion, Inc., 
here, designer and manufacturer of 
electronic air cleaners, it was an- 
nounced by John W. Frazier, general 
sales manager. 

King will have the responsibility of 
engineering assistance to Trion rep- 
resentatives’ offices in Philadelphia, 
New York, and New England. 

A graduate mechanical engineer 
from the University of Oklahoma and 
a registered professional engineer, 
King was formerly employed as a 
test engineer and later as a sales 
engineer in the Air Conditioning 
Dept. of General Electric Co. in 
Schenectady and Bloomfield. 

During the past war, King was a 
major in the U. S. Army Ordnance 
Corp. Prior to his recent appoint- 
ment, he was in charge of the Jersey 
City office of Associated Thermal 
Products, Inc., Trion representative 
in New Jersey. He is a _ charter 
member of the North Jersey Chapter 
of ASHVE. 


Jack A. Scarlett Named 
Manager of Manufacturing 
Engineering for Servel 


EVANSVILLE, Ind. — Jack A. 
Scarlett has been appointed to the 
newly-created position of manager of 
manufacturing en- 
gineering at Ser- 
vel, Inc., according 
to Theodore LL. 
Pantz, vice presi- 
dent in charge of 
manufacturing. 

For the past five 
years Scarlett has 
been general super- 
intendent in charge 
of tools, process- 
ing, and layout at 
the Seeger Refrig- 
erator Co. plant in 
Evansville. He will coordinate and 
supervise the activities of the main- 
tenance division, tool division, pro- 
cess division, and methods and rout- 
ing division. 

The new manager attended Ohio 
Mechanics Institute at Cincinnati and 
received a degree in mechanical en- 
gineering from the University of Cin- 
cinnati. 

He was assistant supervisor of tool 
design and tool engineering at Frigid- 
aire in Dayton from 1941 to 1947, 
and manager of the Cincinnati Cut- 
ting Die Co., a Cincinnati contract 
tool shop, from 1933 to 1941. 


Industrial Chilling Unit 
Drops Steel 200° In Hr. 


CINCINNATI—Addition of a new 
standard model to their line of in- 
dustrial chilling machines has been 
announced by Sub-Zero Products Co. 
here. 

The new unit, the Model T-120, is 
designed to provide chilling capacity 
down to -140°, for moderate scale 
production needs. Thermal capacity 
of the unit will be 1200 B.t.u. per 
hour at -120°F., enough to chill 
50 lbs. of steel an hour from +80° F. 
to -120° F. Chilling chamber capacity 
will be approximately 7.5 cu. ft. 

The T-120, according to the manu- 
facturer, is suited to all industrial 
low temperature applications—Sub- 
Zero transformation of austenite in 
alloy steel, stabilization of steel, 
normalizing of castings, parts and 
material testing, and other Sub-Zero 
operations. 

The T-120 has an all-steel cabinet. 
To facilitate handling and chilling of 
metal parts, it has chilling chamber 
walls of heavy gauge steel. 

External dimensions of the unit 
are 72 in. by 27% in. by 45 in. high, 
providing an unusually large chilling 
capacity within limited floor space. 

Two motors, % hp. and % hp., 
both accessible hermetic, are pro- 
vided. Temperature can be controlled 
from -70° F. to -140° F. Moisture con- 
densation on the exterior of the 
cabinet is eliminated through a 
special Sub-Zero design. 


G , 


Gem Refrigerator 
Company's 30 years’ 
experience pays off - 
or you in superbly 
built refrigerators | 
competitive prices. 
The entire line is 
) sensational—every — 


* 


DEALERS ! Don't miss out on the 
most attractive deal ever to come 
your way. Rich, new territories open. 
Dealer Co-op advertising program 
available. Write now! 
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STAINLESS STEEL 
FLORIST BOX 


Model 303 


REFRIGERATOR CO. 
165 W. Wyoming AVveé., Phila. 40; Pa.” 
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‘Interpreters’ Needed 


ROOM COOLER 
NEWS 
sf 


Room Cooler Salesmen Must Translate ‘Hp.’, 
‘B.t.u.’, and ‘Tons’ Into Prospects’ Language 


CHICAGO—To sell room air condi- 
tioners, the salesman must translate 
what the product does into terms the 
prospect will understand, according 
to E. A. Bonneville, a sales consult- 
ant. 

For example, don’t expect to “bowl 
over” prospects by telling them that 
a particular room air conditioner 
model is a %-hp. or %-ton unit or 
that it is rated at 9,000 B.t.u./hr., he 
told retailers attending the annual 
convention of the National Appliance 
& Radio-TV Dealers Association. 

Instead, Bonneville suggested, tell 
the prospective customer that the 
cooling power of a %-hp. unit is 
equivalent to the cooling effect pro- 
duced by the melting of 15 100-lb. 
cakes of ice in 24 hours. This, he 
stated, gets the point over in under- 
standable fashion. 

In explaining the dehumidifying 
function of a room air conditioner, 
the speaker said, the salesman should 
point out the harmful effects of high 
humidity on various articles in the 
home (tarnishing of silverware, for 
instance) and how removal of mois- 
ture from the air will eliminate much 
work for her. 

Bonneville noted that the room air 
conditioner also removes pollen from 
the air. In this connection, the sales- 
man should stress how the product 
helps give relief to asthma sufferers 
through filtration and condensation. 

Another point the salesman can 
use effectively, the speaker indicated, 
is that the room air conditioner will 
help end the housewife’s tedious job 
of dirt and dust removal. To illustrate 
what a help this product can be, he 


Universal Names Outlet 
In North, South Carolina 


LIMA, Ohio—Moore & Stewart, 
Inc., of Gastonia, N. C., has been 
named a distributor for the entire 
line of major home appliances of 
Universal Major Elec Appliances, 
Inc. here, according to Harry J. 
Holbrook, vice president in charge 
of marketing. 

The 30-year-old distributing con- 
cern will represent Universal in the 
Piedmont and the western section of 
North and South Carolina, this area 
consisting of 45 counties in North 
Carolina and 15 in South Carolina. 

Moore & Stewart already has 
placed orders with Universal totaling 
approximately $250,000. The dis- 
tributor held the initial showing of 
the new Universal line for its dealer 
organization of about 110 on Feb. 
25 and 26, in its Gastonia audi- 
torium. 


‘Air Conditioned’ Sign Lures 
Guests To Miami Beach Hotel 


MIAMI BEACH, Fla.—Attracting 
guests to the Breakwater Hotel here 
is the “Air Conditioned” sign above 
the door, drawing attention to the 
recent installation of  65%-h.p. 
Mitchell window type room air con- 
ditioners. 

According to the hotel manage- 
ment, the installation has resulted in 
more guests, staying for longer 
periods of time. 


Cincinnati Firm Franchised 
By Paulson Engineering Co. 


CINCINNATI—Don Spero, presi- 
dent of Cooler-Aire Co. here, reports 
that his company has received the 
franchise for this area to represent 
Paulson Engineering Co., New Or- 
leans, renters of air conditioners. 

The Paulson plan features the 
rental of air conditioning units with- 
out capital investment. Cooler-Aire, 
organized in 1951, will rent all size 
units to hotels, motels, apartments, 
and buildings in the tri-state area. 


Seale Joins Cincinnati Firm 


CINCINNATI—Richard Seale has 
joined Mechanical Contractors, Inc. 
here as sales engineer in charge of 
sales of Chrysler air conditioning and 
Glycolator equipment. 


cited the fact that 400 lbs. of dirt, 
lint, and grease collect on furnish- 
ings, etc, in the average home in a 
year. In addition, he said, 26 oz. of 
dirt are taken into the lungs each 
year. 


Referring to the record sales of 
room air conditioners last summer, 
Bonneville asserted that “we are wit- 
nessing the birth of a new business.” 
He termed the product “an amazing 
device with an amazing story” and 
claimed no other has its “breadth of 
sales possibilities.” 
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Horn & Cox, Inc. Holds 
Sales Training Meetings 


LOS ANGELES-—As a part of a 
continuing policy of conducting sales 
training meetings within dealers’ own 
areas, Horn & Cox, Inc., Southern 
California television and appliance 
distributor, held a series of sales 
training programs recently for sales 
and promotional personnel of its 
various retailers in southern Cali- 
fornia, including San Bernardino, El 
Centro, and Bakersfield. 

Leslie Brosell, Chrysler regional 
manager, presented the new 1953 line 
of Chrysler room air conditioners, 
and R. Sampson, of the Chrysler 
Engineering Dept., discussed service, 
installation, and engineering prob- 
lems with dealers and their staffs. 

Sampson outlined the history of 
the development of the Chrystler Air- 
temp room air conditioner, and stres- 
sed its application to consumer use 
throughout the southland. 

Similar sales training programs 
are scheduled in all southern Cali- 
fornia key communities. 

John Paley, Horn & Cox advertis- 


ing and sales promotion manager, 
stated that the Airtemp room air 
conditioner would be promoted 
through an intensified advertising 
campaign using newspaper, con- 
sumer magazines, radio, and tele- 
vision, as well as with dealer sales 
aids, and direct mail. 


Adolph Fruchter Appointed 
New Coolerator Distributor 


DULUTH, Minn.—Appointment of 
Adolph Fruchter & Sons as distribu- 
tor of Coolerator electric room air 
conditioners and appliances in the 
Philadelphia area, was announced by 
F. C. Margolf, sales manager of the 
Coolerator Co. 

General partners of the distribut- 
ing organization are Adolph, Irving, 
H. L. Emanuel, M. and Jack H. 
Fruchter, and Morris Goldberg. Other 
key personnel are David Weisberg, 
manager, and Robert S. Gross, serv- 
ice manager. 

Adolph Fruchter & Sons covers a 
territory including five counties in 
eastern Pennsylvania and eight coun- 
ties in New Jersey, according to the 
announcement. 


New Distributors Named 
To Handle Deering Line 


CINCINNATI--A number of new 
distributors were appointed by Deer- 
ing Air Conditioning Co., Inc. 

Tom Deering, president, said these 
distributors alone have placed orders 
amounting to 8,285 units. 

The newly-appointed distributors 
are Aufford-Kelley Co., Inc., Miami, 
Fla.; Russell Belden Electric Co., 
Joplin, Mo.; Bond-Rider-Jackson Co., 
Charleston, W. Va.; Edward & Co., 
Washington, D. C.; Furlow Gas En- 
gineering & Supply Co., Charlotte, 
N. C.; Gross Distributing Corp., New- 
ark, N. J.; Gross Distributors, Inc., 
New York City; Hart Distributing 
Co., Louisville, Ky. 

Also, The Hausman Steel Co., To- 


ledo; Gustav Hirsch Organization, 
Inc., Columbus, Ohio; Home Prod- 
ucts, Inc., Cincinnati; Lighthouse, 


Inc., Cleveland; Manufacturers Sup- 
ply Co., Youngstown, Ohio; Recordit 
Distributing Co., St. Louis; Rogers 
Distributing Co., Detroit; Thermo 
Supply, Inc., Denver; and Wyeth Co., 
St. Joseph, Mo. 
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World’s smallest room air conditioner, yet packed with more capacity per H. P. 
Fits all Steel and Aluminum Casement Windows without alterations 


ERE is a room air conditioner that will be 
in big demand this year. This is your oppor- 
tunity to make DEERING your complete room 
air conditioner line. Send coupon today for 


YOUR franchise. 


The DEERING can be installed in just one win- 
dow opening as small as 1014” high and 144." 
wide. It can be installed in less than 30 minutes 
by service man or customer. It requires no spe- 
cial framing, window brackets or wing adapters 
— no installation kit needed. Just slide-in . . . 


hook-in and 


plug-in. NO WINDOW MUL- 


LIONS AND MUNTINS ALTERED, MUTI- 
LATED OR DESTROYED, no drilling, cut- 
ing or filing. 
The only unit that meets all demands, because... 
THERE IS NOT A WINDOW MADE (CASE- 
MENT OR DOUBLE HUNG) THAT THE 
DEERING WILL NOT FIT. 


¥ 


irq AIR CONDITIONING CO. 


_ CINCINNATI 2,. OHIO 


ACT NOW! 

PROFIT IN 1953 FROM 
A BRAND NEW DIMEN- 
SION IN ROOM AIR 
CONDITIONING 


| am interested in a franchise for the 
DEERING casement window room air 
conditioner. Please rush me full information. 


(Name tts | 
' Company ae 
: Position Soeersee 
_ =e Zone See 
MAIL TODAY TO | 

THE DEERING AIR CONDITIONING COMPANY} 
1069 CELESTIAL AVENUE + CINCINNATI 2, OHIO j 
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BRAND NEW showroom of Johns Sales Association affords customers a 
chance to see every model the firm carries. Johns handles the Jordon line. 


Groupings}Around Pillars, Wide Aisles Help 
Equipment Dealer Show Off Entire Line 


NEWARK, N. J.—Johns Sales As- 
sociates, Newark representative for 
Jordon Refrigerator Co., has moved 
to greatly expanded quarters at 57 
State St. 

The new showrooms were designed 
to allow the company to display the 
entire Jordon line. 

The new quarters also have been 
set up to allow dealers in New Jer- 


sey, Newark, and New York state, 
exclusive of metropolitan New York 
City, to bring their customers into 
the Johns salesrooms. 

The Jordon department in the 
showrooms is designed to group each 
specific item around a pillar and to 
allow for wide aisles. 

Harold Binder is president of Johns. 
Thomas W. Binder is manager. 


A. 0. Stein Represents Bally 
In Southeastern Field Territory 


BALLY, Pa.—aAl O. Stein, of Dan- 
ville, Va., has been appointed a field 
representative for Bally Case and 
Cooler Co. in the 
southeastern Unit- 
ed States. His ap- 
pointment was an- 
nounced by Leon 
Prince, sales man- 
ager. 

Stein has had 
many years ex- 
perience in the re- 
frigeration field. 
He will also handle 
other refrigeration 
equipment. 


Al O. Stein 


SMI To Follow the Leaders 
At Cleveland Meeting May 24 


CLEVELAND— Following the lead 
of many of its member operators, the 
Super Market Institute has adopted 
“diagonal aisles” for greater traffic 
at booths in the layout of exhibit 
space for its 16th annual convention 
here May 24 to 27. 

Members of the exhibits committee 
of the Institute, which assigned 
space on the basis of long-term ap- 
pearance and contribution to the 
super market industry’s operating 
problems, are: S. N. Goldman, Stand- 
ard-Humpty Dumpty, Oklahoma City; 
Richard Waxenberg, United Super 
Markets, Rock Island, Ill.; I. S. 
Kramlich, Krambo Food _ Stores, 
Milwaukee; Clifford Haskell, Alpha 
Beta Food Markets, La Habra, Calif.; 
Don Persons, executive director, 
Super Market Institute. 


~, 
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which tag 


would sell 


Feature Time Payments to close more sales 


“Ask the Man Who Uses One’ 


Milk Cooler User List Shown to Prospect 
Is Gimmick That Overcomes Sales Resistance 


HARVARD, Ill. — Ray Goodall, 
owner of Ray Goodall Hardware here, 
misses few angles when it comes to 
promoting the sale of milk coolers. 

For example, he displays in his 
store a mimeographed list of farmers 
to whom he has sold milk coolers in 
the last few years. He also runs testi- 
monial-type newspaper advertise- 
ments, has an operating display in 
the store, exhibits at area fairs, takes 
part in the local ‘Milk Day” celebra- 
tion, and goes in strongly for per- 
sonal contact. 


LIST HAS 275 NAMES 


As of a recent date, the customer 
list on display in the store showed 
the names of some 275 farmers who 
have purchased “Arctic Jet” milk 
coolers from Goodall since 1947. 
Looking over this list, prospects can 
spot the names of many persons they 
know, and can then visit these people, 
if they wish, to see the coolers in 
actual use. 

The user-testimonal ads run in a 
local newspaper tell something about 
the customer himself and then quote 
him on the benefits of his cooler. A 
picture usually shows the farmer be- 
side his cooler in his milkhouse. 

Copy in one ad said: “H. C. Koltz 
and son farm 160 acres of the famous 
Big Foot prairie soil 4 miles north of 
— near the Wisconsin state 

e. 

“The comfortable home of Mr. 
Koltz and the more recent farm home 
of his son stand side by side on Route 
14 overlooking the fertile acres of 
prairie soil that slope gently west- 
ward. The farm is completely tilled. 
An automatic pressure water system 
provides excellent, deep-well water 
for barn and home at all times. 


ADS TELL STORY OF USER 


“Mr. Koltz and son, Herbert, have 
operated the farm for 27 years. The 
110-ft. dairy barn houses 30 head of 
high-producing Holsteins. Their daily 
production of about 14 cans goes to 
the Bowman dairy plant at Big Foot. 

“The Koltz’s have owned their 
Arctic Jet cooler eight months, an 
18-can size model, and wish only that 
they had bought it sooner. 

“*We should have had one like it 


in 1934,’ Mr. Koltz said. ‘The drought 
hit us hard that year. The well did 
not furnish enough water to cool the 
milk in the old tank and water the 
stock. 

““This cooler does away with all 
the worry of cooling milk,’ Mr. 
Koltz said. No more pumping water, 
and the Arctic Jet’s operating cost is 
amazingly low. Mr. Koltz and son 
estimated their cooling costs as ‘be- 
tween $3 and $4 a month... .’” 

A line at the bottom of the ad 
urged readers to “ask the man who 
uses one—write or call for users 
list.” Readers were invited to “phone 
collect.” 

Goodall also has a milk cooler 
operating continuously in the store, 
so that farmers can see the running 
water and just how the cooler works. 

He exhibits the cooler at county 
and township fairs and finds that this 
helps to achieve many immediate 
sales, besides providing him with 
many profitable leads. 


CLOSE CIVIC TIE-INS 


Harvard is called the “Milk Center 
of the World.” Each June the city 
puts on a big Milk Day celebration 
that includes a huge parade and en- 
tertainment. Goodall is very active 
in promoting the event and enters 
an excellent float in the parade. 

Goodall and one salesman are con- 
stantly traveling the rural area, vis- 
iting dairy farmers and helping them 
solve their milk cooling problems. 


Chadwick, Brown Appointed 
Field Engineers for Hunter 


CLEVELAND — Appointment of 
Donald L. Chadwick and Walter E. 
Brown as field engineers for Hunter 
Mfg. Co. has been announced by 
Robert H. Hunter, president. Hunter 
manufactures gasoline burning heat- 
ers and dry-ice refrigeration equip- 
ment for trucks and trailers. 

From his Chicago headquarters 
Chadwick will cover Illinois, Kansas, 
Missouri, and western Tennessee. 
Brown's territory includes all of New 
England, New Jersey, Delaware, and 
Maryland, the New York City area, 
and the Philadelphia area. 


rc 


Most Complete Line of ice Cream 
Freezing-Dispensing Equipment 
Ever Offered 


There’s a SWEDEN Speed Freezer to meet every 
need, every budget: 


WHAT YOUR 
"FOUNTAIN CUSTOMERS 


os 


Table and floor models. Single head ma- 
chines. Double head machines for variety 
of products, or continuous service of a 
single product. Single and double heads. 
Sizes from 4-quart to 5-gallon. Batch, con- 
tinuous and automatic continuous freezers. 


with the 


ORE AND MORE prospects for commercial 


refrigerating and air conditioning equipment are ‘ a ae —— —— 
‘ . iD) automatic freezing controis tor simple 
becoming, of ROSEY, TIME BUYERS. Because of a ' ° operation. Sturdy construction, and acces- 
tight cash position it’s the only way many can buy your DIT IE sibility of all parts for quick easy cleaning 
equipment. The COMMERCIAL CREDIT PLAN helps close are standard SWEDEN features. 
oat.” sales . . . lower accounts receivable, improve your cash ay = = \ ————s — i nag wee a — — 
< «43 : : : , and shakes and other long-profit specialties with 
position. And you turn your credit and collection worries emasing epeed. . . a SWEDEN gives more ser- 


vice, requires less servicing. Pays for itself out 


eae over to COMMERCIAL CREDIT. For complete details, 
of EXTRA profits! 


eae 


facts and figures, write COMMERCIAL CREDIT CORP. 
pi. 14 Light Street, Baltimore 2, Md., or our nearest office. 6 D ay after day is San iin litt, ete tender tes 
ce 
* COMMERCIAL CREDIT pv SELL C2. Oe 
. CORPORATION | : ae 
se A service offered through subsidiories of Commercial Credit : ‘ PEED Free ZE RBS 
: — Compony, Baltimore... Capital and Surplus over $1 25,000,000 i : = Ai lie i sae: : oe 


«-.0ffices in principal cities of the United States and Canada. 


SWEDEN FREEZER MANUFACTURING CO. 
DEPT. 25-2 


SEATTLE 99, WASHINGTON 


; 8 ee } 
0 SOLES ET ae OD Se OR a Ee TT a a BET EE NS ES ee re 
ee 
’ pe | 
a ~ | hy ™ / r ‘ ‘ ry £ > | 
sae ey) ' (Heh Ors’, VB AAAS UAAAS TU 
ae | 
fal Mn 2 beige OOP 8 aad —_ 
ioe)  h 
na } ' ry ES % 1 
Bae Pa - : F be : 
aa | ts re oh, Pe = 
vas ‘ > fs | 3 “=e , j 
= +7 . | “| ee ; 
pe —_ \ a. . | ‘ | P 7. . 
a 4 *" y : ki ae ! 
ie . . & | 
a e . 4 : * ' ’ a 
a , Rm 
i a. f as 
. 5. eer z 
ae As, is mie = 
s aa a ee ee 
a yaa nee ie Bee Beak Wie fe ioe 
—— | 
yal 
se | 
Fv OOCrOMhO.—— rn | 
Bie ee 
nes ' 
ee i 
oe —_—__—— 
ey 
a: 
Miz a2 * 
ae 4) 4 
eee ' 
= 
ee ri | 
‘ ‘i f e ——] 
a , ER MO ~ Ht | 0 iran 
i] 
: | | | 
S CN | | z 
j : f | 
' g | i i 
€ / y | i : ; | | N t t U “ alt hs 
- ee 8 | ne8 0 ee SWEDEN | 
cee SS" | h ‘4 e, , 
j . 
Sf al wn | 
2 P < Pa ee ie 
(,) ; 4) ipa ‘| J * 
ee te i. 
i : “t ee 
hh —— ———— 
ry ee } “ os 
eee * 
e : f 7) bd 
tion i -—- 
a aay * 
Fhe 
ae Ve ™UATCOS | 
es | ee 
oa! 
We te ae dade aes Ge RN A | eee en a aac Loa le ue ck Maeda Saco it cae dP abe) cium iy! hy) SO eS Roe ee ee 
tek | ee Le aed eed Sear Le Ses aide hale PRT dg A el Ae Lee om ie eee eat od Koes cetted otal ‘Bad bed a ta a ad a le td i eg 
ad re at a oe Ae TEE eel peg R TS ar TP UP ee oe Ne ee Pa ee a tA ae oy SR ee eee SPL SY BU oa: ot othe PTR ot yey 


re eae 


—— 


AIR CONDITIONING & REFRIGERATION NEWS, MARCH 9, 1953 


Ways To Sell 


Sell Former Customers a Second Unit, Use ‘Live’ Display, 
Own One Yourself and Know What It Will Do 


CHICAGO—Some of the things ap- 
pliance dealers should do that will 
help them sell home freezers were 
outlined at the annual convention of 
the National Appliance & Radio-TV 
Dealers Association by Ben G. San- 
derson, general sales manager of 
Motor Products Corp.’s Deepfreeze 
Div. 

Sanderson advised dealers to have 
a representative product display on 
the floor, maintain a “live” display, 
use the user, handle packaging ma- 
terials, go after additional sales to 
customers, put distributor aids to 
work, “use your imagination,” and 
“put a freezer in your own home so 
you can learn what it can do.” 

In offering the merchandising tips, 
Sanderson predicted that 1,500,000 
freezers will be sold in 1953 at a re- 
tail value of a half billion dollars. He 
said he based this forecast on earn- 
ings and savings of U. S. workers. 

The Deepfreeze official pointed out 
that there are 44,000,000 families in 
this country supported by 60,000,000 
wage earners drawing pay checks 
totaling $273,000,000,000 annually, 
“and going up.” They have 
$182,000,000,000 in savings and are 
adding $17,000,000,000 a year to their 
bank accounts, he said. 

Sanderson’ said _ freezers have 
reached the 10% saturation level and 
that people generally are acquainted 
with the product. 

He asserted here that the people 
who “have done most to wake us 
up” were the “fast operators’ who 
came into the business through food 
plan programs. He said they were 
guilty of bad practices and are out 


dealers have been putting on frozen 
food dinners for prospects. 

Dealers were told that they should 
set up methods for assuring a con- 
tinuing supply of prospects. One of 
the best ways to do this, Sanderson 
said, is to use the user. The home 
freezer lends itself readily to this 
technique because of the enthusiasm 
it creates in owners, he declared. 

Sanderson further advised retailers 
to handle packaging materials. He 
said this business is not only profit- 
able but will keep people coming 
back to the store, thus giving the 
dealer an opportunity to sell them 
other appliances and to make cus- 
tomers of their friends and relatives. 

And, he further suggested, don’t 
forget to call back on old customers. 
He said the dealer may be able to 
sell users a larger freezer with no 
trade-in involved because many 
the food plan is a good way to sell owners bought a small freezer and 
freezers.” He said the logical outlet will keep it while adding a larger 
for the freezer is the established ap- one. 
pliance dealer and that the dealer Sanderson concluded by urging 
shouldn't have to get into the food dealers to use a freezer in their own 
business to sell the product. homes so they will know from 

In urging dealers to have a rep- personal experience just how valu- 
resentative floor display of freezers, able this product is. 


Sanderson suggested that two or 
Deepfreeze Offers New 


three models should be out where 
Food Spoilage Warranty 


Home Freezers 


of business now, but they organized a 
planned story and sold home freezers. 
But, he declared, “I don’t believe 


shoppers can see them—three models 
out of a line of eight, for example. 

He also recommended that various 
kinds of food be kept in display 
models—food such as ice cream, left- 
overs, fruits, vegetables, pastries, and 
bread. 

Many women, he said, don’t know 
that bread and cake can be kept in 
a freezer and that pastries can be 
frozen. The dealer should acquaint 
cost-conscious housewives with such 
facts, he indicated, and let them 
know, for example, that they only 
have to “clean up” once if they bake 
and freeze several cakes at one time. 

One dealer proves to prospects how 
good frozen cake is by serving them 
slices from a cake taken out of his 
freezer, Sanderson noted, explaining 
that the dealer runs through his 
sales pitch while the cake is thawing. 

Another dealer keeps frozen black 
cherries and popsicles in his freezer 
to give to children to keep them quiet 
while he talks with the parents, the 
speaker stated. 

Another method of promoting 
freezers, Sanderson’ continued, is 
that used in the Phoenix area where 


NORTH CHICAGO—Deepfreeze is 
now offering with its home freezers 
a food spoilage warranty which 
covers the outright loss or spoilage 
of food in the freezer up to $300, ac- 
cording to Ben G. Sanderson, general 
sales manager. 

The charge for the three-year war- 
ranty is $2.50 and is shown as a 
separate item on the invoice for the 
freezer when the unit is sold to the 
customer. The warranty is an op- 
tional coverage, and customers are 
free to reject it if they so desire. 

Claims arising from the warranty 
are handled through the Deepfreeze 
deagJer who clears them with the in- 
surance underwriters, Marsh & Mc- 
Lennan of Chicago. Checks for dam-' 
ages are issued promptly and to the 
customer directly, Sanderson said. 


Revco Appoints Distributors 
In Boston, Tulsa Territories 


300-MB Series Time 
Switches for compres- 
sor shut-down, elec- 
tric heater defrosting, 
hot gas or reverse 
cycle applications, 


specify 
paragon 


Dependable, accurate defrost- 
ing is vital to good perform- 
ance, That’s why, for original 
equipment or for replacement, 
growing numbers of top-flight 
designers and service engineers 
demand Paragon defrosting 
time switches. That’s why 96° 
of the commercial refrigeration 
manufacturers using automatic 
defrosting specify Paragon as 
standard equipment. 


PARAGON 
ELECTRIC COMPANY 


TWO RIVERS, WISCONSIN 


World's largest exclusive manufacturer 
of time controls 


for ‘accurate 


» dependable 
. defrosting time 


Time/ Pressure 


ore a) 


Water Spray Contraly, Tah: 


DEERFIELD, Mich. — Revco, Inc., 
manufacturer of the Chill Chest line 
of home freezers and Revco uprights, 
announces the appointment of L. J. 
McAllister Co. of Boston as distribu- 
tor representing them in Boston area, 
and the Temprotex Corp., Tulsa, 
Okla., to represent them in all of 
Oklahoma's northern counties. 


foo ™ | Collins, Brammer Join 
Manitowoc In Southeast 


MANITOWOC, Wis. — Frank W. 
Collins, Atlanta, and E. E. “Doc” 
Brammer, Tampa, Fla. are new 
regional factory representatives in 
the southeast for Manitowoc freezers, 
E. E. Cole, eastern sales manager 
for the Manitowoc Equipment Works 
here, has announced. 

Collins will supervise sales activity 
in Georgia, North and South Carn- 
lina, eastern Tennessee, Alabama, and 
western Florida. 

Brammer will direct Manitowoc 
activity in Florida. Both men have 
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pliance industry for many years. 
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TD-360 Beverage Cooler “‘de- ~ One trade-in 


frost-it’’ can be used with all 
makes and most models of dry | 
type coolers helps maintain b d hi 
lower temperatures, . ase on t 1s 
r v 12 BLUE BOOK 
de-frost-tt* | 
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| NATIONAL REFRIGERATOR 
MARKET REPORT, INC. 


S] DEPT. AC-1 BOX 606 
LOS ANGELES 25, CALIFORNIA 
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Fleming Joins Philco Corp.{Public Relations Staff 


PHILADELPHIA — P. Bernard 
Fleming has joined the public rela- 
tions staff of Philco Corp. at Phila- 
delphia headquarters. 

Prior to coming to Philco, he 
was director of public relations for 
the Westinghouse Electric Appliance 


Div., Mansfield, Ohio. Before joining 
Westinghouse in 1944, Fleming was 
a reporter and worked for Pittsburgh 
newspapers. 

He is a native of Pittsburgh and 
was graduated from the University 
of Pittsburgh in 1936. 


been associated with the major ap- | 


“Mr. Dealer 


Here is Important 
News for 


There are over 


COMPRESSORS 
IN USE TODAY! 


cud here tb wht 
meat to YOu nia 


These 14 million Tecumseh compressors in the field, attest 
the acceptance Tecumseh has built in the industry, Proven 
dependability under all field conditions has led more and 
more manufacturers to incorporate the Tecumseh hermetic 
in their cabinets. Today two out of three manufacturers 
of nationally advertised household refrigerators use the 
Tecumseh hermetic and-better than 3,000,000 units are being 
produced yearly. You can use these facts to prove the 
capemionne and reputation behind the compressor in the 
refrigerator you are selling to the customer. 

The Tecumseh hermetic is exactly engineered to the 
particular cabinet in which it is installed. This is usually the 
result of many months of careful engineering tests to make 
sure it will give long, dependable service. Our engineers, 
concentrating on compressor design only, work closely with 
more top engineers and production men in every branch of 
the industry than any other manufacturer. Long experience 
in compressor design and production plus this daily contact 
with the best brains in the industry make the Tecumseh 
hermetic the last word in compressor design. 

Further, rigid inspection is maintained at every stage of 
production to be certain that every Tecumseh compressor 
will meet the same exacting standards of quality. The shells 
are permanently welded together to eliminate most outside 
causes of trouble and generally incorporated into household 
refrigerators as a complete system. The soundness of this 
ee is proven by the small percentage of field failures. 

ield returns under warranty average less than 1% per year 
for completely sealed systems and practically none fail for 
mechanical reasons. This is a remarkable record considering 
the fact that they are sold to more than 200 different manu- 
facturers. 

Elimination of service calls under warranty saves you 
money and helps satisfy customers with their purchase. Take 
full advantage of the selling points of the Tecumseh hermetic 
and point out these facts when talking to your customers. 


TECUMSEH PRODUCTS 


TECUMSEH, MICH 


EXPORT DEPT: 2111 WOODWARD AVE., DETROIT, MICH. 
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Philco International Takes 
Over Canadian Subsidiary 


PHILADELPHIA—James H. Car- 
mine, executive vice-president, Philco 
Corp., has announced that the manu- 
facturing and distribution operations 
of Philco Corp. of Canada, Ltd., 
Toronto, have been integrated with 
Philco International Corp. 


The reorganization move brings 
under one direction, Carmine said, all 
of the world-wide manufacturing and 
sales activities of Philco Corp. 

The appointment of Sydney L. 
Capell as president of Philco Inter- 
national, with headquarters in Phila- 
delphia, was announced recently. 
Capell, for 17 years, had been vice- 
president and general manager of 
Philco Corp. of Canada. 

At the same time, Capell an- 
nounced that W. H. Jeffery, general 
sales manager of Philco’s Canadian 
corporation has been named general 
manager of that company. L. B. 
Kiely, formerly merchandising man- 
ager, succeeds Jeffery as general 


sales manager. 


Appliance Chain Claims 
Newspaper Ad Record 


NIAGARA FALLS, N. Y.—Best- 
way Stores, operating a group of five 
appliance and television outlets in 
western New York, has established 
something of a record in appliance 
newspaper advertising. 

The Niagara Falls store of Best- 
way has placed 29,836 in. of adver- 
tising in the Niagara Falls Gazette, 
running 139 consecutive days of full- 
page ads since Sept. 2, 1952, when 
the store was opened. 

Clifford O. Peterson, advertising 
manager of the Gazette, said he be- 
lieves the Bestway program sets a 
new national record. 


Norge Picks Seranton Firm 


SCRANTON, Pa.—-Charles B. Scott 
Co. here has been appointed to handle 
the complete Norge appliance line in 
eight counties in eastern Pennsyl- 
vania, it was announced by Norge 
Div., Borg-Warner Corp. L. L. Scott, 
Jr. is president of the distributing 
firm. 


Industry Can Double 
Number of Appliances 
In Homes, Says Clary 


SAN DIEGO, Calif._-The appliance 
industry now has a chance to more 
than double the number of its 
products in the average home, ac- 
cording to H. L. Clary, vice president 
of Norge Div. of Borg-Warner Corp. 

Speaking at the annual winter con- 
ference of the Bureau of Home Ap- 
pliances of San Diego County, Clary 
said that only three major appliances 
were in the average home at World 
War II's end. 

But now, he declared, dealers can 
profit by selling families on the new 
automatic washer, clothes dryer, 
ironer, food freezer, dishwasher, food 
waste disposal unit, and home air 
conditioner. 

The progressive sale of these items, 
one by one, is the responsibility and 
opportunity of the appliance dealer. 

To do a proper job, the dealer must 
do an honest and constructive selling 
job, he said. The first step, he pointed 
out, is an intelligent and complete 


“Here comes Jenkins with the drinks now!" 


The Triple-Feature OASIS 
has the sales advantages! 


It’s no mystery why experienced dealers prefer to sell Oasis water coolers — 


not when you look over this list of sales advantages 
that the Oasis Dealer Plan gives you: 


@ Nationall 
Newsweek. 


© A cooler with 3 big selling points—No squirt... 
double capacity . . . quiet operation! 


© Warranty—the most liberal and practical Protection 


Plan in the industry. 


© A complete line of foot- or hand-operated models in 
all sizes, for bottled or piped water 


supply! 


@ Sales literature and helps for you and 


your salesmen! 


Write for complete data on the Oasis line, and 
the money-making Oasis Dealer Plan. And ask 


about the sensational Oasis Air Drier! 


recognized name—advertised in Time and 


Gene 


WATER COOLERS 


THE EBCO MANUFACTURING CO.,, 409 WEST TOWN ST., COLUMBUS 8, 


THE EBCO MANUFACTURING CO. 
409 W. Town Street, Columbus 8, Ohio 


Send me full details on the money-making 
Oasis proposition. 


ZONE ___. STATE 


ill! | — 


ee ee ee eee ee 


product story. 

The dealer must follow this up 
with a check on proper product in- 
stallation and customer satisfaction, 
Clary went on. And he must remind 
the customer methodically—-by mail, 
phone, personal contact, advertising, 
or all four means—that now’s the 
time to add the next modern appli- 
ance, the Norge executive stressed. 


REJECTS OVER-EXPANSION IDEA 


Clary rejected any notions of over- 
expansion in the industry, saying 
that even though the appliance dealer 
community is still large—-72,000 in 
1952 as against 87,000 in 1948—there 
never have been too many good 
dealers. 

He emphasized the increasing size 
and buying power of the American 
market, and the appliance bonanza 
expected in the future. 

“Growth economy” is his tag for 
the country’s current change and ex- 
pansion. Clary cited the doubling of 
population in the past 50 years, and 
predictions of a 200 million popula- 
tion by 1975, as only one aspect of 
opportunities now at hand. 


ADVANCES NOTED 


Technological advances, medical 
discoveries, increased agricultural 
and industrial production, and social 
welfare strides were other oppor- 
tunity indications mentioned. 
Clary’s estimates of what lies in 
the industry’s future were based on 
past figures plus expected advances. 
The year 1940 saw five million 
major appliances sold for a retail 
volume of about 600 million dollars, 
he recalled. The figures went up to 
11.5 million appliances sold for over 
three billion dollars in 1952, a 266% 
increase. No 1940 economist would 
have predicted this, Clary said. 
With new products § appearing 
every day, with new resources and 
techniques emerging, with continued 
population growth, and with the un- 
ceasing desire of Americans for more 
and better products, the white goods 
industry stands on the threshold of 
an even more profitable new era, he 
said. 


Detroit Controller Offers Compromise 


Plan on City Construction Bidding 
Would Minimize Bid-Shopping, Protect City 


DETROIT—A suggested resolution 
concerning the letting of construction 
contracts by the City of Detroit has 
been submitted to the city council 
by city controller John H. Wither- 
spoon. 

Witherspoon submitted his report 
and the resolution to the council after 
conducting a series of meetings with 
representatives of sub-contractor 
groups (including air conditioning 
and refrigeration contractors), gen- 
eral contractors, and architects. 

As a result of these meetings, he 
suggested that on projects estimated 
to exceed $100,000 separate bids be 
received for the architectural trades, 
mechanical, electrical, and elevator 
work, “provided that such separate 
bids are feasible and practical and 
in the best interest of the city.” 


SEVEN DAYS ALLOWED FOR 
LISTING SUB-CONTRACTORS 


He also suggested that where a 
general contractor gets the entire 
contract, he be required to list his 
sub-contractors for the mechanical, 
electrical, and special equipment 
work for approval within seven days. 
No change shall be made in this list 
thereafter without the approval of 
the city department, board, or com- 
mission concerned. 

As of Thursday, Feb. 26, the city 
council had taken no action on the 
proposed resolution and had set no 
dates for further hearings, though it 
is expected to do so shortly. 

Witherspoon admits that his policy 
is, in effect, "a compromise between 
the position of the sub-contractors 
and the general contractors in this 
controversy. It may not meet with 
the entire approval of either side, but 
will not, I believe, be too objection- 
able to either group. 


BASIC INTEREST OF CITY CITED 


“The basic interest of the city of 
Detroit is to let contracts to responsi- 
ble bidders at the lowest cost to the 
city. In order to accomplish this pur- 
pose we should not impose restric- 
tions which would have the effect 
of impeding active competitive bid- 
ding for the work.” 

The controversy to which Wither- 
spoon refers arose over a resolution 
previously considered by the council. 
This resolution, backed by sub-con- 
tractor groups, would require that 
general contractors submit their list 
of sub-contractors at the same time 
as they submit their bid on city work, 
in order to eliminate the practice of 
“bid-shopping.” 


GENERAL CONTRACTORS 
OPPOSED 


The general contractors, at a hear- 
ing on the resolution, opposed this 
restriction as impractical, and offered 
the counter-suggestion that they be 
given a period of seven days or so 
in which to list their sub-contractors. 

As the arguments flew back and 
forth, the council turned the whole 
matter over to Witherspoon and 
asked him to thrash it out between 
these opposing groups and suggest 


That is what Witherspoon has now 
done. 

“It is our opinion,” Witherspoon 
commented in his report, “that this 
procedure (in the suggested resolu- 
tion) will minimize the so-called prac- 
tice of bid-shopping. It is also our 
opinion that the requirement to list 
the names of the sub-contractors 
within a period of seven days will 
not restrict competitive bidding for 
the construction project.” 

A more detailed. statement of the 
positions of the city, sub-contractors, 
and general contractors appears on 
the front pages of the Feb. 2 and 16 
issues of the NEWS. 


Fruit Vending Machine 
Opens Vast New Market, 
Says Jack Oatey, Designer 


YAKIMA, Wash.—The designer of 
a refrigerated fruit vending machine 
says that “the coin-operated field has 
developed an entirely new market for 
fruit.” 

In the opinion of Jack Oatey, who 
designed the ‘“Fruit-O-Matic” dis- 
penser displayed at a meeting here 
of the State Horticultural Associa- 
tion, “No one else has a means of 
selling chilled fruit right out where 
the public can get at it. 

“It's a new market, especially in 
schools where children would nor- 
mally spend their money on candy 
and soda pop. There are wonderful 
health angles in this respect, as fruit, 
of course, is far better for young 
children than candy or pop.” 

Oatey said that some 500 coin- 
operated Fruit-O-Matics are in opera- 
tion in schools, industrial plants, 
military camps, hospitals, termi- 
nals, and Y.M.C.A.’s throughout the 
country. The machines’ dispense 
pears, peaches, grapes, cherries, 
plums, and apples, with the latter 
forming the base for continuous 
year-around sales. 

Reporting that each vendor aver- 
ages sales of from 1 to 6 boxes of 
apples daily, Oatey pointed out that 
the machines have made apples avail- 
able directly to the point where they 
will be consumed. He said this is one 
answer to the declining per capita 
consumption problem. 

The inventor noted that the na- 
tional average consumption of apples 
per person is around 23 lbs. a year. 
However, in places where the fruit 
dispensers are stationed, ‘these 
figures go entirely out the window,” 
he declared. 

“In many places where the ma- 
chines are located, the school kids 
buy 3 or more apples each day. We 
have found that the answer is mak- 
ing the apples available.” 


JUST ASK US! 
Turn to “What’s New” Page for 
useful information on new products. 
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...sell the 


COMPLETE 


profit line ! 


Warren's wide variety of 


literature on ‘Warren's com 


clean, modern 
Stplpment assures your ability 
any operation... from the smallest deli- 
catessen to the largest super-store ! 


[§ you dort know the details, you're 
missing a bet! Write tod Sor Sree 
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YEAR-ROUND air conditioning featured in Detroit's 1953 ‘Ideal 
Home" is furnished by Carrier Weathermaker, located in utility 
room adjoining kitchen and laundry area. Note louvered doors. 


Detroit’s ‘Ideal Home’ Gets Year-Round 
Air Conditioning System for First Time 


DETROIT—Many thousands of De- 
troiters will get their first taste of 
year-round residential air condition- 
ing when they inspect the 1953 
“Ideal Home” constructed for the 
Builders Association of Metropolitan 
Detroit in conjunction with its an- 
nual Builders Show here. 

This is the first time that air con- 
ditioning has been included in the 


‘Ideal Home” here, one of which has 
been built annually for some 30 years. 
_ — — ——@ 


LARKIN 


means low prices! 


LARKIN CEILING HUMI -TEMP 


Price is only one factor in the selec- 
tion of any product—especially one 
that has so important a task as pro- 
tecting valuable perishables. Per- 
formance must come first. Quality 
cannot be overlooked. Durability is 
highly important. Larkin has all of 
these. And Larkin has low prices, 
too. Compare them and see for 
yourself how low they are. 

For the latest Larkin price list, 
see your wholesaler. If you wish, 
write direct to us. We shall be glad 
to send you one. 

* 


Manufacturers of the original Cross-Fin Coil 
* Humi-Temp Units « Frost-O-Trol Hot Gas 
Defroster ¢ Evaporative Condensers « Cooling 
Towers « Air Conditioning Units and Coils 
* Direct Expansion Water Coolers ¢ Heat 
Exchangers ¢ Disseminator Pans. 


WATCHDOG OF THE NATION'S FOOD SUPPLY 


CARKIN COILS 


i 519 MEMORIAL DR., S.£. + ATLANTA, G 


° 


diseases. 
—_ 


3 


of air per hour. 
LARGE CAPACITY, 


territories, write 


° 


The homes are recognized locally, at 
least, as embodying the latest de- 


@--— 


velopments in home architecture and | 


residential equipment, 
and appliances. 


furnishings, | 


The year-round system is a 3-ton | 


Carrier Weathermaker’ employing 


gas for heating. The combination | 
heating and cooling unit was sup- | 


plied by Temperature Control, Inc., 


and installed by James & Roach, Inc., | 


Carrier distributor here. 


An important component of the 


air-conditioning system, a 3-ton Car- | 


rier cooling tower installed in the 
garage, will be one of the first things 


| spotted by the visitors—more than 


300,000 of whom inspected last year’s 
home. Visitors will enter the home 
through the garage during the period 
it’s open from Feb. 21 to May 2. 

At the end of this period, the home 
will be awarded to the winner of an 
essay-writing contest. 

Although the feature of year-round 
air conditioning is being actively 
promoted in connection with the 
home, the structure was not speci- 
fically designed and built around it. 
Rather, the design was selected in 


a competition among Michigan stu- | 


dent architects and 
Richard C. Donkervoet was the win- 
ner, and the house was constructed 
to his design by Henry F. Fett. 

"The house itself is of one-story 
brick and frame construction with 
underfloor crawl space. Much of the 
interior is finished in walls of natural 
redwood. There is a large L-shaped 
living and dining area, a study- 
guestroom, dressing room, two bed- 
rooms, baths, kitchen, laundry and 
utility room, closed-in breezeway, 
and garage. 

Air conditioning equipment is lo- 


cated in the utility room. 


Operation of the system is con- 


_ trolled from a thermostat mounted 


in a hall close to the dining area of 
the house. In addition to the adjust- 
able thermostat, this control has 
three built-in toggle switches. One is 


PROFIT MAKER... 


Add germ control to heating and 
air conditioning sales. 


Y ---- reduces air-borne bacteria and 
V viruses, thus reducing colds and other respiratory 


FURNACE MODEL 
Mounts easily on forced air : 
| A lLow cost; thermostatically con- 

4 trolled. Treats up to 20,000 cu. ft. 


For complete information, 


MERCIAL MODELS AVAILABLE. 
prices aod lable distribu 


z 
L 


THE REGAL PORTABLE 
Fully automatic, lighbt- 
weight, fan dispersion. 
Treats up to 100,000 eu. ft. 
of-eir per bour 


avai dealer or 


engineers. | 


THERMOSTAT in hall permits quick change 
from heating to cooling and also lets 
Josephine Nalepa choose continuous or 
automatic fan operation. 


an on-off control; the second is set 
for heating or cooling; the third lets 
the fan run continuously or be con- 
trolled by the thermostat. 

In addition to the heating supplied 
by the Carrier system, additional 
warmth can be provided by Electri- 
glas panels installed in the breeze- 
way, in the garage above each car 
space, the garage lavatory, and the 
bedroom area’s powder room. 

Numerous appliances are featured 
in the kitchen, designed and installed 
by J. L. Hudson Co., which furnished 
and decorated the house. 

Included are such things as Ther- 
mador built-in electric cooking units, 
garbage disposal, exhaust fan, etc. 
In the laundry area there is a 
washer, dryer, ironer, and freezer. 


New Lennox Building In 
Fort Worth To Have 
Year-Round Conditioning 


FORT WORTH, Texas—Construc- 
tion was started here recently on 
an office building to house adminis- 
trative personnel for Lennox Furnace 
Co.’s air conditioning and heating 
manufacturing and sales operations 
in the southwest. 

The single-story, 10,000-sq. ft. 
structure will cost more than 
$100,000. It is scheduled to be com- 
pleted by July 1. 

Last year, Lennox began an ex- 
pansion of its Fort Worth factory 
which will produce year-round re- 
sidential air conditioning equipment 
for more than 6,000 dealers through- 
out the country. 

In addition to all-season air con- 
ditioning and heating units, the plant 
manufactures evaporative coolers, 
attic and closet-type central furnaces, 
floor furnaces, and assemblies for the 
Convair B-36 bomber. 

The new office building will be 
equipped for year-round air con- 
ditioning. Its west front will be 
windowless to reduce transmission of 
summer heat and winter cold. The 
few other windows will be smaller 
than usual. 

Another feature of the building 
will be an auditorium seating 150. 
This will serve as a meeting place 
for training classes held for south- 
west dealer sales and service per- 
sonnel. 

When the building is completed, 
the company’s present sales offices 
on South Main will be used for ware- 
housing. 


eae Nitec 0 nlp ot 7 a 


Mueller Furnace Forms 
Sales Engineering Dept. 


MILWAUKEE — Formation of a 
sales engineering department, headed 
by R. W. Weekes, has been an- 
nounced by the L. J. Mueller Furnace 
Co, here, manufacturer of Mueller 
Climatrol heating and air condition- 
ing equipment. 

The new department is intended to 
anticipate, meet, and remedy all prob- 
lems arising in its field of operation, 
and to promote sales of Mueller 
Climatrol equipment. 

The sales engineering department 
is designed to cope with each phase 
of Mueller’s heating and air condi- 
tioning line, individually. Specialists 
have been assigned to furnaces, 
boilers, air conditioning, and fittings. 

Weekes is in charge of furnaces as 
well as manager of the department; 
L. A. Miles, refrigeration engineer, 
air conditioning; D. G. Spahr, sales 
engineer, boilers; and G. M. Hase, 
sales engineer, fittings, registers, 
grilles, and specialties. 

The formation of the new depart- 
ment is part of an expansion pro- 
gram necessitated by the growth of 
the 96-year-old Mueller Furnace Co, 
The function of the department is to 
coordinate special problems on sales 
and engineering with customers, de. 
velop specialized programs on prod- 
uct applications, and work with the 
advertising and sales promotion de- 
partment. 


Moves to New Spot 


JOHNSTOWN, Pa.-—General Heat- 
ing & Appliance Co, has moved to a 
new location at 963 Franklin St. F. 
M. Brede is the proprietor. 


AND Mm 421, [ele], 8 HAS IT 


One unit heats in winter... 


... cools in the summer, 


iggest Thing in Home Comfort Since Central Heating 


YEAR-ROUND AIR CONDITIONER FOR THE HOME 


Take a quick survey today. How many new homes going up in your 
area? How many old homes already have warm air ducts? It adds 
up to a boom market for year-round air conditioning — and it's 
yours with Typhoon Model S-W! 


44 YEARS OF COMFORT ENGINEERING 
IN THESE EXCLUSIVE TYPHOON FEATURES! 


Year-Round Air Conditioning 


_.. With ONE CENTRAL UNIT 
Crd. Fully Automatic 
ee - A TYPHOON 

' FRANCHISE 

fey is your key to this 

* 3 w home market 


ONLY TYPHOON has one-button con- 
trol — summer or winter, a touch of a 
button brings cool air or warm... 
automatically! 


ONLY TYPHOON hos an all-copper 
condenser—it defies rust and corrosion, 
gives trouble-free service. 


ONLY TYPHOON is a miracle of 
compactness—takes up less space than 
any other unit, can even fit into a 
standard closet! 


ONLY TYPHOON hos completely 
automatic changeover design—for 


Specialists in Air Conditioning Since 1909. 


switching from heating to cooling; no 
dampers to manipulate! 

SIMPLE TO INSTALL — Just ao few 
quick connections and within hours 
your Typhoon unit is ready to function. 


INEXPENSIVE TO OPERATE — Engi- 
neered to the point of greatest econ- 
omy consistent with dependable per- 
formance. 

QUIET — Completely insulated heavy- 
gauge steel cabinet and floating spring 
base assure whisper-quiet operation. 


A.G.A. APPROVED. Perfected, Tested 
and Factory-Guaronteed by Typhoon. 


wi AIR CONDITIONING CO. INC., 794 Union Street, Brooklyn 15, N. Y. 
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AIR CONDITIONING & REFRIGERATION NEWS, MARCH 9, 1953 


CHILL CHEST. 
FOOD FREEZER 


@Sell the Revco Freezer 
with new engineered fea- 
tures that make it the out- 
standing freezer line for 
1953! Act now... get this 
line today! 


NEW 
LOW TEMPERATURE 
REFRIGERATION 
SYSTEM 


Write For Distributor’s Name 


REVCO, INC. + DEERFIELD, MICH. 


f TELLING SHLLNG 


This series of articles comprising ideas and principles for the small 
retail or manufacturing business is written by James D. Woolf, who was 
for more than 20 years a vice president and director of J. Walter 


Thompson Co., one of the largest advertising agencies. 


Out of his 


experience embracing all types of advertising and merchandising he 
brings his counsel to the small businessman. 


By James D. Woolf 


People Resent High Pressure 
—But They Want To Be Sold 


“People like to be sold.” They 
rarely realize it, and they usually 
will deny it. They will tell you, “I 
like to buy things, but I hate to be 
sold.” 

So declares an editorial in a cur- 
rent business publication. I agree 
with this observation. But I know 
that some businessmen and admen 
do not agree. They appear to believe 
that salesmanship in print, or over 
the air, is an imposition on the pub- 
lic. Apparently it is their notion that 
nobody in his right mind willingly 
reads an advertisement. In the words 
of John E. Kennedy, a famous adver- 
tising expert, they appear to operate 
on the assumption that-— 

“Copy should be extremely brief, 
consisting of a few words only, and 
these displayed in big black-faced 
type, with splurge pictures and lots 
of white space.” 

The advertising done by the non- 
believers shows an obvious lack of 


conviction that the consumer has the 
slightest interest in the facts about 
the things he buys. He resents being 
told why the purchase of a given 
product is a wise one. He doesn’t 
want help, thank you. All he wants 
is to be left alone to make up his 
own mind. He never, never reads ad- 
vertising—and if you don’t believe 
that, just ask him. 


“The truth of the matter,” asserts 
the editorial just quoted, “is that ex- 
cept for common everyday necessi- 
ties, there is very little self-propelled 
buying. Most of us secretly yearn for 
someone to come along and tell us 
how to go about buying something.” 


“I think that’s right. Most of us 
like to have our purchases justified 
for us. I know that this is true from 
my own personal experience as a 
retail salesclerk. When I was still in 
my teens, I did a stint of two years 
in a shoe store. I learned emphati- 
cally that people like to be helped in 
the study and comparison necessary 
to a wise selection. When their choice 
wavered between a pair of shoes 


— 


4 powerful 


MORE POWER—GREATER ECONOMY! Expect a wonderful advance 
in power, performance and economy in Chevrolet heavy-duty trucks! 
The great 1953 Loadmaster engine—standard on 5000, 6000 
Series, heavy-duty and forward control models, optional on 4000 
Series heavy-duty trucks—has a new high compression ratio of 7.1 
wer than before. And the Thrift- 
master engine in light- and medium-duty models brings you tradi- 


to 1, develops even more horse 


tional Chevrolet economy. 


TRUCKS ENGINEERED FOR YOUR PAYLOADS! Chevrolet trucks are 
designed for the job they will do—engineered from tires to axle, 
lant to do that job with the 
ou don’t waste money on too heavy a 
truck or too light a truck. You buy the right truck for your job! 


MORE STAMINA! More strength where strength counts most! 
In 1953, all Chevrolet trucks have stronger, brawnier, more rigid 
frames. They have heavier, sturdier construction that means a 
longer, lower-cost life for your truck. And they have new larger, 
safer, longer lasting brakes on many models, too! 


GREAT TRUCK FEATURES! In addition to the many NEW things 
you'll find in these 1953 Chevrolet trucks, you'll also find many 
other makes of trucks. Features 
nit-Designed Bodies, Ball-Gear 
Steering and many others help make Chevrolet Advance-Design 
trucks your greatest buy. Chevrolet Division of General Motors, 


springs, clutch and power 
efficiency and lowest cost. 


great features 


unmatched b 
such as Flexi- 


ounted Cabs, 


Detroit 2, Michigan. 


reasons why 


1953 CHEVROLET 


Advance-Design Trucks 
give you more of what you want 


reatest 


tire mileage. 


CHEVROLET ADVANCE-DESIGN 
TRUCK FEATURES 


TWO GREAT VALVE-IN-HEAD ENGINES— 
the Loadmaster or the Thriftmaster —to 
give you greater power per gallon, lower 
cost per load, POWER-JET CARBURETOR — 
for smooth, quick acceleration response. 
DIAPHRAGM SPRING CLUTCH —for easy- 
action engagement. SYNCHRO-MESH 
TRANSMISSION —for fast, smooth shift- 
ing. HYPOID REAR AXLE—for dependa- 
bility and long life. TORQUE-ACTION 
BRAKES—on light-duty and medium-duty 
models and on front of heavy-duty models. 
TWIN-ACTION REAR BRAKES—on heavy-duty 
models. DUAL-SHOE PARKING BRAKE—for 
greater holding ability on heavy-duty 
models. CAB SEAT—with double deck 
springs for complete riding comfort. 
VENTI-PANES —for improved cab ventila- 
tion. WIDE-BASE WHEELS—for increased 
BALL-GEAR STEERING — for 
easier handling. UNIT-DESIGNED BODIES — 
for greater load protection. ADVANCE- 
DESIGN STYLING—for increased comfort 
and modern appearance. 


costing $5 and another costing $6, 
they would press me relentlessly to 
explain why the costlier pair was 
worth the extra dollar. They didn’t 
want to be high-pressured, of course 
—but they wanted to be sold. When 
in my ignorance I couldn’t provide 
them with the facts they wanted, 
they often dismissed me and asked 
for the boss. 

Unless one has stood before such 
people as these and studied their 
anxious faces, watched them rub the 
leather of a shoe with a worried 
thumb, seen them uncertainly com- 
pare one value with another, finally 
to explore their wallets with cal- 
loused and sometimes grimy hands, 
and then, slowly, count out their hard- 
earned cash, one must find it diffi- 
cult to feel poignantly the overwhelm- 
ing importance of money in the lives 
of people. 

More than any other one thing, 
I think, it was my experience as a 
retail shoe clerk that has made me 
such an ardent believer in advertis- 
ing as an instrument of reason-why 
salesmanship. I am convinced that 
on merchandise that represents an 
important considered purchase, as 
against trivial impulse items, people 
do want to be sold. 

All of us enjoy dealing with stores 
that are staffed with salespeople who 
know their merchandise. I can think 
of few things more irritating than 
being waited on by a lazy, empty- 
headed, know-nothing clerk, all too 
common in our present political 
climate of let Uncle Sammy do it. 


(“ ... few things are more irritating 
than to be waited on by a lazy, know- 
nothing clerk. .. .”’) 


By the same token, as I see it, 
people enjoy “dealing” with advertis- 
ing that is “staffed’’ with copy that 
“knows” its merchandise. I can think 
of few things more annoying than 
being “waited on” by a lazy, empty- 
headed, know-nothing advertisement 
—especially if one is a prospective 
customer, 

Probably the costliest error com- 
monly made in advertising is that of 
failing to talk directly to probable 
prospective customers, the people who 
want to be sold. When this error is 
made, it is usually the result of an 
assumption that fact-packed selling 
copy is an imposition on the people. 

The frustrated writer, believing 
that practically nobody reads adver- 
tising, resorts to 1) “cleverness,” or 
to 2) extreme brevity, as described 
by John Kennedy, or to 3) obliquity. 
Webster’s definition of obliquity in- 
cludes ‘‘divergence” and “indirection.” 
That means, in advertising, trapping 
the reader with an opening headline 
that has only the remotest connec- 
tion, if any, with the thing being 
advertised. 

Thus we see an advertisement for 
a disc harrow headlined thus: 
“George Washington, America’s First 
Scientific Farmer.” 

An ad for a newly invented elec- 
trical appliance that seeks to snare 
the reader with: “Suddenly Irene 
Knew That Herb Loved Her.” 

An ad for a new and improved fly 
rod that asks in big, bold type: “Js It 
True That Fish Climb Trees?” 

An ad for a brand of beer that in 
its display headline suggests “Maybe 
This Is What’s Wrong With the Com- 
mies.”’ 

An automobile dealer who in big 
type asks: “Didya Ever Take a Girl 
Buggy Ridin’ On A Saturday Night?” 

A laundry and drycleaner ad that 
starts off with: “Jt Must Have Been 
Tough in Grandma’s Day!” 

Those headlines, culled from local 
newspapers, were actually used by 
advertisers. They seem to believe that 
frank and overt salesmanship in print 
is an imposition on the public. Quite 
evidently they are convinced that the 
direct frontal approach in advertis- 
ing, open and above board, is just 
about the quickest way to destroy 
reader interest. So instead of leading 
off in their copy with a straight- 


forward appeal to the prospect, they | 


resort to foolish attempts to trick 
the reader with indirect, oblique, sly 
approaches. This is probably the cost- 
liest error made in advertising. 

Yes, I think it is true that “Most 
of us secretly yearn for someone to 


(“ .. . instead of a straight-forward 
appeal, they resort to foolish attempts 


to trick the reader... .’’) 


come along and tell us how to go 
about buying something.” Right now 
there are plenty of people in the 
market for the kind of thing you 
have to sell. Maybe they don’t realize 
it, but they are just waiting to be 
sold. 


G-E Equipped Home Wins 
Award for Conn. Builder 


CHICAGO — Promotional activities 
for the Young America home with a 
General Electric equipped kitchen- 
laundry have won a Practical Builder 
magazine top national award for J. 
M. Snyder & Sons, Bridgeport, Conn., 
contractors and builders. 

The award, in the form of a bronze 
statuette, was one of three presented 
at the annual convention and exhibit 
of the National Association of Home 
Builders at the Conrad Hilton hotel 
here. The Snyder firm won recogni- 
tion in the magazine’s third annual 
contest in the _ classification for 
builders who erected from one to 25 
homes in 1952. 

The three-bedroom Young America 
home built by the firm has a full 
basement and contemporary exterior. 
It was designed by Victor Civkin, 
A.LA., consulting architect for the 
G-E Home Bureau. 

More than 450 similar Young 
America homes, with either two or 
three bedrooms and with or without 
basements, but including the com- 
plete G-E kitchen-laundry and de- 
signed by Civkin, were built through- 
out the country in 1952. Plans were 
made available to individual builders 
by G-E distributors. 


Chappuis Calls Signals 
For Bendix Ironer Sales 


SOUTH BEND, Ind.—Robert R. 
Chappuis has been named sales man- 
ager of the automatic ironer depart- 
ment of Bendix Home Appliances 
Div., Avco Mfg. Corp., Parker H. 
Ericksen, director of sales, announced 
today. 

Chappuis joined Bendix in 1949 as 
a special sales representative. Later, 
he moved to the sales promotion de- 
partment. For the last year he has 
been a district sales representative. 

A native of Toledo, Chappuis was 
graduated from the University of 
Michigan in 1948, where he was an 
All-American halfback. Later he 
played professional football with the 
Brooklyn Dodgers and the Chicago 
Hornets. 


if 


‘WIRE PRODUCTS. 
COMPANY ~~ 


FOREMOST NAME IN 
THE MANUFACTURE OF 


“STANDARD AND LIGHT WEIGHT © 
SHELVES OF ELECTRO-POLISHED — 


CHROME PLATE, ZINC PLATE, 
SRS SE TR Ge 
PORCELIZED FINISH 
_ TURES * GUARDS - BASKETS OF — 
ALL TYPES FOR ALL PURPOSES — 
«STEEL STAMPINGS + MISCEL- — 
- LANEOUS FORMED AND 

WELDED WIRE ASSEMBLIES | 
“ARC WELDED ASSEMBLIES — 


WALL WIRE PRODUCTS CO. 
PLYMOUTH, MICHIGAN 
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AIR CONDITIONING & REFRIGERATION NEWS, MARCH 9, 1953 


Answers to Customer Objections 


Salesmen Offer Effective, Diplomatic Methods of Overcoming 
Stumbling Blocks Used by Shoppers To Resist or Delay Purchasing 


SAN DIEGO, Calif. —- With the 
completion of its “Yes ... but” con- 
test, the Bureau of Home Appliances 


of San Diego County has announced 


the 25 customer objections that local 
salesmen have found to be their big- 
gest stumbling blocks and the best 
answers submitted by the salesmen 
themselves to these objections. 

Selected objections and 
answers follow: 


“Can Buy Cheaper Elsewhere”: 
YES, sometimes you can buy cheaper 
elsewhere, BUT don’t you agree with 
me that when a firm sells an item at 
a lower price than the manufac- 
turers’ recommended price it is actu- 
ally afraid to meet competition on an 
even basis? It has to make up that 
difference somewhere. Will it be in 
service, should you need it? When you 
buy from our firm you are assured of 
the finest reputation for reliable 
service, and there are no hidden 
charges. We stand behind our mer- 
chandise 100%. 


“The Price Is Too High”: YES, 
you pay a little more to get the best, 
BUT be sure you pay enough to get 
your money’s worth! Quality is the 
only real bargain. A few cents a day, 
for a short time, will reward you 
with far greater service and enjoy- 
ment through the years. It’s still true 
that ‘the sweetness of low price never 
equals the bitterness of low quality.’ 
The purchase price should be the last 
—not the beginning—-of your cost. 
This is a long-term investment, so 
why not invest in the best? 


“My Old Refrigerator Is Still Run- 
ning; Why Should | Get a New 
One?”: YES, I know we all become 
attached to our old refrigerators, just 
as we do to our old faithful car. We 
seem to think it will go on running 
forever, and it will last year after 
year, BUT just think how mtich more 
efficient a new refrigerator will be 
for your family and how many im- 
provements have been included since 
yours was made. 

Have you noticed that your old 
refrigerator has been slowing up on 
freezing? That’s because the com- 
pressor is wearing to a point where 
one day it will fail, just when you 
need it most. Why not let us take 
your refrigerator and install a new 
one of larger capacity, so that you 
can make all those new frozen des- 
serts? I’m sure your family would 
love you for it, wouldn't they? 


“| Want to Shop Around First’: 
YES, I think you are very wise to 
look around and satisfy yourself that 
you're getting the very best value for 
your money, BUT that is the very 
reason this store sells only the 
highest grade appliances; we want 
just such people as you to come 
in and shop, for we know that once 
you have seen our lines you will in 
all probability come back to us and 
become our customer. Please let me 
show you what I mean by viewing 
this model. We can put this appli- 
ance right into your home today, 
knowing you will be more than satis- 
fied, because it is made by one of the 
largest and most dependable makers 
and has every worthwhile feature 
built into it. Now, do you think you 
need to spend any more time looking 
for a better buy? 


“1 Can Get a Larger Trade-in Al- 
lowance”: YES, you might get a 
better trade-in allowance, BUT our 
firm continues to be one of the top 
retailers of this appliance, and the 
reason for that is reputation. We 
don’t want to make money on your 
trade-in, nor do we want to cut into 
our profits. If we did, how could we 
continue to give good service? No 
one sells quality merchandise operat- 
ing at a loss, so we try to be fair— 
fair to you and fair to ourselves. 
When you buy from our firm you are 
assured of an honest, fair deal and 
we are assured of a satisfied cus- 
tomer. 


“Why Can’t You Give a Discount 
for Cash?”: YES, that’s a very good 
question. Many of our customers 
have asked that very same thing, 
BUT I’ve thought about that many 
times, and I always come up with 
the same answer: When you bargain 
with price you begin to bargain 
with value. To be sure, there are es- 
tablishments who offer “cheaper for 
cash” and “your money talks,” but 
somehow you don’t have a feeling of 
confidence in dealing with them, do 


their 


you? You would suspect them of 
wanting to get your money and get 
rid of you, meanwhile not worrying 
too much whether or not you ever 
came back for repeat purchases. No, 
this store holds fast to a fair price 
to all our customers, and appreciates 
doing business with the cash cus- 
tomer just the same as the charge- 
account customer. 


“We Have a Friend Who Can Get 
It for Us Wholesale”: YES, you 
might be able to purchase it whole- 
sale, BUT you get only what you pay 
for. That price is usually just the 
beginning of your cost. Even if you 
can pay cash, as is usually required, 
you may be paying for delivery and 
praying for service before you're 
through. The wholehearted service we 
render may be the most important 
part of your purchase! You have 
surely heard of “wholesale” buyers 
who were unable to obtain badly 
needed service, a home demonstra- 
tion, or some other personalized ac- 
commodation our customers take for 
granted. The wholesaler need not 
seek your future business—we do.” 


“Do You Recognize Servicemen’s 
Discount?”: YES, we are aware that 
some stores do extend discounts to 
service personnel, BUT in order to 
offer any such inducement we would 
have to deal in merchandise that is 
not as acceptable, but which would 
carry a larger percentage of profit in 


order to give both the discount and , 


the type of service our customers ex- 
pect of us. We have found that in 
most cases people would rather pay 
the standard price and be certain of 
getting top merchandise and service 
that enhances their pride of owner- 
ship. 

“ll Have to Talk to My Husband”: 
YES, that is a natural suggestion for 
you to make, BUT I'm sure your 


husband wouldn't think of denying | 


you the pleasure of making the 
selection yourself. I suggest you do 
this: Familiarize. yourself with this 
fine appliance, let me put a 24-hour 
hold tag on it, then go home and tell 
your husband you have selcted the 
appliance you want, and I'll bet 10 to 
1 he'll say, “Go ahead and buy it.” 


My experience has shown that over | 


75% of appliance 
determined by the housewife. 


purchases are | 


“Your Carrying Charges Are Too | 


High”: YES, they do seem too high 
at the first glance, BUT you are not 
taking into consideration the fact 
that these charges are figured on a 
two-year basis. Now if you should 
pay your account off in less time, the 
charges would be refigured and you 
would get a substantial refund. Let 
me show you how it would figure out. 
Of course, you may want to pay it in 
a short time and then it would be the 
same as cash. Why not begin now 
to enjoy the use of this appliance. 


“How Does This Appliance Com- 
pare with the One This Research 
Organization Recommends?”: YES, 
this is a very good question, BUT 
please tell me which appliance they 
are recommending. You know there 
are several research organizations 
and they seldom agree on the same 
appliance. 


If you will tell me the | 


name of the appliance they refer to, | 


we will make a point-by-point com- 
parison and I am sure you will agree 
we have a superior product. Research 


organizations are seldom consistent | 
from one issue of their publications | 


to another. It is far safer to depend 


on your own judgment, and purchase | 
from a reputable dealer a product of | 
such outstanding quality as we offer. | 


“1 Can’t See How This Freezer Will 


Pay for Itself’: YES, I know just | 
what you mean, BUT let me give you | 


the details and you will agree that 
over a period of time it will not only 
pay for itself, but will raise your 
standard of living also. Here are just 


a few of the many ways you will | 


save: (1) Quantity food purchases 
at lower prices. (2) Taking advan- 
tage of special weekend prices. (3) 
Saving of leftovers—no waste. (4) 
Save shopping time—no trips to 
store or locker plant. (5) Taking 
advantage of “in season” low prices 
—meat, poultry, fruits, vegetables. 
Besides this, think of the pleasure 
and convenience of a grocery store 
and market in your home. Yes, it will 
pay for itself over and over. Let us 
get you started now with the wonder- 
fully practical experience of saving 
with a home freezer. 


“| Like Your Product, But What 
Am |! Going to Do After the War- 
ranty Expires?”: YES, I can’t help 
complimenting you for looking at the 
long-range view of this purchase, 
BUT let me remind you that the 
manufacturer has already anticipated 
this very question. You'll see by read- 
ing the attached warranty that fail- 
ure of any of the parts during normal 
wear and tear will be corrected 
within the life of the warranty. But 
long before the product was placed 
on our floor to sell, the maker had 
put it through such a “shake-down” 
test the firm was confident of its 
faultless performance. Hence, the 
warranty. You may be sure this ap- 
pliance will give years of carefree 
service, far beyond the life of its 
warranty. 


“We Don’t Need Such a Good One”: 
YES, You could probably MANAGE 
with a poorer one, BUT I’m sure 
you'd regret doing without this 
superior model's many work-saving, 
time-saving, money-saving features. 
The only REAL way to save is to 
buy the best quality. It’s so easy to 
be ‘“‘penny-wise and pound-foolish” in 
this case. Your savings alone will far 
outweigh any additional first-cost. 
Why, this feature that you’re looking 
at now is worth the difference itself; 
and you will be enjoying its superior 
conveniences for years after you've 
forgotten what you paid for it. You 
deserve the benefits it will give you-— 


ruggedne 


Zs 


What's different about Delco motors? Just 
this: Delco motors stay on the job... keep 
going on and on. Appearances, you see, can be 
deceiving. Motors often look and operate 
alike at the start, but Delco motors have stood 
—and will stand—the test of years in opera- 
tion. That’s why more and more manu- 
facturers of air conditioning and refrigeration 
units are using Delco motors. That's why 
you'll be wise to get full information regard- 
ing these rugged, reliable motors at your first 
opportunity. Write Delco Products, Dayton, 


Ohio, or contact our nearest sales office. 


DELCO 
PRODUCTS 


Division of General Motors Corporation 
Dayton, Ohio 
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and why not begin enjoying them 
without delay? 


“i'd Buy That Model If You Had 
It for Immediate Delivery”: YES, no 
one likes to wait, once a decision is 
made, BUT it is worth a short wait 
to have years and years of enjoy- 
ment of the model that suits you 
best. If you will order now, you will 
get the soonest possible delivery. 
However, if you can’t wait, here is 
a model that gives all the more- 
important features of the other and 
can be delivered now. Which one 
shall I write up for you? 


“Il Am Going to Wait for the New 
Model; | Always Buy Too Soon”: 
YES, we all like the latest model 
when we buy, BUT there will AL- 
WAYS be a new model coming up. 
Why postpone the benefits and enjoy- 
ment this appliance will give you? It 
is possible that future critical ma- 
terial shortages could make undesir- 
able substitutions or omissions neces- 
sary. This model has proven itself— 
new features may be tried in the 
next model and later discarded as 
impractical after Mrs. America has 
actually lived with it a while. Why 
not buy now—and begin your enjoy- 
ment and savings today. 


“Just Looking”: YES, madame, 
and we welcome your visit very 
gladly, BUT since you did drop in on 
us I wonder if there are a few ques- 
tions you have on your mind regard- 


ing one of the items you see here. 
You know, so many people think of 
us as salesmen only. This is true in 
some cases, but I would like you to 
know I'm here to give our customers 
Sales Help. This means a more com- 
plete understanding of the products 
you want to see and talk about. 
Actually, madame, we want our 
visitors as well as our customers to 
obtain a complete picture of our 
organization on their very first visit, 
and when you do have a purchase in 
mind for a later date you'll visit us 
again. I'm sure your time is very 
valuable and I'd like to show you 
whatever you wish. This way, please! 


“ll Wait Till We Can Pay Cash”: 
YES, it is nice to pay cash when you 
can, BUT you lose so much by wait- 
ing that it’s well worth while to con- 
sider our popular term-plan arrange- 
ment. The charges are far outweighed 
by the savings you effect by purchas- 
ing now. Not only is it advantageous 
to buy a few items on term-pay- 
ments, thereby establishing a good 
credit reference to help if you buy 
a house or other large term-plan 
purchase later, but you may save a 
lot of trouble and service expense by 
buying now. Before you have all the 
cash to buy, your refrigerator may 
quit operating and lose much of its 
present value. Why take unneces- 
sary chances? Begin enjoying all 
these conveniences now, and you'll 
never regret it. 
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Y «= > = Cause for Alarm 
YP > 
COME) NW-5 OUR GOVERNMENT already has spent more than 21% billion 


COPR. 1962, KING FEATURES SYNDICATE, Inc. 
WORLD RIGHTS RESERVED P// 


dollars on Federal power projects. Plans to spend another billion, 
ee despite the fact the REA program is more than 95% completed, 
have been approved. 

Have You READ ‘Peace and Progress 9 Yet? Business-managed utilities, in comparison, have nearly com- 
pleted their $15 billion 1946-53 expansion program. Unless the 
Federal government interferes, their program will assure a safe, 
continuing, electrical reserve margin for our nation. 


a Blindly, however, government bureaus are building 37 plants 
in addition to the 56 they are already operating, and have asked 
Congress for money to build 79 more electrical plants. 
Business-managed power companies have sold electricity to 
farm co-ops for an average of less than one-cent per unit. At the 
Ps same time it cost Federally subsidized REA plants an average of 


1.57 cents per unit to produce power for farm users. 


More than 3,000,000 stockholders of private-enterprise utili- 
ties resent this situation. These companies averaged earnings of 
5.1% on the money the stockholders have invested during the 
past 21 years. And they pay taxes. Government power projects 
don’t. 

Federal power projects consistently have lost money. They 


operate at unfair rates which have been subsidized more than 


twice over by taxpayers like you and me. 
British citizens recently have learned what happens when a 
Socialist government takes charge. The take-over price of shares 


of Edmundson’s Electricity Corp., Ltd., one of Britain’s largest 


it’s @ fact! companies, was arbitrarily set at $6.25 per share when the market 
price was better than $10.50. Security holders lost more than $28 

ONLY MITCHELL million in this deal alone. 
Employes are hurt when the government steps in, too. An 
both Cole and Marks example is the case of the Puget Sound Power and Light Co. 


ff / when it was transferred to the Seattle Light Co. (a municipally- 
with the heath lie: owned system). All 390 employes who were transferred went 


under civil service. Wage cuts suffered by 244 employes amounted 


to $135 per month. 
4 ONLY MITCHELL Politically-favored TVA customers get cheaper power rates 
i. {yen than business-owned companies next door can offer. Does TVA 
ee has the heathi-lial / power actually cost less? The Tennessee Valley Authority is tax 
= — ). ie? ' , free and taxpayers’ dollars—yours and mine—are required to 
. ca © "ese even up its operating losses. 
; 3 ONLY MITCHELL If the competing, business-owned utilities did not have to pay 
+e millions to Federal, state, and municipal government in taxes, they 


hes the double capillary tube could cut bills to the user so much TVA couldn’t compete. 


: 


—— Sea REFRIGERANT SYSTEM 
; B2=24 Investor-owned .public power companies pay nearly a billion 
a it’s a fact! dollars in local and Federal taxes annually. Federal power pro- 
= ONY WITCH, n= 
| % Private enterprises operate and expand within rigid budgetary 
ale < sili lt has all this plus limitations. Their financial operations are regulated by state and 
. re MIGHT-COOL: Moderate cooling for just warm days and nights Federal laws. Government-operated projects regularly run over 
La : a aeeaee oben PAE en keene their cost estimates. Thereafter they can dip into special funds, or 
Available in Ys, Ys, % and 1 H.P. Capacities unit to giont exhaust fan while cooling room at the same time... - call for new “deficient” appropriations. 
Sinica... saeine t. tare pode ee ha so Federal projects almost invariably have cost many times 
and pollen from air... VENTILATES: Brings fresh air into room their original estimates. For example: among 12 major Federal 
MITCHELL ne ee eee eo power projects, first estimates have gone up, on an average, 200% 
ve AND ONLY can put ania ao. eae over the estimates given when Congress was asked for money. 
el . F A CTS on as iy a tell Encroachment of our Federal government into the field of 
1M these in the hands Sow yoo Woath'-Stel ©OG8 for manchions exmne’ enation ana A private enterprise is a socialistic trend. President Eisenhower 
P ee summed it up in a speech before the Forum on Democracy at 
of your customers at the oon a Columbia university : 
point of sale! Sere Meme—__. “If we allow this constant drift toward centralized bureaucra- 
ch eS RE tic government to continue,” he averred, “ownership gradually 
a ee will drift into central government. Finally we'll have a dictator- 


ship—as the only means of operating such a huge organization.” 
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Commercial Parts Wholesalers Sales Drop 4% 
In °52; Appliance, Specialtics Group Sales 5% 


WASHINGTON, D. C.—Sales for 
1952 as reported by appliances and 


15% higher than in December, 1951 
and 6% greater than in November, 


specialties wholesalers were 5% 1952. Inventories were at the same 
under those of 1951, while commer- level as in the preceding year and 
cial refrigeration equipment and 4% greater than in November. 


parts wholesalers suffered a 4% drop, 
Statistics released by the U. S. 
Bureau of the Census revealed. 


The commercial refrigeration group 
noted a 6% sales rise over Decem- 
ber, 1951 and a 2% drop from No- 
vember. Their inventories were 9% 


December, however, was a good 
month for the appliances and spe- 
cialties wholesalers. Their sales were 


Kind of Business and 
Geographic Division 


Appliances and specialties wholesalers 


New England 

Middle Atlantic 
East North Central .... 
West North Atlantic .. 
South Atlantic 
South Central 
Mountain 
Pacific 


Refrigeration equipment, parts (com’!) 


Middle Atlantic 
East North Central 
West North Central .. 
South Atlantic 
South Central 
Pacific 


ee 


lower than in November. 


Inventory, End-of-Month (At Cost) 


Per Cent Change 


under the previous year and 


Dec. 1952 Panel 
Re 


3% 


Sales 
Per Cent Change Dec. 1952 Panel 
12 Mos. 

—Dec. 1952— 1952 No. of Reported 
from from Firms Dollar 
Dec. Nov. 12 Mos. Report- Values 

1951 1952 1951 ing (add 000) 
+15 +6 —5 117 28,423 
Vb eawaess + 8 —7 12 2,427 
—1 —17 27 10,571 
+20 — 6 18 4,700 
+12 —5 12 1,377 
—4 +11 19 3,506 
+ 5 +11 14 1,807 
re cree +16 +20 7 1,567 
ere Tere + +16 + 3 s 2,468 
+ 6 —2 —4 73 1,558 
Sealetbanas —1 —9 14 448 
+4 —5 19 161 
+1 —17 6 181 
—8 + 2 19 454 
+12 +15 4 137 
puehacavs —5 —7 9 145 


—Dec. 1952—— ported 
from No. of Dollar 
Kind of Business and Dec. Nov. Firms Values 

Geographic Division 1951 1952 Reporting (add 000) 
Appliances and specialties wholesalers 0 + 4 87 23,598 
EE we ikigwhindadsesde4eneers +13 —2 9 1,777 
EE EE: vc npc nvaced ones 0enes ss --14 0 18 6,595 
Bn SOOO COMEPEE cca scssccceccccess +9 +14 13 3,630 
, , Be ere —21 —2 11 2,076 
ME acciehas dba beeenseean des +424 +4 15 3,922 
SES soccand rod nasddetadessen — 8 +13 9 2,322 
PEE Sack en wevevedsenvorccscustus +35 + 5 7 1,675 
Teer ee eeeee Tre rer Pere eC re +18 + 2 5 1,601 
Refrigeration equipment, parts (com’l) — 9 —3 63 4,023 
SE EE Voc nteany ene 5 aeeen hen —26 0 12 1,013 
Me BUOTE GORGE cs cc cccccccsecceses —13 —9 14 477 
West North Central ..........0..000.. +16 — 5 6 473 
iva rc ta senhiebe toneenent + 3 0 19 1,370 
SUE ncn n.cknssbb0b0Rs0R0d EOS ba bd ° * 
SE, 50 oiiy 0 e 601.06 609060540 bas euDEee —17 — 5 8 384 


*Insufficient data to show separately 
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Mess Hali—Cafeteria Cooler 


Typical “Packaged” 
Cireulating Chilled Water System 


Sell your condensing unit with 
remote models for new and 
replacement jobs—all applica- 
tions. Capacities 10-1000 g.p.h.; 
7-300 gals. Filters, 
avail- 


storage 
Rectifier-Dechlorinators 
able for all sizes. 
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Promote your own condensing unit sales with 


Filtrine’s 20-year-life construction 
capacity ... Super Storage. . 
40 years’ dependability. 


COOLERS FOR MESS HALLS — CAFETERIAS 


high 


Conform with Fed. Spec. 00-C-566b 


COOLERS FOR X-RAY & PHOTOGRAPHY 
PACKAGED CIRCULATING CHILLED WATER SYSTEMS 


REMOTE COOLERS FOR ALL USES 


Sell your condensing unit with Filtrine 
Stainless Steel or Duco finished cabinets. 
equipped to suit with top/side shelves, 
bubblers, glass-fillers. Can be Taste- 
Master equipped to remove chlorine. 
rust, sediment from water. 


Sell your conden 
peatedly named by 


negatives. 


Sell your condensing unit! Systems for drinking or 


processing water—completely packaged with pump, 


controls, your condensing unit factory 


Capacities 5-400 


free, sparkling water. 


Write for catalog and Specification Guide 


FILTRINE MANUFACTURING COMPANY - BROOKLYN 5 - N.Y. 
“Water Coolers and Filters for 40 Years” 


unit with Filtrine models re- 
.A., Signal Corps, Air Force, ete. 
for X-ray and photo-labs. Under counter desi 
floor-mounted models with stainless steel work-table 
top. Filters (extra) to prevent scratched and pin-holed 


g-p-h.; storage 5-150 gals. 
and Rectifier-Dechlorinators (extra) to insure taste- 


Taste- Master 


and 


installed. 
Filters 


+ more than | 


Amana Presents Expanded 
Service Plan at 3 Meetings 


AMANA, Iowa—-An expanded 1953 
service program will be presented to 
service managers of Amana freezer 
distributors in the United States and 
Canada at a series of three con- 
ferences to be held here March 11-13, 
March 18-20, and March 25-27, it was 
announced by Charles E. Nichols, 
service manager. 

Highlights of 
programs will be: 

1. Introduction of a new dealer 
training program, designed to help 
dealers improve relations with new 
freezer owners and thereby reduce 
costs of service operations. 

2. New service training Amana’s 
8 and 14-cu. ft. chest freezers, and 
review of service information on 
Amana three upright freezers. 

3. Introduction of a new Amana 
freezer service manual and parts list, 
which contains chapters on installa- 
tion identification, cabinet adjust- 
ments, mechanical and_ electrical 
adjustments, liner and refrigeration 
unit replacement procedures. 

4. Presentation of a new, simplified 
replacement procedure. 

Assisting Nichols in conducting the 
three conferences will be Ray M. 
Jeck, assistant sales manager. Princi- 
pal talks will be presented by George 
C. Foerstner, executive vice president 
of Amana; E. L. Hinchliff, sales 
manager; and L.M.S. Cooper and 
Robert Moore, engineering managers 
of Amana. 

Each of the three conferences will 
also include tours of the Amana 
freezer manufacturing facilities, and 
of the Amana colonies, according to 
the company. 


the conferences’ 
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exceptionally wide variety of 


liquids and gases. 


not required. 


solenoid valves now . . 
better, more dependable service. 


Medel 72RIK, evallebic in 3 
orifice sizes, for ali standard 

and trequencies. Iniet 
end ovilet %” 1.7.7. Mex. ih 
275 pi, 


These are the features that make : 
A-P valves better . 


sturdy construction. Dense brass bodies to pre- 
vent gas or fluid seepage and eliminate risk of body distortion. 

© “Overpowered” coils provide ample lift, even with reduced 
voltage or heavy current overload conditions. 

© Moisture and frost-resistant coil construction prevents coil 
burnouts... assures dependable performance. 

© Exceptionally quiet operation...no perceptible hum or vibra- 


@ Exceptional! 


tion at any time. 


@ Entire plunger assembly easily removed for inspection or 
cleaning. Conduit connection may be rotated to any position. 


A-P CONTROLS CORPORA 


2460 N. 32nd Street, Milwaukee 45, Wisconsin © For Export: 13 E. 40th St., New York, N. Y. 
dn Canada: A-P Controls Corporation Ltd., Cooksville, Ont. 


Es, you'll like the all-around usefulness of these 
multi-purpose A-P solenoid valves. They are de- 
signed and engineered so that they can be used on an 

applications — for all- 
around industrial as well as sellanetlan use. Model 
73RJX, for example, can be used not only for refriger- 
ants, but also for water, air, oil and other non-corrosive 


Model 67, in addition, is furnished with two types 
of valve seats; soft seat for use where 100% “bubble- 
tight” seal-off is necessary, or metal to metal con- 
struction for maximum life where 100% seal-off is 


Write for complete details on these and other A-P 
. find out why they'll give you 


» ie 


HEAVY WEIGHT tube for “Leak Lock,” High- 
side's pipe joint sealer, will help to prevent 


punctures and leakage in serviceman’s tool kit. 


‘Leak Lock’ Now Packaged 
In New Double-Weight Tube 


CLIFTON, N. J.—A new double- 
weight tube is now being used to 
package ‘‘Leak Lock,” the pipe joint 
compound especially developed for 
use in refrigeration systems, High- 
side Chemicals Co. reports. 

The new tube is twice as heavy as 
that formerly used. The greatly-in- 
creased strength will help to prevent 
breakage of the tube when carried in 
a tool kit, the company pointed out. 
It will also better withstand acci- 
dents such as those caused when 
tools are dropped into the kit. 

In addition, a change in the tube 
opening also prevents the contents 
from oozing out after the tube is 
opened. 


Picker, Mousseau Head 
Chase Supply Branch 


CHICAGO—-Appointment of two 
members of its sales force, Carl L. 
Picker and Edward J. Mousseau, as 
co-managers of its North Side branch 
has been announced by Chase Supply 
Co., Inc., here. 

The branch was formerly managed 
by “Dick"’ Swanson, vice president 
and secretary of the company, who 
will carry out his duties at the main 
store. Picker and Mousseau will con- 
tinue to contact their regular ac- 
counts. 


Harold Chase Will Head 
NARDA TV Service Unit 


CHICAGO—-Appointment of Harold 
Chase, president of both Chase Tele- 
vision Service, Detroit, and Televi- 
sion Service Association of Michigan, 
Inc., as chairman of the Television 
Service Committee of the National 
Appliance and Radio-TV Dealers As- 
sociation, was announced recently by 
Wallace Johnston, NARDA president. 

“There has, for far too many years, 
been a division of interest and effort 
between the management level of 
service and _ television retailing,” 
Johnston said. 

“In Chase, we have a man ideally 
suited to assume the leadership in 
integrating their efforts for the many 
things they have in common and can 
do together. These include the all- 
important job of educating the public 
to expect to need service and pay a 
reasonable price for it, to recognize 
the complexity of receivers and 
meaning of parts warranty. 

“Working together we can also 
help secure warranty’ uniformity, 
faster service data dissemination for 
new lines and an adequate reserve 
of parts for them, and wider recogni- 
tion of the contributions both set re- 
tailers and service firms make to the 
size and progress of the industry.” 

Chase is expected to announce the 
members of his committee within the 
next few weeks. 


MISSING SOMETHING? 


More and better useful 

information is yours for 

the asking. See “What's 
New” page. 
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Cut shows Model 67 
valve with neoprene 
valve disc for 100% seal. 


life under severe opera- 
ting conditions. Right, 
alternate stainless-steel 
valve needle and seat 
construction for long, 
dependable service in 
general applications. 
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Improve a wide range of applications with these 


fp, Solenoid Valves 


%* gine or Vy” sweet connec — 
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— Penn ‘Air-Rad’ Can Be Used for Both Cooling, Heating 


wall and save floor space. Both are 


a 16 pets 8 _ AIR C 


ous children, a door switch instantly 
shuts off the heat, motor, and timer 
when the door is open. Clothes can be 
added or removed and drying con- 


| What's. New 


When requesting further information on new 
products, please use “Information Center” form. — 


KEY NO. C-320———— 


NEWTON, Iowa — Matching the 
Maytag automatic washer in appear- 
ance, an automatic electric clothes 
dryer has been introduced by the 
Maytag Co. 

The dryer uses a condensation prin- 
ciple which carries all moisture and 
lint to the drain where it is flushed 
away by a power pump. 

In the interest of long service and 
safety, the Maytag dryer is equipped 
with immersion type heating units 
unaffected by moisture. It has a ca- 
pacity of 18 Ibs. of wet clothes and 
the cycle can be adjusted by a timer 
for any period up to 115 minutes for 
difficult-to-dry materials, including a 
5-minute cooling period. A thermostat 
holds the temperature at any point 


——- 


between “low” 
for cotton. 
As a safety factor to protect curi- 


for nylon and “high” 


— 


CREATES 


SELLING SENSATION 


WITH 


ae 2. 


ROOM CONDITIONERS! 


..- New! Units introduced last Fall 
sold out production first week. 


Maytag Matches New Electric Clothes Dryer to Washer 


tinues when the door is closed. An in- 
side light turns on when the door is 


opened. 


White high-baked enamel, Bonder- 
ized to resist rust, provides the ex- 
terior finish. The dryer drum, both 
inside and out, and the interior door 


surface are porcelain enameled. 


Double insulation around the dry- 
ing chamber, to seal in the heat and 
keep the work area cool, is provided 
by aluminum foil and a heavy blan- 
ket of glass fiber. Lint is removed 
from the dryer drum and channeled 
down the drain by wipers made of 
teflon, a plastic material to which 


no substance will adhere. 


The dryer is 36 in. high, 31% in. 


across the front, and 26% in. deep. 
lbs. 


¥%-hp. motor with 
built-in overload protection, it carries 
an electrical rating of 230 volts a.c., 


Weight is approximately 211 


Powered by a 


60-cycle, 4,800 watts. 


17-Cu. Ft. Upright Uses 
‘Directional Freezing’ 


KEY NO. C-321 


cently that it has modernized 
old-type louver grill. 


pacity with 
directional freezing.” 


PHILADELPHIA—Howard Refrig- 
erator Co., Inc. here announced re- 
its 
model F-18 ‘“Tu-Dor” upright freezer 
by adding a new grill and signal 
light. The new grill has replaced the 


Model F-18 has a 17%-cu. ft. ca- 
“new  fully-automatic 
The latter is 


KEY NO. C-322 


LANCASTER, Pa. — A new radia- 
tor that permits users to vary the 
temperature of a room or a group of 
rooms while adjusting only a single 
thermostat control has been an- 
nounced by the Penn Boiler and 
Burner Mfg. Corp. here. 

By adding a compressor and chil- 
ling unit, a part or all of the radiator 
system can be used for cooling. 

Called “‘Air-rad,” the new radiator 
is aimed at both the residential and 
motel markets. Low temperatures 
can be maintained in vacant rooms 
while higher temperatures can be 
held in occupied rooms. As the vacant 
rooms are occupied, temperatures can 
be raised from economy level to com- 
fort level at forced hot water speed. 
Air-rad reaches full heat output in 
25 seconds, the company states. 

Penn Air-rads are sized to fit be- 
tween standard studdings. Radiators 
are slipped in and tacked in place. 
High velocity operation of Air-rad 
eliminates all mains. Installation is 
made through the radiators instead 
of up and down tributaries to mains. 
This results in substantial savings 
of tubing, the manufacturer says. 

Air-rads require only four sweat 
joints per radiator. There are no 
chain dampers, no radiator dampers, 
no air vent tanks. The units are avail- 
able in single and dual models of 
9,000 and 18,000 B.t.u. capacities. 
Roughing in width of the single 
model is 14 in. and the double model 
is 29% in. The dual model will heat 
two rooms, the manufacturer claims. 


adjustable. The single model can be 
adjusted to the equivalent of from 
12 to 60 ft. hot water and the larger 
to equivalent of from 20 to 120 ft. 
hot water. 

The single model Air-rad has a 
cooling capacity of 5,000 B.t.u. with 
blower at full speed with line loss. 
The gross rating of 6,000 B.t.u. is 
equivalent of % ton. 

The cooling capacity of the Penn 
Air-rad when motor is non-operative 
is only about 30 B.t.u. Therefore on 
an installation of six or seven Air- 
rads, the user can select a 1% or 
2-ton compressor. He can operate a 
maximum of any three or four of 
these rads at the same time, using 
cooling in only those rooms where it 
is required. Thus it is not necessary 
to cool an entire house for a few 
occupants, the manufacturer states. 

A simple method of insulation has 
been developed to insulate against 
pipe humidity in the basement and 
between walls. 


Warren Wall Refrigerator 
Gives Full View Display 


KEY NO. C-323 


ATLANTA—A new wall refrig- 
erator that gives full-view displays 
of dairy products or beverages has 
been announced by the Warren Co., 
Inc. here. 

A closed refrigerator, it is equip- 
ped with sliding aluminum door 
frames glazed with Thermopane, the 
company says. Illumination is pro- 
vided by deluxe white vertical fluo- 
rescent lights. 

Called the RD-82 or RD-42, the 
refrigerator is equipped with heavy- 
duty wire shelves infrared-ray baked. 
The porcelain exterior and interior 


claimed to provide safe, fast, direct- 
contact freezing on all sides of frozen 
foods at all times. 

The freezer has 20%-sq. ft. of | 
shelving area. Four extra food | 
storage shelves are provided on back 
of doors. 

Model F-18 has two doors with 
separate locks and keys so two 
families can share one freezer. This | 
freezer stores approximately 610 lbs. | 
of frozen meats and packaged foods, | 
it is claimed. 


FOR QUIETNESS 
COLD-AIR OUTPUT 
APPEARANCE 
STURDY CONSTRUCTION 
FRIEDRICH 


Both models are installed flush-in- 


o— 


ROOM-CONDITIONERS 
LEAD THE FIELD 
YET THEY'RE PRICED iu 
WITH THE LOWEST! | 


Interior of doors are finished in | 
pastel blue. Interior of the freezer is | 


i finished in leather-grained aluminum 
Exterior 
white enamel. | 
All-welded steel construction, “Hi- 
Density” glass fiber insulation, and 
| 


is finished in high-baked 


ORE than 70 years of Simple to operate. 


heavy-duty commercial 
refrigeration experience has 
gone into these room condi- 
tioners. They are built to de- 
liver more cold air under severe 
climatic conditions and to 


Wide choice of air 


a ‘-hp. hermetically-sealed unit are | 
direction. ig! d 


other features. 


inconspicuous — only 
91,” into room. 


stand up under constant use 7. Handsome styling in 
without service difficulties. bieiitectiind steel eal 
Your customers will go for baked enamel. 
these features: 

8. Five-year warranty. 


1. Heavy duty cooling 


capacity. You'll go for the easy installa- 
2. Complete humidity tion, the weenyesres operation 7 j ao = "  . 
control, @nd our policies: no fancy QUALITY COOLERS YOU in the new pour spout ean 
eee 


terms, no advertising allow- 
ance— just low prices for max- 


CAN FIT INTO YOUR LINE 
AND SELL AT A PROFIT 


ACCESSORIES 


cK 
AUCET a 


@ Easier to pour—less chance of spilling. 
@ Minimum pick-up of moisture when can is open. 
@ Positive seal when cap is replaced. 

@ Easier to open—easier to close. 


PA-100, Davison’s refrigeration grade silica gel, definitely has 
more capacity than any other commercial drying agent. And 
PA-100, being completely inert, cannot cause corrosion .. . 
actually helps prevent it by removing corrosive compounds from the 
system. There is no danger of PA-100 dusting, caking, deliquescing, 
or causing refrigerant channeling and other undesirable action. 

Get PA-100 in the new easy to use pour spout can today. You 
will be getting the finest in refrigerant drying agents in the easiest 
and safest to use container, 


Progress through Chemistry 
THE DAVISON CH AL CORPORATION 
Baltimore 3, Maryland 


Producers of: Catalysts, Inorganic Acids, Superphosphates, Phosphate Rock, 
Silica Gels, and Silicofivorides. Sole Producers of Davco Granulated Fertilizers. 


3. Quiet operation — 
insulation against 
noise. 


imum turn-over and profits. 


Write for details on exclusive territories — 


first come, first served — better wire! 


DOUBLE 
FAUCET 


4 
tric units that operate wet or dry. In 3 sizes .. . 4, 
| SEND FOR CATALOG N-1 
1117 EAST COMMERCE, SAN ANTONIO 5, TEXAS 


et aed | 
ae MOUTH HEAVY 
RIEDRICH | a PL 
es | CASTERS 
| You sell quality, trouble-free cooling in these elec- 
r b be i G t ke AT @) RK S | N C | 5, 6 ft. Unobstructed interiors. Baked Enamel 
e | finish for beauty and sanitation. 
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What's New (Cont) 


Portable Milk Display Case 
Has Two-Tone Finish 


KEY NO. C-324———— 


3-Connection Truck Plate 


Brought Out by Dole 
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KEY NO. C-325——— 
CHICAGO—Dole Refrigerating Co. 


here announces a revised truck plate, 
“The Dole 3-Connection Truck Plate.” 


Basically the same as its predeces- 


MT. VERNON, N. Y.—A new self- 
service portable milk display case 
featuring a two-tone color combina- 
tion of white enamel trimmed with a 
gold hammertone finish has been in- 
troduced by the Brewer-Titchener 
Corp. here. 

The case is made in two sizes. The 
BF-6 is 75% in. long and will hold 
about 540 sq. quart milk containers, 
and the BF-4 is 484 in. long and will 
hold about 346 quart containers. 

Another feature of the case is a 
refrigerated by-product shelf large 
enough to hold 48 quart containers. 
The capacity of this shelf was in- 
cluded in the figures given above. 

The company says that the new 
white finish is far more durable than 
white baked enamel and does not 
show finger marks and scratches. 

Made of welded steel construction, 
the case is insulated with 3 in. of 
glass fiber and has a galvanele lining 
in the milk compartment to prevent 
rust. 

Removable floor racks are of 
slotted galvanele. Double Thermopane 
front glass is 16 by 68 in. on the 
BF-6. 

In the larger case, refrigeration is 
provided by a %%-hp. Kelvinator 
hermetically sealed compressor using 
“Freon-12”. A blower coil with 149-hp. 
motor is used. Exterior dimensions 
of the BF-6 are 751% in. long, 34 in. 
deep, and 54% in. high. Interior 
dimensions are 69% in. long, 28% in. 
deep, and 25% in. high. 


bottom connections. 


New Bulk Tank Models 


KEY NO. C-326——— 


For more information on What’s New products, 
current literature and catalogs available, equipment 
advertised in Air Conpitioninc & REFRIGERATION News 
use Key Numbers where designated or specify products 
advertised and we'll see that you receive this information 
promptly. 


What’s New or Current Literature Available 
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MO TO cs ccccccvcsasnectses @ Qerevreereriri rer y. 
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(list name, page, and issue date) 
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Type of Business ............... seecses Coc vrcccccccscoccese 


MAIL THIS FORM TO 


Arr Conpitioninc & REFRIGERATION News 


Reader Service Dept. 
450 W. FORT ST. DETROIT 26, MICHIGAN 


sor, the new plate has one additional 
connection facilitating all top, all bot- 
tom, or a combination of top and 


According to Dole engineers, the 
new truck plate will afford material 
savings to body-builders by eliminat- 
ing customers’ complaints of costly 
service calls, rout delays and, due to 
a greater ease of installation, will 
reduce shop man hours. Shipments of 
the new plates will start when the 
supply of present plates is depleted. 


Announced by Steinhorst 


tentative 3A Standards. 


150 to 1,000 gals., incorporate many 
additional features, according to Emil 
Steinhorst & Sons, Inc. *here. 

Ease of cleaning is furthered with 
a new agitator mounting that hinges 
back to expose all parts, including the 
coupling, for quick cleaning outside 
the tank, it was pointed out. 

All parts of the tank that come 
into contact with the milk are con- 
structed of highly polished stainless 
steel type 302 and all parts, includ- 
ing the lids, covers, agitator, mea- 
suring stick, lid supports, and sani- 
tary valve, cap, and nut are easily 
removed for rapid cleaning. 

Interior of the tank is smooth with 
extra-large rounded corners and is 
free from all weld distortions, the 
company said. 

The milk is cooled rapidly to 38° 
and held at that temperature until 
the tank pickup truck arrives,” the 
company stated. ‘‘The thermostat can 
be set to maintain any desired milk 
temperature where regulations re- 
garding holding temperature vary. 
The inner liner of the tank is amply 
pitched to provide complete milk 
drainage. 

“A new style large thermometer is 
conveniently located at the front of 
the tank. The covers are interchange- 
able so that milk can be loaded from 
either side of the tank. 

“The legs are adjustable and are 
equipped for the seals of the local 
Sealer of Weights and Measures. 
When a tank is calibrated, the per- 
manence of the calculations is as- 
sured and permanent plastic calibra- 
tion charts are provided at no extra 
cost. (Extra long legs can be pro- 
vided if canning-off is desired.)”’ 

Steinhorst tanks and their com- 
ponent parts conform to the current 


UTICA, N. Y.—The new Steinhorst 
bulk milk cooling tanks, now manu- 
factured in capacities ranging from 


Window-Floor Fan Added to Fresh’nd-Aire Line 


KEY NO. C-327 


CHICAGO — Fresh’nd-Aire Co., a 
division of Corp. Corp., has just an- 
nounced the addition of a 20-in. com- 
bination window and floor fan to the 
Fresh’nd-Aire products line. 

The product is added to give 
Fresh'nd-Aire distributors and dealers 
a special type fan to sell aggres- 
sively in areas where built-in window 
fans have become quite popular, the 


can be changed by merely lifting the 
fan out of the bracket and turning 
it around. 


The window bracket itself ig in- 
stalled in such a way as to enable 
the window to be closed behind it 
whenever the fan is not in use. This 
means that the fan can be removed 
from the bracket, used at any loca- 
tion in the house, and the window 
completely closed behind the bracket 
and side panels until such time as 
the fan is again hung in the window 
bracket for regular window cooling. 

The unit has a 20-in. aluminum 
propeller which is mounted in rubber. 
It weighs 25 Ibs. and has a carrying 
handle. The unit is built with a spe- 
cial closed-type safety guard which 
makes injury virtually impossible. 

The new Fresh’nd-Aire window fan 
offers three-speed circulation—a low 
speed for quiet nighttime cooling and 
medium and high speeds. 

The unit will be known as Fresh’'nd- 


company said. It offers a great deal Aire Window Fan, model WF-20. Re- 


more flexibility in that it will also . tail price will be $59.96. 
serve as a portable floor fan. arte He 


The fan is of compact design meas- Ke / : 


uring 22 in. high by 22 in. wide, and 
MicroMorTors 


5% in. deep. It comes complete with 
One of largest stocks 


a window installation kit including 
two side panels and a mounting 

outside factory! 
FACTORY DISTRIBUTORS 


bracket. 
CYCLO-FREEZ CORP. 


window frame; the fan is then mere- 
ly hung onto the mounting bracket, 
thereby becoming a _ conventional 
built-in window cooling unit. 

Instead of a reversing-type motor, 
the direction of circulation (either 
out the window or in the window) 


In actual use, the side panels and 
MARVIA L. “FERGIE” FERGESTAD 


mounting bracket are installed in the 
| 2120 $. Lyndale, Dept. A, Mpls. 5, Minn. 


* Leg 
Cah 


The First Church of Christ Scientist in West Palm Beach where 
an Acme heat pump maintains year ‘round temperature control. 


One view of the Acme heat pump installation. 


EVEN }Loripa’s CLIMATE IS IMPROVED 


Heating and cooling requirements of 
Florida buildings call for an instal- 
lation that can handle efficiently the 
variable loads and long operating hours of the sum- 
mer months without sacrificing economy of opera- 
tion when the heating cycle becomes necessary in 
the winter months. The Acme heat pump of the First 
Church of Christ Scientist in West Palm Beach meets 


those requirements. 


The unit installed by John H. Couse, one of 
Florida's oldest Air Conditioning and Refrigeration 
contractors, is designed around an Acme Dry-Ex 


N ACME INDUSTRIES, INC. 


aM 


PRODUCTS 
72 


by Acne HEAT PUMP 


Water Chiller and other proven components. The 
Consulting Engineer on the installation was John O. 
Brey of Tampa, Florida. During the cooling season, 
the equipment will produce approximately 60 tons 
of cooling and its heating capacity in the winter is 
approximately 765,000 BTU/hr. Mr. Couse reports 
that the year-round performance has been very 
satisfactory. This is just one of many efficient Acme 
installations. When you specify on your next job, 
investigate Acme first. 


JACKSON, MICHIGAN 


Evaporative Condensers 


Floor-type Unit Coolers 


= 


Direct Expansion 
(Dry-Ex) and Flooded 
Liavid Chillers 


Cooling Towers Heat Exchangers, 


Oi! Separators 


a 


Migs. of a complete line of Air Conditioning and Refrigeration Equipment 


~— 


Flow-Temp Heat 


Shell and Tube, Shell Pumps Convectors for 
and Coil Condensers Packaged Liquid Flow-Cold Liquid Heating and 
Receivers, Pipe Coils Chillers to 225 tons Chillers Cooling 


industry since }9}> 
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Electrostatic Air Filters 


Highly Efficient Units Protect Workers from Radioactive Particles, But 
Less Expensive Filters Are Available for Home, Industrial Uses 


DETROIT—The contamination in 
air above an average industrial city 
“if gathered in a single pile would 
create a sloping mountain 1,500 ft. 
high, or split equally over the average 
city, would bury the city 21 ft. deep,” 
contends George F. Landgraf, vice 
president in charge of engineering 
and research for Trion, Inc., manu- 
facturer of electrostatic air filters. 

Speaking before the Detroit section, 
American Society of Refrigerating 
Engineers, Landgraf outlined the 
principles of operation and develop- 
ment of the electrostatic filter and 
demonstrated the device with a 
working model. 

In addition he described and de- 
monstrated the newly introduced 
Dill Dust-Spot tester, an instrument 
designed for accurate measurement 
of air filter efficiency in the labora- 
tory or actual field installations. 

“The electrostatic filter has now 
become available for very practical 
applications in anything from a 
dwelling place to the largest sky- 
scraper, or from a small instrument 
factory to the large installations in 
textile mills,” Landgraf told the 
group. 

“In fact, anywhere ventilated air 
is moved through a duct, it may be 
effectively filtered of practically all 
contaminants that are particulate in 
nature. 

“The detailed type and size of an 
electrostatic filter for any given ap- 
plication depends entirely upon the 


efficiency requirements. For ordinary 
ventilating purposes, the removal of 
90% of all airborne dust is considered 
practical. 

“If, however, the dust is toxic, 
radioactive, or for any other reason 
dangerous, the size of the filter can 
be increased to a point where practi- 
cally perfect filtering is realized, so 
nearly perfect in fact, that only very 
elaborate techniques can be used in 
rating the filter. 

“For instance,” Landgraf explained, 
“commercial 90% efficient filters are 
considered adequate for ventilating 
systems in homes, building, mill 
motor rooms, textile mills, telephone 
switch rooms, etc. where the air- 
borne contaminants are more nuisance 
than dangerous. 

“Higher degrees of efficiency are 
required in biochemical or pharma- 
ceutical applications and finally for 
the protection of both military and 
civilian personnel from deadly air- 
borne virus or radioactive dusts, 
electrostatic filters are now under 
development that do a practically 
perfect job. 

“Some idea of the amount of dust, 
smoke, soot, and dirt in the air may 
be gained by investigations which 
show that the resident of an average 
industrial city takes into his lungs 
each day at least a teaspoonful of 
dirt. There is a great cloud of dirt 
continuously suspended in the atmos- 
phere of industrial areas.” 

“Electrostatic precipitation is not 
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new, although until rather recently 
it has had very little popular appli- 
cations. As early as 600 B. C. history 
records that Thales observed the 
attraction of an amber rod for dust 
particles after it has been stroked 
with silk. 


PRINCIPLE FIRST USED 
IN 1824 


“As far as is known, the removal 
of suspended particles from gases, by 
means of electrostatic precipitation, 
was first discovered in 1824 by Hohl- 
feld of Leipzig, Germany,” Landgraf 
said. 

“He found that an electrified wire 
when hung in a bottle filled with 
smoke caused the particles of smoke 
to collect to the sides of the jar. In 
1906, Dr. Frederick G. Cottrell, acting 
in a consulting capacity for the Selby 
Smelting and Lead Co. of San Fran- 
cisco, developed a practical electro- 
static precipitator for the removal 
of sulphuric acid fumes from _ the 
effluent gases of a gold and silver 
smelting operation. 

“Since that time, numerous ap- 
plications of similar apparatus have 
been applied to effluent gases from 
industrial processes that would have 
created a nuisance in the neighbor- 
hood if they had not been cleaned 
before they were exhausted. 

“The majority of the early appli- 
cations were for the elimination of 
air pollution so serious that sur- 
rounding plant and animal life suf- 
fered. The full importance of air 
pollution and its relationship to 
human welfare was not generally 
realized until the past decade when 
municipal, state and Federal govern- 
ments began to study the problem 
seriously and to enact smoke control 
legislation; although even as early 
as the 13th century in England a law 
was written prohibiting peat smoke. 


ORIGINAL PRECIPITATOR NOT 
FOR CLEANING AIR FOR 
VENTILATING 


“The original electrostatic precipi- 
tator as evolved by Dr. Cottrell was 
not applicable to the cleaning of 
ventilating air, 
an intolerable amount of ozone and 
oxides of nitrogen were generated in 
the process,” Landgraf explained. 


“The Cottrell precipitator in its | 
simplest form was nothing more than | 


a tube 6 to 10 in. in diameter, sus- 
pended in a vertical position and so 
arranged that the gas to be treated 


would pass through it from bottom | 


to top. 

“Suspended in the center of the 
tube axially and insulated electrically 
from it, was a wire usually square in 
cross section and having relatively 
sharp corners. On this wire was im- 
pressed a high potential negative 
charge (45 to 75 kv.) causing the 
wire to emanate negative ions toward 
the grounded internal wall of the 
tube. The high potential was pro- 
duced by 


and subsequently rectifying it to 
direct current. 

“The original rectifiers were all 
synchronously driven rotary switches. 
In fact, this type of rectifier is still 
used widely in the Cottrell type pre- 
cipitator, although the _ electron 
vacuum tube has been successfully 
applied in a number of instances. 

“When the dust-laden gases passed 
upward through the tube, the dust 
particles collided with and retained 
on their surface a number of the 
negative ions emitted from the wire, 
thus becoming negatively charged. 
Since the wall of the tube was posi- 
tive with relation to the wire, the 
negatively charged particles were 
attracted toward the tube wall and if 
the tube was long enough and the 
speed of the particle parallel to the 
tube was not too fast, this attraction 
would cause the particle to lodge on 
the wall of the tube before it could 
progress to the end. 

“The tubular type _ precipitator 
finds its greatest application in the 
removal of liquid mist or fogs, where 
tiny droplets, having been attracted 
to the tube’s inner surface, finally 
build up a sufficiently thick film so 


that they run down the tube and | 


drain out at the bottom,” stated 
Landgraf. 

“For dry dusts or fume, the Cot- 
trell type precipitator generally takes 
the form of a series of plates sus- 


pended from 6 to 9 in. apart, between 


which there is suspended a series of | 


principally because ‘ 


simply stepping up the | 
voltage of an alternating current | 


QUESTIONS from Detroit ASRE members on electrostatic air cleaners as demonstrated by 
small working model bring prompt answers from George F. Landgraf (center) of Trion, Inc. 


ionizing wires equally spaced from 
the adjacent plates and from 3 to 5 
in. apart. 

“As in the case of the tube, these 
wires are suspended on an electri- 
cally insulated structure and are 
maintained at a high negative poten- 
tial. In this type precipitator, the gas 
to be treated flows horizontally be- 
tween the plates and the dirt parti- 
cles are charged and are attracted to 
the grounded plates in much the 
same way as the tubular type pre- 
cipitator. With dry dust it is neces- 
sary to rap or vibrate the plates 
occasionally to shake the collected 
dust down into a hopper provided 
below the gas stream. 

“In 1938, a modified development 
of. the basic phenomenon of precipi- 
tation was patented by Dr. Gaylord 
W. Penney, an electrophysicist from 
Pittsburgh, Pa. This later develop- 
ment provides a separate ionizing 
section and collecting section. In its 
original embodiment, the ionizer con- 
sisted of tubular electrodes installed 
vertically across the horizontal air 
stream. 

“These electrodes were spaced ap- 
proximately 2% in. apart. In be- 


tween them and equally spaced from 
each of the adjacent tubular elec- 


trodes were suspended on insulated 
supports fine tungsten wires. These 
wires were maintained at a positive 
potential of 12 kv. Immediately 
behind the ionizer was iocated a 
series of vertical plates between 
which the air from the ionizer was 
forced to flow. 

“These plates were supported in 
such a manner that the alternate 
plates were grounded and the inter- 
leaving plates were insulated from 
ground. The plates were maintained 
at approximately %-in. spacing and 
the insulated plates were charged 
with a positive potential of 6 kv. 

“As the dust-laden air passes 
through the ionizer, the tiny dust 
particles pick up a positive charge of 
ions which are being emanated con- 
tinously from the fine wires and then 
as the particles pass in between the 
vertical plates, they are influenced 
by the electrostatic field created by 
the potential difference of the alter- 
nate plates to travel toward the 
grounded electrodes. 

“As in the case of the Cottrell pre- 
cipitator, once the charged particles 
touch the grounded electrode, they 
naturally lose their charge to it and 
are retained only by their own 

(Concluded on next page) 
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Electrostatic Air Filters 


(Concluded from preceding page) 


natural adhesiveness or as is some- 
times the case, in unusual circum- 
stances of particularly dry, non- 
adhesive dusts, are retained by a 
film of adhesive oil which has been 
sprayed on the precipitator element,” 
Landgraf explained. 


“This type precipitator can ef- 
fectively remove practically all 
particulate airborne contamination 
from the air stream and at the same 
time control ozone to beneficial quan- 
tities. It has the further advantage 
of employing much lower voltages 
and, therefore, tremendously simplify- 
ing the power supply question. 

“Beginning with the termination of 
the last war, the application of this 
type of precipitation to ventilating 
systems has become 
popular, due to its many proven 
benefits. Obviously, the removal of 
soot or smoke, which would smudge 
walls or furnishings, is a great help 
in the maintenance of many build- 
ings or dwellings. 

“Benefits are also acquired by the 
removal of pollen and other airborne 
respiratory irritants which may 
cause allergies of one sort or an- 
other. Other popular and beneficial 
applications, such as the removal of 
tobacco smoke from crowded rooms, 
suggest themselves as one considers 
the possibilities of such a filter. 

“Studies made in England and 
published in the ‘Journal of the In- 
stitution of Heating and Ventilating 
Engineers’ (British counterpart of 
A.S.H.V.E.) in June 1951, found that 
electrostatic precipitators were very 
effective in removing airborne bac- 
teria. Dust-borne organisms, sprayed 
cultures and prepared spore suspen- 
sions were used in the tests made at 


increasingly. 


the Medical Research Council’s 
Environmental Hygiene Research 
Unit, from Harvard Hospital. 


RELATIVELY EASY TO REMOVE 
99% OF BACTERIA LADEN 
PARTICLES 


“To quote from the summary of 
the Journal’s report: ‘It was found to 
be relatively easy to remove over 
99% of bacteria-carrying particles of 
these types from the air while still 
maintaining a reasonable rate of air 
flow through the cleaner.’ 


“In order to present a more sig- 
nificant picture, it may be well to 
review current methods of determin- 
ing filter efficiencies,’ Landgraf sug- 
gested. 


“For mechanical maze or impinge- 
ment type filters, it is customary to 
introduce a synthetic dust, such as 
fly-ash, into the test air stream. Then 
by drawing a sample of the air 
stream immediately in front of the 
filter being tested and filtering it 
through a close fibred paper or 
porous stone which is carefully 
weighed before and after the sampl- 
ing, the weight of dust per cubic 
foot of air is determined. 


“A similar sample is then taken on 


the downstream side of the filter | 


being tested and the difference in 
the weights represents the amount 
of dust retained on the test filter or 
its efficiency. 

“However, since the electrostatic 
filter is effective in removing much 
finer particles which have very little 
weight, a true picture of its efficiency 
is difficult, if not impossible, to 
obtain by the weight method. Richard 
Dill of the National Bureau of 


* Standards developed the ‘Dust-Spot 


Method’ which is quite practical for 
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measuring the efficiency of most 
electrostatic filters,’ Landgraf de- 
clared. 

“Although in this method synthetic 
test dusts or various smokes may be 
used, it is generally more practical 
to base the test on the natural con- 
tamination in the air. A measured 
sample of the air is drawn from the 
upstream side of the filter to be 
tested and is filtered through a close- 
fibred paper such as No. 41 What- 
man, until a smudge or black spot 
appears on the paper. 

“Then a measured sample _ is 
similarly taken from the downstream 
side and filtered through a second 
paper until a spot of equal density 
to the first spot is obtained. The 
filter efficiency is then represented 
by the ratio of the volumes of air 
necessary to produce spots of equal 
‘blackness’. 


“Using the ‘Dust-Spot Method’ with 


ordinary Pittsburgh atmosphere, a 


mechanical filter might be expected 
to show from 20 to 30% efficiency, 
while the same mechanical filter 
would show from 80 to 90% efficiency 
by the weight method using gener- 
ally accepted synthetic test dusts. 
“This discrepancy may be ex- 
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plained by the fact that one half of 
the weight or airborne dust taken as 
an average from 14 different in- 
dustrial cities in the United States is 
composed of particles whose size is 
slightly less than 1 micron. This 
portion of atmospheric dust would 
not be filtered out by the mechanical 
filter. The other half would be re- 
moved in inverse proportion to its 
size. 

“The small particles which con- 
taminate the air are generally in- 
visible to the naked eye. In size, these 
particles are measured in terms of 
microns; and 25,400 microns equal 
1 in. Over a smoky industrial city, 
a single cubic foot of air may con- 
tain from 200,000 to over four million 
such particles. The various dirt parti- 
cles may include; (1) common bac- 
teria, 1 micron in diameter; (2) pol- 
len, from 15 to 25 microns; (3) to- 
bacco smoke, oth micron; (4) silica 
dust, 1 micron. Yet the smallest parti- 
cles the unaided eye can distinguish 
is about 10 microns in diameter. 

“To more graphically illustrate the 
size of the fine particles which can 
be collected electrostatically, let us 
imagine we could magnify a micron 
sized particle up to the size of a 
fine pencil dot. By this same magnifi- 
cation, a penny would appear to be 
625 ft. in diameter, or as large as a 
football stadium,” Landgraf said. 

“Once this fine dust has been col- 
lected on an_ electrostatic filter, 
means must be provided to remove 
and dispose of it. Most applications 
where the contaminant is ordinary 
atmospheric dust, smoke or soot, 
can be cleaned by simply spraying 
them with hot water. Modern designs 
of filters are now available with 
built-in washing systems; so that it 
is only necessary for the attendant 
to open a water valve without enter- 


ing ductwork to effectively clean the 
collected dirt from the cells. The 
frequency of this washing varies 
with the amount of dirt in the atmos- 
phere but usually varies from one 
week in extremely dirty locations to 
several months in cleaner places.” 


QUESTIONS AND ANSWERS 


Questioned as to “how practical is 
it to install an electrostatic air filter,” 
Landgraf commented: 

“It’s very practical. If, for example, 
you can extend the period between 
repainting in the home from two or 
three years up to 12 or 15 years, the 
electrostatic air filter will pay for 
itself.” 

How long will such a filter last? 

“Indefinitely. In fact, it will prob- 
ably outlast the rest of the air- 
conditioning equipment,” he said. 

What is its cost of operation? 

“The residential unit requires 50 
watts an hour.” 

What is the cost of installation? 


“This varies with the locality, of 
course, but around Pittsburgh, it 
runs between $700 and $800.” 

Should you use a regular filter 
ahead of an electrostatic filter? 


“That's not ‘ecessary, except 
where your outside air intake is 
close to the ground and will pick up 
paper, heavy dirt particles, etc., that 
will quickly foul up the electric filter. 
We do recommend using a me- 
chanical filter after the electrostatic 
unit, however, to maintain adequate 
back pressure.” 

Can you use steam to wash the 
filter? 

“Yes, if it’s available. It is better, 
though, to mix water with the steam. 
Ordinarily, we recommend just hot 
water. Where there is a lot of dry 


dirt material in the air, we recom- 
mend a special adhesive oil to be ap- 
plied to the filter. This is readily 
soluble in water. 

“This adhesive can be applied by 
cutting a small hole in the duct 
ahead of the filter and spraying the 
oil into the duct with a ‘flit’ gun or 
tree spray while the filter is operat- 
ing. The oil mist will be precipitated 
onto the plates of the filter. 

“Use of the adhesive is especially 
recommended when there is a serious 
tobacco smoke problem,” Landgraf 
continued, “Tobacco smoke and tar 
stick rather badly to the plates. Use 
of the adhesive oil simplifies their 
removal. Another way might be to 
employ a detergent in the cleaning 
water. 

“In the average home, however, no 
such special treatment of adhesive 
or detergent is generally necessary.” 

Will an electrostatic filter relieve 
hay fever? 

“Yes. A medical authority has 
written that such a filter is 100% 
effective in removing airborne aller- 
gies.” 

Where should the filter be 
stalled? 

“We recommend its installation on 
the return air side of the system. 
Here in winter operation the air is 
cooler and thus takes less volume. 
As a consequence, less filtering sur- 
face is required. Also,” explained 
Landgraf, “the filter protects the 
furnace and cooling coils from dirt.” 

Could you design a unit to remove 
vapor from the air and thus control 
humidity ? 

“Probably not, because molecules 
of water vapor are about the same 
size as molecules of air and other 
gases. So if you could precipitate 
out the water vapor you'd also take 
out the air.” 
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Here’s the answer to simple, ee, economical ye ‘round ¢ air ir conditioning 


The 


REMOTAIRE 
by American-Standard 


a new remote type unit 


for 


multi-room installations 


Heats in Wine 
r/ 


conditioning for central plant 


installations. 


The Remotaire, as part of a Remotaire system, 
uses chilled water from a central water chiller 
for cooling and hot water from a central heating 
plant for heating: Individual control of each 
unit allows the occupant to choose the room 
temperature that suits him best without affect- 


ing adjoining spaces. 


The Remotaire is enclosed in an attractive 
cabinet of sturdy, reinforced steel—plus a rein- 
forced air grille—which adds to permanence 
and long-lasting beauty of unit. Designed for 
location under windows, this unit can be free 


standing or recessed into wall 4 inches. 


in Surnmel 


@ The Remotaire is an individual room, re- 
mote type unit for providing year ‘round air 
multi-room 
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For re, motels, apartments, hospitals, office and 
industrial man and other tidy of installations. 


The REMOTAIRE Wall Aperture System is ideal for New Construction 


LOCATION READY for Remotaire 
shows wall aperture, water supply, 
return, and condensate pipe stubs, 
and plug for electrical connections. 


As shown in the pictures above, the Remotaire, as part 
of a Remotaire Wall Aperture System, can be readily 
installed in the average building since piping connec- 
tions are the principal installation requirement. Venti- 
lation air is introduced through a small wall aperture 
behind each unit thus eliminating use of large, expen- 
sive, space-consuming ductwork. Other Remotaire sys- 
tems, using other methods of ventilation, are ideal for 
modernization as well as new construction. Write for 


Remotaire Brochure, Form 298. 


American Radiator & Standard Sanitary Corporation 
P. ©. Box 1226, Pittsburgh 30, Pennsylvania 


REMOTAIRE is set in place and lev- 
eled. Piping and electrical connec- 
tions are made and pipe insulation 
applied. 


Serving home and industry: 
AMERICAN BLOWER + CHURCH SEATS & WALL THE 


AMERICAN-STANDARD - 


DETROIT CONTROLS - 


HERE 1S THE REMOTAIRE ( with panels 
removed) showing the piping and 
electrical connections and pipe in- 
sulation completed 


Awmerican-Stardard 


HEATING-COOLING = 


KEWANEE BONERS - ROSS EXCHA 
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Servel Names Miller, Hager 
To Its Field Service Staff 


Cc. H. HAGER D. MILLER 

EVANSVILLE, Ind.—-Appointment 
of Dennis Miller and Clifford H. 
Hager to the Servel commercial elec- 
tric refrigeration field service staff 
was announced here recently by 
George S. Eager, service manager of 
the Electric Refrigeration Div. of 
Servel, Inc. 

For the past three years Miller has 
been service manager for a refrig- 
eration fixture distributor in Birming- 
ham, Ala. Previously he was associ- 


ated with the service staffs of refrig- 
eration firms in Texas. In his new 
position, he will handle service con- 
tacts with manufacturers and whole- 
salers in Servel’s southwestern ter- 
ritory, with headquarters located in 
Dallas. 

Hager has been associated with 
refrigeration supply firms in Chat- 
tanooga, Tenn. for the past ten 
years. During World War II, he was 
senior refrigeration mechanic at Fort 
Oglethorpe, Ga. and later served 
with the U. S. Army in Europe as a 
refrigeration service engineer. As 
Servel field service representative for 
the southeastern territory, he will 
make his headquarters in Chatta- 
nooga. 


Judd To Head Advertising, 
Merchandising for Bonney 


ALLENTOWN, Pa. — Fred Dur- 
ham, vice president and director of 
sales, Bonney Forge & Tool Works 
here, announces that Thomas G. 
Judd has been named director of 
advertising and merchandising. Judd 
was formerly advertising manager of 
Thermoid Co., Trenton, N. J. 


Appliance Dealer Prevents 
Motor Burnouts with 
Klixon Protectors 


WALTHAM, MASS.: Colin M. Holmes, authorized Frigid- 
aire sales and service dealer, after 25 years of appliance 


service experience, is convinced that you can’t beat 


Klixon Protectors. 


“We find KLIXON Protectors insure our motors against 


motor overloads, and expensive ‘rewind’ repairs. 


By 


Service Firm Records 


Simple, but Complete, ‘Bookkeeping’ Forms Used for Each Service Call 
Help Assure Profitable Operation for 10-Yr.-Old Firm 


ST. LOUIS — Developing a series 
of forms which give a complete his- 
tory of each service call has helped 
to keep refrigeration service steadily 
profitable at Frigid Sales & Service 
Corp. here. 

Charles Tanner, member of the 
firm, feels that good, accurate book- 
keeping which keeps track of paid 
man-hours and actual time and mate- 
rials expended on repair work is ab- 
solutely essential. 

In 10 years of large-scale commer- 
cial service, Tanner has set up a 
bookkeeping system which insures 
that “paper profits’ are actual 
profits. 

Frigid Sales & Service Corp. 
employs 13 mechanics, and special- 
izes exclusively in commercial work, 
much of it by contract with custom- 
ers and large manufacturers and dis- 
tributors in the St. Louis area. Also 
included is air conditioning equip- 
ment service. 

Thus, there is a form sheet at the 
Frigid Refrigerator firm to cover 
each step from the customer's tele- 
phone call to the ultimate billing of 
the work. 


Call Sheet 


First a dispatcher stationed at the 
head of the office, with trunk tele- 
phone lines concentrated at a single 
desk, makes out a pink call sheet in 
duplicate. 

The pink forms are numbered in 
sequence with stamped numbers indi- 
cating the month, and day on which 
they are used. When the service 
customer calls in, the dispatcher 
takes the top slip off the pile kept 
in a slot at the desk, and rapidly 
checks the date while filling in the 
name and address. 

Spaces on the slip provide for 
simple check marks to give most of 
the information to the serviceman 
who will handle the job. 

Entered are the installation date 
on the equipment, whether charge, 
C.O.D., warranty, or cash, and repairs 
recommended. 

As soon as this information is 
filled in, the dispatcher checks the 
work schedule for the 13 mechanics, 
selects one free to handle the job, 
and enters it on the bottom line of 
the slip, with the date, the time the 
call is received, the serviceman’s 
name, and “appointed time” which 
is the time the mechanic will reach 
the customer. 

The pink slip then goes into one 
of 13 slots representing the 13 me- 
chanics, to be picked up by the man 
responsible. 


Service Work Order 


Leaving the shop for the job, each 
mechanic takes with him the second 
form, which is a large Service Work 


Order. ‘ 
For simplicity and accuracy, Frigid 
Sales & Service requires each 


mechanic to do his own “bookkeep- 
ing” right on the job on this form. 

Thus, the mechanic enters on the 
top right corner the call number 
from the pink slip, and most impor- 
tant, the “appointed time.” This 
must agree with that entered on the 
dispatcher’s pink slip. 

“The time must match up on both 
forms,” Tanner indicated, “both to 
show that the mechanic arrived at 
the appropriate time and to serve as 
the starting point for his pay on the 
job. 

“We've found that this insistence 


CALL SHEET 


nk raw kes od ose hcevesinnenedakean 
PE CPT ET ere ee Apt. .. 
Ae nee Pee PT err oe 
(Name) 

Commtpemers Hepes oon cc ccccccvcsccccecs 
ps a acini ee Pre. ...- 
Previous 

a eee Mere We. oc ics 
Repairs Recommended ................ 
ID ao oa ka iin Reba pedi a 

Date Time Received 


Serviceman 


ENON Sse cbecescoseces 
bactdcahedes SED isch scanwesncedecvcades 
rery TUR EOD cescecscesse: CHAO 
bavds Veena Ravebbivinesevsean Charge [ 

(Address) 
Coded ua dade bdbbesedane Coeancee's M. C. 2 
sus BE Wadonde MR 6csvies Guar. [J 
biscn WE UOUNNEDD 3.60 ccenacaus Repeat [] 


Date Appointed Time 


FIRST STEP is filling out of Call Sheet in duplicate by dispatcher who receives all calls for 
service. When completed, he puts one copy in slot for handling by one of firm's 13 


mechanics. This form measures approximately 6 in. wide by 4 in. long. 
ae eee 
New Used 
Quantity Quantity Sale 
Part Name Issued Returned Part No. Price Cost 
Material 
Cc. 0. D. Charge Guar. t q —_—— 
= ° Ware. | i teiee Tan 
H. H. Comm, Air Cond. Apt. Labor 
User’s Name Total 
Address y. 3 H. PR. H. y A H. 
Bill to | | | | | | 
Address Date 
Customer’s Report 
Recommendations to User 
Make Comp. Serial No. Cab’t. Serial No. 
Work Authorized by User 
Time 
Customer Serviceman 


Cc. 0. D. ONLY 


Received Payment $ Date 


Serviceman’s Signature 


FRIGID SALES & SERVICE CORP. 


Phone: JEfferson 7575 


3232 Olive 


If No Answer Call GRand 1160 


SECOND STEP is accomplished by the mechanic when he fills in the Service Work Order, 
which serves as a record of materials used, cost sale price, labor, taxes, and customer 


information, including user's name and who to bill. 


This form measures approximately 


8% in. wide by 12 in. long. 


ness and promptness in meeting our 
service schedule.” 

The Service Work Order then 
serves as a record of the repairs as 
performed. The top section is used 
to record all parts used, issued, quan- 
tity returned, part number, sale 
price and cost, entered as used or 
handled on the job. 


Total material, sales tax, and labor . 


is entered in the center right box 


are spaces for the user’s name, ad- 
dress, billing address, customer’s re- 
port, and recommendations to the 
user made by the serviceman. 

Simple check marks identify 
whether the job is C.O.D., charge, 
under warranty, and the type. On the 
next line are entered the facts on 
the equipment’s make and _ serial 
number. 

“Work authorized by user” at the 


with the date. In the left center (Concluded on next page) 


THOSE WHO KNOW WATER COOLERS FROM FRONT TO BACK... 


know you can’t go wrong 


with a Ranco control 

Water cooler repair jobs will increase rapidly in 
the warm months ahead. Be sure you're ready 
with dependable replacement controls. Your 
Ranco wholesaler sells many different models for 
all types of water cooler applications—can save 
you the time and trouble of shopping all over 
town. Ranco Water Cooler Replacements are ex- 
pertly designed. .. precision built to do their 
part in keeping water uniformity cool and re- 
freshing at all times. Over 50,000,000 Ranco con- 
trols in actual use today, are sure proof that you 
can't go wrong with a Ranco control. 


Kanco Duc. 


COLUMBUS 1, OHIO 
LARGEST MANUFACTURER OF REFRIGERATION CONTROLS 


preventing burnouts they protect our guarantees and help has gotten us a reputation for swift- 


keep our customers satisfied.” 


Klixon Protectors Reduce 
Service Calls and Repairs by 
Preventing Motor Burnouts 


The Klixon Protectors illustrated are built 
into the motor by the motor manufacturer. 
They keep motors in such equipment as 
refrigerators, oil burners, washing ma- 
chines, etc., working by preventing the 
motors from burning out. Reduce service 
calls, minimize repairs and replacements by 
specifying that equipment has motors with 
Klixon Protectors. 


SPENCER THERMOSTAT 
Division of Metals & Controls Corp. 
2403 FOREST ST., ATTLEBORO, MASS. 
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HOURS LABOR FORM 


SERVICEMAN 
Hours Labor 
CUSTOMER FRIGIDAIRE HUSSMANN OTHER MAKES Instal. Shop Travel 
NAME Charge Warranty Charge Warranty Make Charge Warranty Labor Labor ©.0.D. Time 


—eo eae <=senree_eke_,_k.,e ee eee _ .k _s_<_ 0 00 Oe eee 


TOTAL HOURS 


THIRD STEP is filling out by the mechanic of the Hours Labor form which keeps track of 

total hours worked and traveling time for each serviceman. Individual columns also allow 

for recording the time spent working on different manufacturer's equipment. This form is 

turned in by serviceman at the end of each day. Approximate size of this form is 9 in. 
wide by 6 in. long. 


SERVICE MATERIAL REQUISITION 


Customer’s 
Cer eer ee ee ere err eee ere Teer eT ETE ET ee BD whic ecact Deere 
EN Si alas Wed Weld Gade ca U TRE Sah ws cake e es WOR ORGS TG. occccvccsces 
Unit Total 
Quantity Piece No. Name Cost Cost 
Te Se Be askceentes CID cacasncusis | a errr Guarantee .......... 
ener Eee re ere. Le a ere rere sre 


FOURTH STEP is the Service Material Requisition, which is also filled out by the serviceman. 
It is used for listing of parts used on larger jobs, and is stapled to the Service Work Order. 


umns under Frigidaire, Hussmann, 
“other makes,” installation labor, 
shop labor, delivery, and travel time. 

The Hours Labor sheet is turned 
in each evening by each of the 13 
mechanics, and is double checked 
against the work tickets to see that 
the time on the job agrees in each 
instance. 


Service Material Requisition 


Each man receives $2.90 per hour 
plus 40 cents per hour for his auto- 
mobile. It requires careful balancing 
to insure that paid-out man-hours 
and revenue hours balance exactly 
on the form, according to Tanner. 
Where big jobs require many extra 
parts, Frigid Refrigerator Service 
has provided for the extra listings 
on a Service Material Requisition. 
This is stapled to the Service Work 
Order when the mechanic checks out 
his parts. 

Along with these separate job rec- 
ords, Frigid maintains a complete 
card file which covers every customer 
ever served. When the dispatcher 
takes the original call, he checks 
swiftly through the card file to deter- 
mine whether a permanent record 
card is held on the equipment owner. 

If not, “NC” is written after 
“Zone” on the pink Call Sheet. This 
instructs the billing office to make 
up a file card. 

These cards are in various colors, 
representing different makes of re- 
frigeration equipment. They provide 
space for address, type of equipment, 
serial numbers, cabinets and cabinet 
numbers, installation date, motor de- 
tails, etc., all taken off the Work 
Order made out on the job by the 
mechanic. 

At the bottom are a series of col- 
umns for entering each service call 
as it is received, to form a “case 


history” of service on that equipment. 
These cards are maintained perma- 
nently in a metal card file. 

The yellow second sheets from the 
Service Work Order are kept in an 
“active file” for one month following 
the repair work. Then they are 
dropped to a “dead file.” 

The one month period is adequate 
for reference on complaints or any 
adjustment callbacks which may be 
required, according to Tanner. 

Chief advantages of the system are 
that mechanics themselves supply 
most of the details by filling out the 
large Service Work Order, the match- 
ing up of scheduled time and work 
hours with both Call Sheet and Labor 
Hours sheet, and the wealth of infor- 
mation which the three stapled to- 
gether represent. 

Any discrepancy in time shown 
over frequency of repair calls, the 
need for new equipment, etc., all 
show up swiftly in the system. 

Finally, the double record use of 
the yellow Service Work Order dupli- 
cates and the permanent file card 
protects Frigid Refrigerator Service 
from unfair adjustments or repair 
claims past the period of guarantee. 


Hugley Directs Foxboro 
Branch In Wichita, Kan. 


FOXBORO, Mass.—-The Foxboro 
Co., manufacturer of industrial in- 
struments for measurement and con- 
trol, has opened a new branch office 
at Wichita. 

Located at 2207 South Pinecrest, 
the new branch brings the total to 
42 offices within the United States. 

Appointed resident engineer at the 
Wichita office is Dale G. Hugley, who 
moves to his new assignment after 
several years of service with the 
Tulsa branch as industrial engineer. 


SLANTS 


on Service 


“Slants on Service” is a handy 
“package” devised by the NEWS 
to meet the needs of its busy 


ings to go bad. 


readers. 


Don’t Run Hermetic Motor 
With System Evacuated 


It is unwise to operate a hermetic 
compressor motor while the system 
is evacuated or being evacuated by 
a vacuum pump, according to 
Worthington Corp. 

Under these conditions the space 
around the motor has poor electrical 
resistance and may allow the applied 
voltage to arc from winding to wind- 
ing in the motor. 

This may either cause the motor to 
fail then, or will weaken it and 
shorten its life. 


Watch Rotation, Voltage 
On Shaded Pole Motors 


There isn't much that can go 
wrong with shaded pole motors ex- 
cept bearings and shorted or open 
windings, says a motor service ex- 
pert. The principal things to watch 
in installing them are rotation and 
voltage. If the motor is to be oper- 
ated in any position other than hori- 
zontal, it should be ball bearing 
equipped. 

About the only thing that could 
happen to a three-phase motor, he 
notes, would be for the winding to 
go bad, the copper bars in some types 
of rotors to come loose, or the bear- 


LINE VALVES | 


This form is approximately 54% in. wide and 8% in. long. 


Service Firm Record Keeping -- 


(Concluded from preceding page) 


bottom is filled out before beginning 
actual repairs, and both customer 
and the mechanic sign the bottom of 
the sheet to testify that only the 
work ordered was carried out. 

The big form is in triplicate, with 
the third pink copy added for the 
benefit of the customer. This is de- 
tached and handed over if the cus- 
tomer asks for it; otherwise it is 


( )PPORTUNITY F¢ RK 
REFRIGERANT 
REPRESENTATIVE 


Nationally-known refrigerant manufac- 
turer seeks representative full time 
covering Missouri and Kansas. Prefer- 
ably based St. Louls or nearby, Will 
travel extensively calling on Wholesaler 
or Jobber trade. Must have own car. 
If you know refrigeration equipment 
write us fully as to background and © 


—_—6 


discarded. Or it is used on C.O.D.’s 
when these occur. 

The original sheet is kept for bill- 
ing purposes, and moves directly to 
the billing office when the entire form 
is turned in at headquarters. 

When the mechanic returns to the 
office, he attaches the original pink 
slip which alerted him for the work 
to the top right corner of the work 
order, and turns both in to the dis- 
patcher. 

The latter checks to see that the 
time figures on both agree, and then 
routes the white original sheet to the 
billing office, and the yellow second 
sheet to a file. The yellow sheet is 
filed with the duplicate of the Call 
Sheet by number and by months. 


Hours Labor Form 


Meanwhile, the mechanic extracts 
from both forms the total time on 


STANDARD TYPE 


PACK! 


really give you 
something extra 


They give more dependable service because 
of advanced field-proven design and 
construction as well as patented features. 


ED VALVES 


& 


Bronze-Wing | 
Cap Type 


Globe and angle types with 
solder connections, bolted bon- 


experience. The right man in this job 
will advance rapidly with wider respon- 
sibilities, greater opportunity for earn- 
ing. Personal interview will be ar- 
ranged in St. Louis if you qualify. 
Reply to Box 4252, Air Conditioning & 
Refrigeration News. 


form, the Hours Labor form. This 
is divided into columns from left to 
right, beginning with “customer 
name” and divided into smaller col- 


YOU CAN’T BEAT 
THE VICTOR 


the job, which he enters on a third | 


Ball check in balancing channel 
permits diaphragm inspection 
and replacement with valves 
under line pressure. Sizes, Va" 
thru ¥" flare; 4" thru 1%" O.D. 
Solder, %" thru 1” F.P.T. 


BLUE BANTAM TYPE 


Same as standard Balanced- 
Action valve except that dia- 
phragms cannot be inspected 
or replaced under line pressure. 
Size %" thru %" flare and O.D. 


nets, sizes %" thru 5%" O.D. 


SEMI-STEEL 


WING CAP TYPE 


With bolted bonnets and square 
companion flanges. Furnished with 
brass tailpieces (O.D. Solder) 1%” 
thru 5%” or with steel tail- 
pieces for welding to pipe, sizes 
1%" thru 5”. 


Also Globe and angle types with 
F.P.T. connections, sizes '” 


thru 2”. 


Solder. 


Compact and strong with self-aligning 
stem disc. Sizes (F.P.T.), screw bonnet: 
%" thru 1”, bolted bonnet 1%” 
thru 2”—with flange connections 14” 
thru 5”. 


For Every Purpose 


Pe r m nanent- or hs 


| and Semi-Steel — 


@ Normal Temperature Rooms 


e Zero, Low Temperature 


HENRY—Standard equipment by leading Manufacturers, Army, Navy, 
Coast Guard and Maritime Commission « Stocked by Leading Jobbers 
WRITE FOR CATALOGS 


HENRY VALVE CO. 


Valves—Driers—Strainers—Control Devices and Accessories for 
Refrigeration, Air Conditioning and Industrial Applications 


MELROSE PARK, ILL. (CHICAGO SUBURB) 
CABLE: HEVALCO, MELROSE PARK, ILLINOIS 
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PRODUCTS CORPORATION 
HAGERSTOWN, MARYLAND 
| EET 
=m CONTROLLING 


OF THE FAMOUS VICTOR GUICKFREEZE — I... Eye 


Simce tere 


@ Tailor-made Rooms for any 
required temperature, 
of any desired size. 
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2 20-Ton Packaged Units Provide Ballroom-Auditorium with 
Flexible Cooling System; Noise, Air Distribution Big Factors 


MADISON, Wis. — Proper year- 
round air conditioning for as few as 
10 people or as many as 600 is 
provided by two 20-ton packaged 
units installed in the Great Hall of 
the University of Wisconsin's Me- 
morial Union. 

Great Hall is the center of formal 
and informal gatherings held at the 
university. Built as a ballroom and 
auditorium, it is also used for group 
meetings and gatherings at which 
there may be only a small number 
of persons or several hundred. 

Air conditioning specifications 
called for two 20-ton air handling 
units to be installed in the condi- 
tioned area, with compressors to be 
located in the basement, three floors 
below. 

This splitting of units was con- 
sidered necessary because of space 
limitations, noise problems, and a 
desire to preserve the graceful archi- 
tectural design of the hall. Further- 
more, there were serious problems 
involving the hall's fluctuating oc- 
cupancy. 


15 to 35-Ft. Ceiling 
Poses Problem 


An additional problem was pre- 
sented by the design of the ballroom, 
which has a perimeter ceiling height 
of 15 ft. rising to 35 ft. in the 
center portion. Since these ceilings 
are not treated for acoustics, they 
complicate the noise problem. Air dis- 
tribution is also difficult to regulate 
in the uneven space presented by the 
raised section of the ceiling. 

Here’s how the major problems of 
space, noise, and air distribution were 
solved: 

The only space available for any 
type of air conditioning equipment 
was on both sides of a large stair- 
way. In order to have access to any 


TWO 20-TON Typhoon recessed packaged units installed in Great Hall of the Memorial 


Union at the University of Wisconsin. 


as 10 or as large as 600. Units are painted to match walls. 
units is actually ao wide entrance staircase. 


These units provide flexibility for groups as small 


Stage-like space between 
Stage is at opposite end of hall. 


equipment used, removable covers 
would have to fit between pillars. 
And, as noted, it was expected that 
the compressor section would have 
to be placed elsewhere. 

This problem was resolved by 
Cliff Reuschlein, vice president and 
engineer of Hyland-Hall Co., Typhoon 
distributor in Madison. 

He pointed out that an entire 
Typhoon 20-ton packaged unit would 
fit in the space next to the stairs, on 


each side, thereby eliminating the 
necessity for remote compressor 
sections, and the correspondingly 


higher cost of installation and loss of 
efficiency through extended refrig- 


it 


conditioning jobs. 


conditioning; use of charts; 


mission 


figuring heat gain; air through 


ction, condensation) ; 


insulation problems. 


Business News Publishing Oo. 
450 West Fort Street 
Detroit 26, Michigan 


MIR C cONDrrioNin 


COMPLETE SERIES! 


A modern series of 3 simplified, practical training 
manuals and reference books to help you with the 
layout and installation of comfort air conditioning. 


The Key to Air Conditioning gives you a whole picture 
of comfort air conditioning in crystal clear language. 
It gives immediate answers to almost every problem 
in layout and installation. It covers the important 


details that add up to larger profits on your air 
The author, James LaSalvia, is 


an experienced engineer of 30 years with extensive 
background in teaching and writing. 


MANUAL NO. K-1—The physics of 
methods of 
ventilation; figuring air requirements; re- — 
frigeration problems in air conditioning; 
use of fans; methods of air distribution. 
Psychrometric chart included with book. 


MANUAL NO. K-2—Sheet metal ducts 
(sizing methods, problems of design) ; dis- 
cussion of air cleaning devices; heat trans- 
ients; problems and tables for 
cooling 
coils; selection of cooling coils, expansion 
valves, compressors, and water cooling coils. 


MANUAL NO. K-3—General discussion of 


~ systems; selection of heating coils 

fri description 
he operation of evaporative condensers; 
water cooling towers; automatic controls; 
piping refrigerant, water, and steam; and 


CLIP AND SEND THIS HANDY ORDER FORM 


Please send the following Key to Air Conditioning books. 


K-1, $2.00 each, ...... copies. *12 check enclosed 
K-2, $2.00 each, ...... copies. bill 

K-3, $2.00 each, ...... copies. 0 me 

Name ..... . SEEDER LTA CETTE EL LLL ‘ 
Address .......- cla Wisele biKeSeAGRePnen coceeeesses 


“Prepaid orders save shipping charges, 


air 


THE SEFRIOERATION Liseaet 
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bey ehehers of AIM CONDITIONING 
o4¢ PETRICERATION news 


IN 3 VOLUMES 
$2.00 Per Copy 
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erant lines. 

Another requirement was that the 
air conditioning in operation would 
have to be quiet enough so that it 
would not interfere with reception 
of speeches, or with general con- 
versation, whether the hall was fully 
or only partially occupied. 


Theater-Type Installation 


Citing the fact that many theaters 
have had excellent results from pack- 
aged Typhoon units located in the 
conditioned space, Reuschlein con- 
vinced university officials that the 
noise level of a Typhoon unit would 
not prove objectionable. Officials 
were shown other installations in 
order to prove the point. 

The air distribution problem was 
this: 

Originally the Great Hall was 
ventilated by means of a forced 
ventilation system. Air was _in- 
troduced through ornate openings in 
the ceiling at the center of the ball- 
room. It was exhausted by means of 
a gravity roof ventilator. The grilles 
for the exhaust were recessed in the 
side wall. 

It would have been impossible to 
follow the same plan for air con- 
ditioning. In fact, the introduction of 
all air at the center with no distribu- 
tion at the wings was one of the 
reasons for the installation. 

Another problem connected with 
the air distribution was that Typhoon 
20-ton air condiiioners, in order to 
provide adequate filtering for the 
quantity of air that passes through 
them, are normally equipped with an 
extended filter section, containing 
diagonally placed filters. This would 
not have proved attractive, since the 
filter sections would have had to 
project into the hall, 


Ventilation System 
Had To Be Changed 


The solution to the air distribution 
problems called for a complete 
change in the ventilation system. 

The exhaust grilles and ducts, 
located on either side of the stairs, 
were torn out to make room for the 
units. A steel I-beam base was built 
as a foundation, and rubber isolation 
pads placed on this base to cut 
down vibration and noise trans- 
mission to the floor. 

Fresh air supply ducts, designed so 
that fresh air could be introduced in 
any percentage, were connected to 
the units. The fresh air was drawn 
from the basement in order to elimi- 
nate cutting through the ballroom 
walls. A power blower and fitters for 
the fresh air are located in the base- 
ment. Thus, the blower in the unit 
acted as a booster fan. 

The ornate openings in the ceilings 
are now used as exhaust grilles and 
a positive exhaust at a point where 
the exhaust should be taken off of 
a room is provided by a power roof 
ventilator. 

In order to eliminate extended 
filters on the units, the height of 
each unit was increased 1 ft. to 
allow the insertion of high-speed fil- 
ters flush to the wall. In order to 
give better control of air distribution 
the discharge grille area was also in- 
creased, to a size approximately 80% 


greater. 
Steam coils were installed in the 


units, and air can be tempered dur- | 


ing moderate weather or heated to 
maximum temperature during cold 
weather. The heat is controlled by 
means of a pneumatic control sys- 
tem. Each machine has its own 
thermostat for both heating and cool- 
ing, giving a year-round zone control 
air conditioning system. 

Water supply, water waste, and 
steam lines were run from the base- 
ment to the units. Since the uni- 
versity supplies its own water, water 
saving equipment was not used. 


Condenser Waste Line 
Used for Condensate 


Another somewhat unusual feature 
of this installation was the utiliza- 
tion of the condenser waste line as a 
condensate waste line, as well. Both 
lines were run from the unit and 
make a horizontal drop of six feet. 
At this point a fitting and check 
valve were installed in the condenser 
waste line and the condensate waste 
connected to this, thus effecting a 
saving on piping. 

Getting the equipment up to the 
hall presented another minor problem. 
The units were hoisted from the 
ground to the third floor and brought 
into the building through French 
windows. They were placed on the 
I-beams in the recessed wall. 

Both units were mounted flush 
with the walls, plaster was used to 
fill in the open spaces, and the units 
were painted to match the walls. 
Thus the air conditioning equipment 
has been assimilated into the design 
of the ballroom. Yet the units are 
still accessible, since the front panels 
can be easily removed for periodic 
checkups or cleaning. 

After the installation was com- 
pleted, decibelmeters, velometers, and 
smoke bombs were used by the engi- 
neering staff of the Buildings and 
Grounds Dept. of the university to 
make sure that the installation 
would be satisfactory. 

The tests reportedly showed that 
the noise level was better than had 
been hoped for, that air distribution 
was acceptable with no dead spots. 

Final cost of the entire job was 
said to be “considerably lower than 
original estimates for central station 
equipment.” 


Auditorium To Be Cooled 


MEMPHIS—Ground will be broken 
this spring for construction of the 
long-planned Memphis’ Christian 
Youth Auditorium. The auditorium, 
to seat 785, will be air-conditioned. 


To Cool Memphis Bldg. 


MEMPHIS — Contract has _ been 
awarded for the construction of a 
4,000-sq. ft. air conditioned office 
building for Mid-South Chemical Co. 


Booklet Discusses Control 
Of Moisture In Homes 


NEW YORK CITY—tThe problem 
of excessive indoor moisture in homes 
—its cause, effects, prevention, and 
control, is covered in a 72-page 
booklet recently published by the 
National Mineral Wool Association. 

Called “How to Control Moisture 
in Homes,” the illustrated manual is 
directed to home-owners and crafts- 
men in the building trades as well 
as to others interested in residential 
construction. 

Much of the information in the 
booklet developed out of a conference 
last year between manufacturers of 
building materials and representa- 
tives of the U. S. Bureau of Stand- 
ards and other government agencies. 
The meeting was held under the 
auspices of the Building Research 
Advisory Board of the National Re- 
search Council. 

The text begins with an elementary 
discussion of “What is Condensa- 
tion?” and concludes with a large 
diagram giving instruction on how 
to make an authentic moisture survey 
of any residential building. 

The book also contains a glossary, 
explaining all technical terms used 
in the text. A complete bibliography 
is appended. 

The volume explains condensation, 
relative humidity and its measure- 
ment, vapor pressure, and the dam- 
age that can be done by excess mois- 
ture in a home. The first chapter 
tells the need for moisture control 
and factors involved. The next gives 
the sources of moisture and the 
method of its control. 

Based on the conclusion that 
sources of moisture are from the 
inside, underside, and outside, the 
next three chapters consider these 
sources in order with a detailed dis- 
cussion of control procedures. 

The final chapter is a digest of 
authentic information on thermal 
insulation and its relation to moisture 
control. 

Copies of the booklet may be had 
at 25 cents each from the National 
Mineral Wool Association. 


M-H_ Industrial Div. Issues 
Index of Literature 


PHILADELPHIA—An index of lit- 
erature available from the Minnea- 
polis-Honeywell Regulator Co.’s in- 
dustrial division was published re- 
cently by the company. 

Labeled Bulletin Index 100-A, it 
consists of both a numerical listing 
and alphabetical cross index for spe- 
cification sheets, instrumentation 
data sheets, catalogs, and other liter- 
ature. 
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TEMPERATURE INDICATORS & RECORDERS 


.. TEMPERATURE 
INDICATION 


Auto-Lite offers many ther- 
mometer styles, permitting 
plant-wide temperature obser- 
vation at low cost. Standard 
-, temperature ranges from 
x) minus 60°F to plus 750°F. 
aS Send for latest catalog 
to showing various types. 
Model F-1 temperature indicator—Rigid 


stem or capillary tubing for EYE-LEVEL 
remote reading. Priced from $22. 


THE ELECTRIC AUTO-LITE COMPANY 
INSTRUMENT AND GAUGE DIVISION 
TOLEDO 1, OHIO 


NEW YORK + CHICAGO + SARNIA, ONTARIO 
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Evaporative Condensers 


Their Selection, Installation, Maintenance 


This is the third in a series of articles discussing the theory, 
selection, installation, and maintenance of evaporative condensers 
taken from a new manual on the subject prepared by John En- 
‘ galitcheff, Jr., president, Baltimore Aircoil Co., Inc. 

Although the series makes occasional reference to the line 
produced by this manufacturer, most of the data and suggestions 
will apply equally to all such equipment, regardless of make. 


By John Engalitcheff, Jr., President, Baltimore Aircoil Co., Inc. 


CAPACITY FACTOR FOR F-12 REFRIGERANT 
20 3% 40 sO 60 70 80 
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BALTIMORE AIRCOIL CO. 
2615 MATHEWS STREET 
BALTIMORE, MD. 
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TO OBTAIN SIZE OF CONDENSER REQUIRED 
A. SELECT ENTERING AIR 0. 8. TEMP.-READ VERTICALLY TO 
INTERSECTION OF DESIRED COND. TEMP.-READ FROM THIS 
POINT HORIZONTALLY TO INTER-SECTION WITH DESIRED 
SuCT. TEMP. - READ VERTICALLY UPWARD FOR F-12. OR 
DOWNWARD FOR NH 3. AND READ THE APPROPRIATE CAPACITY 
FACTOR AT MARGIN. 

. DIVIDE T.R. LOAD OF COMPRESSOR BY THE APPROPRIATE 
CAPACITY FACTOR, 


EXAMPLES - 


om a4 TR. LOAD. 25° 0.8., 30° 8.7. 
12. 44 R8.R, 538-61.8 USE BAC #8 


oe LOAD, 25° 0.8., 30° S.T., 98° 
NHS 4.7.8. - S43. 61.0 USE BAC #85 
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6. The evaporative condenser drain 
is connected so that the water from 
the condenser sump always drains 
diretly to the auxiliary tank. 

[This particular method of instal- 
lation, according to Mollenberg-Betz 
Machine Co., Buffalo, N. Y., is cover- 
ed by their Patent No. 2,223,633.) 

The standard pumps on B.A.C. 
evaporative condensers are capable of 
delivering the required gallonage 
when mounted on the condenser and, 
therefore, are not suitable for re- 
mote installation. 

In the case of remote installations, 
select the pump for the required 
gallonage (1 g.p.m. per unit number) 
against the total head, which should 
include the vertical lift ‘“‘H,”’ plus pipe 
frictions (in the supply and suction 
lines) plus 5 p.s.i., which is the pres- 
sure required at the spray header for 
the proper operation of the nozzles. 

(To Be Continued) 


Fiberglas Names Ringwalt 
Asst. Mgr. of N. Y. Sales 


NEW YORK CITY — Richard S. 
Ringwalt has been appointed assist- 
ant manager of the New York sales 
area of Owens-Corning Fiberglas 
Corp., it was announced recently by 
E. W. (Pat) Smith, vice president 
in charge of branch operations. 

In his new position Ringwalt will 
assist John A. McKay, sales manager, 
in directing sales of the various types 
of building and industrial materials. 

Ringwalt has been associated with 
the New York office since 1949 and 
has been specializing in _ building 
products. Prior to coming to New 
York, Ringwalt was associated with 
the Toledo office. 
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FIG. 5 shows the chart (reduced to half size) for selecting evaporative condensers for year- 
round operation. It must be used in conjunction with the chart shown in Fig. 4. 


SELECTING EVAPORATIVE 


CONDENSERS FOR YEAR-ROUND 
OPERATION ~~ _ 
Select the evaporative condenser in 
the same manner as noted in the ~T uTDOORS 
previous instalment. However, since EVAPORATIVE CONDENSER 
year-round installations are mostly OVERFLOW. 
low temperature in character, con- bye aa 
sideration should be given to the fre- | | IN ACCORD - 
| quency of “pull down load” and if pene ol 
I ULATIONS. 


“pull down” is frequent and a part 
of the normal operating procedure, A al APA SEE Ths 
the condenser is to be selected for the 
“pull down load” rather than the * 
normal operating load. 
This is due to the fact that the 
“pull down load” may greatly exceed 
the operating load and the evapora- 
tive condenser should be selected to 
handle the maximum load. 

Fig. 5 gives the actual per cent 
capacity of B.A.C. evaporative con- 
densers when operating dry at dif- 
ferent ambient temperatures. How- 
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Trane Announces Appointment of Large 
Group of Engineers to Sales Posts 


LA CROSSE, Wis.—New appoint- 
ments to Trane sales offices through- 
out the United States were announced 
recently by Thomas Hancock, vice 
president in charge of sales for the 
Trane Co. here. 


All of the new Trane representa- 
tives are college graduates with de- 
grees in engineering. Each one has 
completed the intensive post gradu- 
ate course held in La Crosse. 


Appointees include Bruce Adams, 
Oregon State college, to Portland, 
Ore.; Anthony C. Del Vecchio, Syra- 
cuse university, to Philadelphia; Roy 
Downham, University of Wisconsin, 
to Davenport, Iowa; Jacques F. Drey- 
fuss, Union college at Schenectady, 
N. Y., to Syracuse, N. Y.; Vernon T. 
Frankwich, Johns Hopkins, to Balti- 
more, 

Raymond O. Goodman, Virginia 
Polytechnical Institute, to Knoxville; 
Orlin C. Hockin, Ohio State univer- 
sity, to Toledo; Ted Kozerski, Tri- 
State College of Engineering, to De- 
troit; Robert L. Moore, University of 
Wisconsin, to Cincinnati; Andrew K. 
Morris, Lehigh university, to Wilkes- 
Barre, Pa.; Joseph D. Orlando, Uni- 
versity of Buffalo, to New York City. 

James A. Pohlman, Illinois Insti- 
tute of Technology, to Indianapolis: 
Alfred R. Scarperi, University of 
Florida, to Washington, D. C.; Allen 
Skiles, Stanford university, to Hous- 
ton, Texas; Frank L. Vaughn, Uni- 
versity of Alabama, to Birmingham; 
Wilfred R. Barnard, Pomona college 
(California), to the air conditioning 


department, home office in La Crosse; 
Scott Stahr, Cornell university, to the 
refrigeration department at the home 
office. 

Also completing the 1952 Trane 
graduate training program was Ken- 
neth MacDonald of Johannesburg, 
South Africa. He has joined the J. L. 
Clark & Co. of Johannesburg, distribu- 
tor of Trane equipment in South 
Africa. 

Other assignments are: W. E. 
Hainline to the Des Moines office 
after completing the Trane graduate 
training program, and Hugo D. 
Brown, a graduate of the University 
of Akron and the Trane graduate 
training program of 1950, to St. 
Louis. 


Residential Conditioning 
Topic for Detroit Meeting 


DETROIT “Residential Air Con- 
ditioning” will be discussed by Ralph 
Gonzalez, chief application engineer 
of Airtemp Division, Chrysler Corp., 
before the Michigan ASHVE chapter 
at 8 p.m. Monday, March 16, at the 
Engineering Society of Detroit, 100 
Farnsworth. 


Name Filed for Glencove 


BUFFALO—A business name has 
been filed in the Erie County clerk’s 
office for the Glencove Appliance Co., 
313 Glencove, Tonawanda, by Arthur 
C. Wieser. 


ever, this chart is misleading, as in 
the great majority of installations the 
actual load of the system drops to 


FIG. 6 shows the suggested remote pump 

and auxiliary tank arrangement on an eva- 

porative condenser installation for year-round 
operation. 
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such an extent (a fact which is sel- 
dom recognized) that the evaporative 
condensers would operate dry and 
carry the load at temperatures of 
45° F. and below. 

With the above in mind, for the 
most satisfactory installation and 
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ease of year-round operation, we 
highly recommend the installation of 
an auxiliary sump tank and pump 
located within a heated space. A sug- 
gested arrangement is shown in Fig. 


a | 
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There is no contact maintenance... 
Allen-Bradley cadmium silver alloy con- 
tacts never need cleaning, filing, or 
dressing. 

Dependable overload relays .. . 
Allen-Bradley thermal relays are de- 
pendable and remain accurate in their 
operation over the years! 

Install Allen-Bradley motor controls 
in your equipment, today, for rugged, 
reliable performance. 


These manufacturers can give you 
the reason for the popularity of Allen- 
Bradley starters and controls in the air 
conditioning and refrigeration busi- 
ness. Basically, this reputation is estab- 
lished on only one moving part in Allen- 
Bradley starters. There are no pivots, 
pins, bearings, and similar ‘clap trap” 
to corrode, collect ‘‘gunk,"’ and stick. 
You install Allen-Bradley starters . . . 
and take a look once or twice a year. 


layer CONDITIONING 


Serves New Student Union 


Two Frick ‘ECLIPSE’ 
120 tons of air conditioning in this building at 
Kansas State Teachers College, Pittsburg, Kan- 
sas. Hundreds of students using the rooms are 
assured the health and comfort of cool, fresh air. 


Allen-Bradley Co., 1313 S. First St., Milwaukee 4, Wis. 


ALLEN-BRADLEY REFRIGERATION CONTROLS 


COMBINATION MANUAL REDUCED 
STARTER VOLTAGE STARTER 


TYPICAL 


PRESSURE AND TEMPERATURE 
CONTROLS 


compressors handle 


AUTOMATIC 
STARTER 


MANUAL 


| SPECIAL REFRIGERA- 
STARTER 


| TION CONTROL UNIT 


When air conditioning, refrigeration, ice 


making or quick-freezing problems arise, see 


your nearest Frick Branch or Distributor. 


DEPENDABLE REFRICER@ATION Since 


WAYNESBORO, PENNA 


Also Builders of Pawer Farming ond Sawmill Machinery 


compressors handle low-tem- 


Frick “ECLIPSE” 


perature loads as well as air conditioning 


ALLEN-BRADLEY QUALITY MOTOR CONTROLS 
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Refrigeration Problems 


and their solution 


by Paul Reed 


For Service and Installation Engineers 


Paul Reed 


Wire To Rewind 
Motors 


The following question was recent- 
ly received from a reader in one of 
our sister republics in South Ameri- 
ca, The question and our reply may 
be of interest to some of our readers 
not only in other countries, but here 
at home as well. 


QUESTION 


In your Aug. 25, 1952 issue, you 
discussed burned-out motors of her- 
metic units. We are particularly in- 
terested in this subject, as we have 
on hand a number of “Freon-12” 
hermetic units with burned-out 
motors, for which replacements are 
unavailable. 

We would much appreciate infor- 
mation as to the type, and if possi- 
ble, the brand names of the wire 
that we could use in rewinding the 
motors, and thus enable us to re- 
build these valuable, but now useless 
units. 


ANSWER 
Although your interest is primarily 


"This 


This stuff, as the man calls it, is 
Permagum. It’s the sealing com- 
pound which maintenance and 
service engineers prefer for seal- 
ing cases, inspection plates, pipe 
openings. They know this is the 
ideal way to stop customer dis- 
satisfaction before it can start, 
because moist air permitted to 
seep into a cabinet can cause 
condensation as well as a host 
of untold complications. 


in the “Freon-12” hermetic units, 
you may be also interested in the 
background of the types of insulation 
used on the wire in the earlier her- 
metic units before ‘“Freon-12” was 
introduced. 

In the early days of hermetic 
units, when sulphur dioxide was the 
refrigerant, cotton-covered wire was 
used to wind the stators of the 
motors. Although generally success- 
ful with sulphur dioxide, cotton- 
covered wire was found to be unsat- 
isfactory for use in the later units 
using methyl chloride and ‘“Freon-12” 
as the refrigerants. 


HALOCARBONS ARE GOOD 
SOLVENTS 


Both methyl chloride and ‘Freon- 
12” and to varying degrees the other 
“Freons,” are excellent solvents, not 
only of oils, but also some of the 
gums used as binders for the cotton 
insulation of the windings. These 
gums, along with some lint from the 
cotton, caused partial, or in some in- 
stances, total stoppage of screens 
and capillary tubes. 

Various types of enameled wire 
were tried, but as the enamel was 
usually from an oil-base material, 
these insulations were not very suc- 
cessful. 


is wonderful stuff!’’ 


This serviceman is using brown 
Permagum, which comes in 2! 
Ib. and 45 lb. slugs. This heavy- 
duty sealer will adhere to any 
dry surface and will neverharden, 
staying plastic from 0° to 350°F. 
There is also gray-white Perma- 
gum, which comes in 80 ft. rolls 
of ," cords. It is odorless; it 
never hardens; it can be painted 
immediately. It is also ideal 
for sealing around wires, since it 


One enamel-like coating of baked- 
on phenol-formaldehyde base was 
successfully used, and is perhaps used 
to some extent today. 

Somewhere around 10 years ago, 
the General Electric Co. introduced 
a wire coated with a baked-on syn- 
thetic ‘plastic’ of vinyl acetal, 
under their trade name “Formex.” 
This was found to be quite satisfac- 
tory and is widely used for the motor 
windings by many manufacturers of 
hermetic units. 

Other manufacturers of insulated 
wire, including Anaconda Copper Co., 
Chase Brass and Copper Co., Roebling 
Wire Co., Phelps-Dodge, and perhaps 
others, manufacture “Formvar’ wire, 
which is, as we understand, similar 
or identical to ‘“‘Formex” and made 
under license from General Electric 


Co. 
Since the insulation of ‘‘Formex” 
and “Formvar’ wire is highly re- 


sistant to oil, this wire is used in 
many open type motors. There are 
many sizes of wire and thicknesses 
of the insulation and it is also possi- 
ble that ‘“Formex” or “Formvar” 
wire for use in hermetic motors may 
be of special purity and with the in- 
sulation baked on at special temper- 
atures, so in ordering this wire, the 
use for which it is to be put should 


won’t attack rubber insulation. 
Your wholesaler stocks Per- 

magum. Or write VirGinia SMELTING 

Co., Dept. 63, West Norfolk, Va. 


ESOTOO « V-METH-L « KINETIC CHEMICAL'S "FREONS” 


CAN-O-GAS «© PERMAGUM «¢ PRESSTITE TAPE 
SOLVEX PRODUCTS » SUNISO REFRIGERATION OILS 


be given with the order. 

Care should also be used in the 
slot insulation used, for it may not 
be suitable for use in hermetic motors 
exposed to “Freon” and oil. 

Several years ago, one of the man- 
ufacturers of hermetic units of the 
larger sizes—3, 5, and 7% hp. and 
larger, used a stator wound with wire 
insulated with a glass fiber. Perhaps 
this material is still used, especially 
in the larger sizes of hermetic units. 


UNIT MUST BE DRY 


This author lays no claim as a 
chemist, but it is rather common 
knowledge that the acetals as a 
class, can be attacked by acids. It is 
therefore quite important that the 
hermetic system be as free from 
acids as possible. 

All of the halocarbon refrigerants, 
including methyl chloride, methylene 
chloride, the “Freons,” Carrene 7, 
Kulene 131, and the Genetrons, are 
capable of forming acids such as 
hydrochloric and hydrofluoric if ex- 
posed to water. 

Fortunately, ‘“Freon-12,’”’ which is 
more widely used than any of these 
refrigerants, will absorb extremely 
small amounts of water and will, 
therefore, normally form very small 
amounts of acid that may attack the 
insulation on the wire. 


CORROSION PRODUCTS 
FROM HEAT 


Excessive temperatures within the 
unit, resulting from high ambients 
or “hot spots” within the unit, may 
cause formation of corrosive com- 
pounds that may attack motor insu- 
lation as well as other parts of the 
unit. The author has seen hermetic 
motor stator windings from which the 
insulation had been completely re- 
moved, apparently by the attack of 


® some form of corrosive compound. 


It is, therefore, of the utmost im- 
portance that a hermetic system be 
as completely free of moisture as 
possible. Even free water in the sys- 
tem may have undesirable chemical 
effects, besides its physical effects of 


stopping up capillaries and expan- | 


sion valves when freezing into ice. 


Consequently, extreme care must | 
be exercised in cleaning and drying | 
the interior of any reworked herme- | 


tic unit; also, that it be charged with 
the proper refrigerant and clean, dry 
oil of high grade as recommended by 
the manufacturer of the unit. 

A cartridge type drier containing 
silica gel, activated alumina, or cal- 
cium sulphate should be installed in 
the liquid line at least temporarily, 
to remove any moisture that may 
have escaped the drying process ap- 
plied to the system. 

Your export agents should be given 
the diameter of the bare wire and 
its diameter over the insulation. With 
this dimensional data and informa- 
tion as to the purpose for which you 
wish to use the wire, they should be 
able to obtain the wire for you. 


Length of Capillary 
Of TE Valve 


A question from a reader in New 
York may be of interest: 


QUESTION 


The liquid line of an air condition- 
ing system, which I operate and 
maintain, branches into three dis- 
tribution headers and each header is 
fed by a 20-ton thermostatic expan- 
sion valve. The bulb and capillary 
tubing of each of these three valves is 
5 ft. long. 

I would like to know if I can re- 
place one of these expansion valves 


with a valve having a 10-ft. capillary 
tube, leaving the other two valves as 
they are. Would the valve with the 
10-ft. tube delay opening, and is such 
a change recommended ? 


ANSWER 


If the replacement valve is the 
same in other respects as the other 
two valves, but has a 10-ft. instead 
of a 5-ft. capillary tube, there should 
be no difference in its action, nor de- 
lay in its response, provided, of 
course, that it is installed the same 
as before or as the other two valves 
are installed. 

It would be well, however, to 
loosely coil the excess capillary tub- 
ing or at least keep it from contact 
with the cold coil. This might and 
probably would affect its action to a 
noticeable extent. 


Start Work on Coolerator 
Million Dollar Warehouse 


DULUTH, Minn.—Construction of 
a million dollar warehouse facility 
connected to Coolerator Plant No. 1 
in West Duluth will begin im- 
mediately, it was disclosed by G. L. 
Rees, president of Coolerator Co. 

In addition to providing ware- 
house space, the building will house 
manufacturing offices. Loading docks 
accommodating more than a dozen 
cars and weather-tight doors at both 
ends will be features of the new 
facility, Rees reported. Additional 
land will adjoin the new building to 
provide for possible expansion. 

The construction is a part of an 
extended expansion program Coolera- 
tor has been conducting. 


JUST ASK US! 


Turn to “What’s New” Page for 
useful information on new products. 


- @} 


Buz Peerless 


FOR PERFORMANCE 


Faster- 
Freeze 
Finned 


Cube Makers 


The PEERLESS Finned Faster-Freeze 
Cube Maker provides both refriger- 
ation and rapid ice-cube manufacture 
from a single, balance, compact unit. 
Its fin coils are standard PEERLESS 
coils with nonsoldered return bends 
... the ice-cube maker is standard 
PEERLESS all-aluminum construe- 
tion. Easy installation and trouble- 
free operation are outstanding fea- 
tures; these Finned Cube Makers are 
available with either copper or alumi- 
num tubing, permitting choice of re- 
frigerants. Plain type cube makers also 
available. Sizes, capacities for all re- 
quirements. Designed to meet govern- 
ment specifications. Write for details. 


Peerless of America, Inc. 
ala Illinois, U.S.A. 


Chicago 22, 


Manager 


TOP FLIGHT ENGINEER 


This is an unusual opportunity in a rapidly expanding 
company, a leader in its field. We have an opening for 
a top flight engineer for product design and development. 
Should have previous experience in either home freezers, 
room coolers, or household refrigerator engineering. 


Pleasant working conditions with many employee benefits. 


All replies treated in strictest confidence. Apply General 


AMANA 9REFRIGERATION, INC. 
Amana, lowa 
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NEMA Home Freezer Sales Reach 60,301 In 
December, 814,086 During 12 Months of ’52 


Summary for December and Year, 1952 
Electric Farm and Home Freezers—Complete—Sales by Sizes—Units 


Farm and home freezers complete with high and low side and cabinet, where 
50% or more of the net cabinet capacity is designed for the freezing and/or 


storage of frozen foods. 


DECEMBER (24 Companies) 


Domestic 
(48 States Other 
Sizes and D. C.) Canadian Foreign Total 
1. 49 cu. ft. & under .. 128 wae 213 341 
2. 5.0 to 6.9 cu. ft. 696 370 58 1,124 
3. 7.0 to 89 cu. ft. 2,983 38 135 3,156 
4. 9.0 to 10.9 cu. ft. .... 2,298 38 63 2,399 
5. 11.0 to 12.9 cu. ft. .... 12,577 456 165 13,198 
6. 13.0 to 16.9 cu. ft. .... 21,659 462 112 22,233 
eye 2 | Fe | ae 13,072 356 39 13,467 
8. 21.0 to 29.9 cu. ft. .... 4,214 10 1 4,225 
9. 30.0 to 39.9 cu. ft. .... 157 157 
10. 40.0 to 49.9 cu. ft. .... 
t1. 50.0 to 59.9 cu. ft. .... men ro 
12. 60.0 cu. ft. & over .... 1 7 et 1 
~ Total—All Models . 57,785 1,730 786 60,301 
Total Upright Models 
(included in above) .. 7,202 49 230 7,481 
YEAR (24-25 Companies) 
Domestic 
(48 States Other 
Sizes and D. C.) Canadian Foreign Total 
1. 49 cu. ft. & under .. 13,385 181 245 13,811 
2. 5.0 to 69 cu. ft. .... 21,580 765 1,542 23,887 
o TH to OD ou. MH ...: 76,815 1,958 2,354 81,127 
4. 00 te 109 cu. &. .... 53,984 236 876 55,096 
5. 11.0 to 12.9 cu. ft. .... 183,127 6,822 2,128 192,077 
6. 13.0 to 16.9 cu. ft. .... 262,735 3,300 913 266,948 
4 228 We 309.cu. Te. ...< 128,739 1,524 264 130,527 
8. 21.0 to 29.9 cu. ft. .... 48,398 300 32 48,730 
9 30.0 to 39.9 cu. ft. .... 1,857 1,857 
10. 40.0 to 49.9 cu. ft. .... desa wae 
11. 50.0 to 59.9 cu. ft. .... 1 1 
12. 60.0 cu. ft. & over 25 sia xe 25 
Total—All Models .... 790,646 15,086 8,354 814,086 
Total Upright Models 
(include in above) 62,874 857 294 64,025 


Participating companies: 


Avco Mfg. Corp.; Ben-Hur Mfg. Co.; Carrier 


Corp.; The Coolerator Co.; Deepfreeze Appliance Div., Motor Products Corp.; 
Frigidaire Div., General Motors Corp.; General Electric Co.; Gibson Refrig- 
erator Co.; Hotpoint Co., Div. General Electric Co.; International Harvester 
Co.; Kelvinator Div., Nash-Kelvinator Corp.; A. J. Lindemann & Hoverson Co.; 
Masterfreez Home Locker Mfg. Co.; The Maytag Co.; Norge Div., Borg-Warner 
Corp.; Philco Corp., Major Appliance Div.; Quicfrez, Inc. (formerly Sanitary 
Refrigerator Co.); Revco, Inc.; Ryan Industries (In 7-1-52); Seeger Refrig- 
erator Co.; Schaefer, Inc.; Victor Products Corp.; Westinghouse Electric Corp.; 
Wilson Refrigeration, Inc.; Emil Steinhorst & Sons, Inc. (Out 12-1-52). 


Three Midwest Meetings 
Slated for York Distributors 


CHICAGO — Appointment of 10 
new distributors for York air condi- 
tioning and refrigeration products in 
the midwestern area and the schedu- 
ling of a series of product showings 
and sales meetings was announced 
recently by John Roth, central dis- 
trict manager for York Corp. 

Roth said the first sales meeting 
will be held in the Edgewater Beach 
hotel here on March 16. This will be 
followed by a meeting in the Clay- 
pool hotel in Indianapolis on March 
18, and in the Park Sheraton hotel 
in Detroit on March 20. All meet- 
ings will start at 9 a.m. 

The new distributors are Arnold 


Bros., in Macomb, IIl.; Central-York, 
Inc., Wausau, Wis.; Champaign Sup- 
ply Co., Champaign, Ill.; Clark’s 
Service Co., Ine., Muncie, Ind.; 
Holmsten’ Refrigeration, Inc.,_ St. 
Paul, Minn.; Jacobson Heating Co., 
Grand Rapids, Mich.; Mueller Lumber 
Co., Davenport, Iowa; Harrie M. Reed 
Co., Jackson, Mich.; Schartow Serv- 
ice, Midland, Mich.; and Walters & 
Hemming, Inc., Traverse City, Mich. 


Buffalo RCA Outlet Ups Pongo 


BUFFALO—Richard C. Pongo has 
been appointed sales manager of the 
major appliance division of RCA 
Victor Distributing Corp. here. He 
has been associated with the firm for 
the last year as district sales repre- 
sentative. 


Sectional walk-in refrig- 


Foe WN 
THESCO 
Wie 


erator with exclusive 
“no-draft" Filter-Flo coil. 


ITs NEW! 


The Utility Case 


This new self-service case is the answer to many 
merchandising problems. It is built in two sizes, 
76” and 96” long, 20'4” deep and 22” high. Can 
be used in front of meat cases, in shelving or 
mounted on legs. 


This item has been profitable for refrigeration 
men. We suggest you write for information about 
our entire line. 


Te 


Your territory may be open. 
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OHN & LIVINGSTON STS. 


CINCINNATI 14, OHIO 
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Survey Shows Freezer Owners’ Savings - - 


(Concluded from Page 1, Column 3) 
the many companies marketing 
freezers manufactured on contract. 

Bess explained that the survey was 
conducted to determine what users 
expected from food plans so demands 
and expectations could be satisfied. 
He said he felt that many food plans 
have collapsed because of the almost 
total disregard for the satisfaction of 
the user. 

The study disclosed that women, 
having found that home freezers save 
money as well as time, now want 
larger freezers, larger frozen food 
packages, and more information on 
how to package for the freezer and 
how to cook frozen food. 

There was almost unanimous agree- 
ment on the function of the home 
freezer as a money and time saver. 
Eighty per cent rated economy as 
the most important, while 43% 
thought that convenience rated first. 


MISCONCEPTION OF SAVINGS 


Regarding economy, Bess pointed 
out that there was a general mis- 
conception on the food plan savings 
story. While three-quarters of those 
participating in the survey reported 
monthly savings of from $5 to $76, 
with meat buying in wholesale quan- 
tities representing the biggest saving, 
Bess emphasized that intelligent use 
of the freezer far outweighed food 
purchase savings in the total savings 
story. 

He feels, for example, that users of 
the FOA plan can save only about 
15% on the purchase of _ food, 
although seasonal purchase of meats 
in quantity can push savings on this 
item as high as 30% over retail store 
prices. 

The survey showed that savings 
also included seasonal fruit and vege- 
table buys, purchase of day-old 
bakery products, and the purchase of 
loss leaders in chain stores. Eleven 
per cent of members answering the 
questionaire stated that there were 
little or no savings involved in the 
operation of their freezer. 


FARM USERS SAVE BIGGEST 
PERCENTAGE 


The freezing of home-grown pro- 
ducts in the suburban and farm areas 
was listed as a saving, as were the 
full use of leftovers and the quantity 
preparation of meals. Also estimated 
in the savings were less frequent use 
of the car for shopping, lowering gas 
and oil consumption, and parking 
fees. Economy advantage figures 
varied according to location, with 
city owners reporting a 30% saving; 
suburban, 37%; and rural and farm, 


41%. 
With 80% finding the freezer a 
convenience, 19.6% thought’ they 


would like to have a home freezer 
larger than they now possess in order 
to effect a greater saving. Most 
preferred having the freezer right in 
the kitchen, but few had kitchens 
large enough to accommodate a 
freezer in addition to their refrig- 
erator. 

Answers to a question on how the 
freezer was being utilized revealed 
that 76.4% filled most of the storage 
space with meat, poultry, and fish, 


© the balance being used for fruits, 


vegetables, juices, and frozen food 
specialties. 

Freezing food at home, according 
to the survey, is practiced by 26.7% 
on 50% of their requirements. The 
balance consists of purchases of com- 
mercially frozen foods. It was found 
that 11.9% made use of a large part 
of the freezer in which to store pre- 
cooked meals. 


LARGE-SIZE PACKAGES 
PREFERRED 


Larger-size frozen food packages 
that are not available on the market 
were desired by 47.3% who voiced 
their preference for the 2'4-lb. and 
5-lb. quantities, utilizing what is 
generally known as the loose-pack 
method of freezing. 

Although FOA Marketers sends 
out monthly bulletins on the prepara- 
tion and packaging of seasonal foods, 
as a result of the survey, it was de- 
cided to supply the members with ad- 
ditional information. That entirely 
pre-cooked meals for the freezer have 
a ready market was revealed when 
11.9% said they desired further 
information as to where such food 
could be obtained. 

“The FOA Marketers food plan, 
by which four months’ supply of 
food is delivered at one time, proved 
a success with many, as shown by 
the figures which revealed 67.4% 
reporting a repeat on their first 
total order,” the group said. 

“Among these members, 41.3% 


went food shopping only once a 
week for staples; 22.7% visited stores 
once every two weeks; and 19.2% 
cut shopping to once a month. 

“This survey also revealed three 
interesting and major changes in the 
basic living pattern of a family with 
a home freezer. Short-term, small- 
quantity buying changed to long- 
range, quantity, seasonal, and “bar- 
gain” buying. 

“A homemaker’s cooking pattern 
also changes to quantity meal pre- 
paration, full use of left-overs, and 
the substitution of freezing for 
canning. Other benefits listed were 
the availability of more nutritious 
food, a wider selection of food, no 
shortage of food in case of unexpected 
guests, or such ‘acts of God’ as dock 
strikes or inclement weather. 

“One woman claimed she was sav- 
ing so much on her weekly food 
budget that she was laying the 
surplus aside for her son's college 
education.” 

Commenting of freezer-food plans 


in general, Bess noted that some 
department stores have launched 
such plans. However, he said he 


doesn’t believe their set-up lends 
itself to successful plan operation. 

Bess said that with freezer satura- 
tion at about 11%, he feels that 
sales—‘“at least for the next 20% 
saturation”—would remain a_ spe- 
cialty-selling product rather than an 
over-the-counter item. He empha- 
sized that a freezer at this point 
“must be sold.” 

Bess also stated that the biggest 
increases in freezer sales have come 
in the urban markets. 


LiFO System-- 


(Concluded from Page 1, Column 2) 


would use only a single group index 
as compiled by the Bureau of Labor 
Statistics, could use such a single 
index without showing that such an 
index is adequately representative of 
its whole inventory.” 

Such specialty stores as properly 
qualify under the Bureau’s rulings 
can start using the LIFO inventory 
accounting method at once. 

Following is the text of the Bureau 


ruling: 
Section 22(D).—Gross income: 
tories—elective method) 
Section 29.22(D)-1: Inventories under 
Rev. Rul. 23 elective method. 
INTERNAL REVENUE CODE 


A retail establishment known in the 
trade as a ‘“‘specialty store’’ may, with- 
out further proof, qualify as a ‘‘depart- 
ment store’’ for use of the department 
store inventory price indexes published 
by the Bureau of Labor Statistics, under 
the elective inventory method prescribed 
by Section 23(D) of the Internal Revenue 
Code, if it employs the retail inventory 
method and carries a variety and a reason- 
ably full line of merchandise covering 
a reasonable field of the groups included 
in such indexes. 

In Mimeograph 6244, C. B. 1948-1, 21, 
dated March 9, 1948, the commissioner ac- 
cepted as applicable for use, without sup- 
porting evidence, by department stores 
employing the retail inventory and elec- 
tive inventory methods, under section 
22(D) of the Internal Revenue Code, the 
department store inventory price indexes 
compiled and published semiannually by 
the United States Bureau of Labor Sta- 
tistics. 

Retail stores other than department 
stores that have decided to use these in- 
dexes as reflecting price changes for de- 
termining their inventories under the elec- 
tive inventory method have been required 
to demonstrate that such indexes are 
actually representative of the inventories 
earried by such stores. In connection with 
that requirement, question has arisen as 
to the meaning of the term ‘‘department 
store’’ as used in the above-mentioned 
mimeograph. 

A retail store may qualify as a ‘‘depart- 


¢(Inven- 


ment store’’ for the purposes of such 
mimeograph if it has a _ reasonable 
number and variety of departments, 


though not necessarily all of the depart- 
ments of the most elaborate department 
store, and if the goods carried in its 
various departments are reasonably simi- 
lar to those carried in corresponding de- 
partments by a typical department store 
in its general locality. 


It is not intended that an extremely 


specialized store carrying a single line of 
goods, such as a shot store, a radio and 
television store, or an electrical appliance 


store, which would use only a single 
group index as compiled by the Bureau of 
Labor Statistics, could use such a single 
index without showing that such an index 
is adequately representative of its whole 
inventory. 

But a retail establishment known in the 
trade as a ‘‘specialty store,’’ carrying a 
variety of ladies’ wear and accessories, or 
men’s clothing and furnishings, or a store 
carrying a reasonably full line of furni- 
ture and home furnishings, covering 4 
reasonable fleld of the groups included in 
the indexes published by the Bureau of 
Labor Statistics in its series of depart- 
ment store inventory price indexes, may 
qualify, if it employs the retail inventory 
method, for the use of these indexes 
under the elective inventory method of 
Section 22(D) of the code without further 
proof, if its departmental inventries are 
reasonably similar to those carried by 
department stores. Facts of similarity will 
be considered by the examining agent 
upon audit of returns. 


Qu 


Maryland Firm Enjoined for 
Cutting Sunbeam Prices 


BALTIMORE-—In a decision up- 
holding the legality of the Maryland 
fair trade law, U. 8S. District Judge 
W. Calvin Chesnut recently enjoined 
MacMillan & Sons of Elkton, Md., 
from selling Sunbeam products for 
less than authorized minimum prices. 

Sunbeam Corp. had accused Frank 
W. MacMillan, Sr., Frank W. Mac- 
Millan, Jr., and Richard MacMillan 
of selling its appliances at cut prices 
to friends and to a Wilmington, Del. 
discount house. The latter transac- 
tion reportedly involved about $10,000. 

The defendants admitted that the 
sales in question had been made. 
They based their defense on the 
claims that the sales were not to 
consumers and that the deal with the 
Wilmington firm was an interstate 
transaction. 

In granting the injunction sought 
by Sunbeam, Judge Chesnut ruled 
valid the resale price maintenance 
contract made under authority of 
the Maryland fair trade law. He 
also pointed out that Delaware has 
a similar law. 


Poa a 


Want 


SEE THESE BOOKS 
10 DAYS FREE! 


One Foot 
In the 
Door 


by Geo. F. 
Taubeneck 


You will laugh—- 
learn—profit with 
this best-selling 
book for business- 
men. 400 enter- 
taining, laugh- 
rovoking pages. 
mmensely enjoy- 
able, as thousands 
of readers will 
testify! 


It's A Great Life 
by George F. Taubeneck 


cover—is a beok 
with tested ideas 
on every 

of = =retail = =mer- 
chandising. 638 
pages with 1,000 
ideas. Start now 
to step up sales 


i and profits. 


Here's a book 

with a for 

mula for sell- 

ing your 

salesmen = on 

solling—ae 4 

career and as 

work that's 
fun! From q 

years of per 

sonal § experi- 

ence and close 
friendship t 

with tep- 

drawer sales- 

men, Taube- 
meck’s famous ' 

book draws « 

goatee ‘ of 
B50 cee OT 
Both 3 

Feet 
On the ' 
Ground 
by Geo. F. ! 
Taubeneck 

Here—under one i 


' TEAR OUT AND i 
MAIL TODAY! 
RRS wR 


10 DAYS FREE 
EXAMINATION! I 


Conjure House 

450 W. Fort Street 
i Detroit 26, Mich. 

Please send me the following books. 

understood if I'm net pletely 

I cam return the books within 10 days, or 

I will remit fer books plus « few cents 

postage. 

OO ONE FOOT IN THE DOOR..... $3.00 

© IT’S A GREAT LIFE 
‘ © BOTH FEET ON THE GROUND $5.95 : 
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AIR CONDITIONING & REFRIGERATION NEWS, MARCH 9, 1953 


**You Can Depend On the Editorial Power of a Newspaper’’ 
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Everybody Who Counts in the 
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ANSWER: Easy — 
The Men Who KNOW 
Air Conditioning BEST 


Air Conditioning Industry Will Read The April 13 
AIR CONDITIONING MARKETING ISSUE of 


Air Conditioning & Refrigeration News 


The Newspaper of the Industry Since 1926 


Your advertising in this issue will get this Bonus of Belief: 
The men who know air conditioning best read and trust the 
one industry newspaper. Ark ConbiITIONING & REFRIGERATION 
News has been information headquarters for the air condition- 
ing business since the industry was born! 

If you want to improve your distribution of room coolers, 
package air conditioning, central station air conditioning, 


year-round residential air conditioning, dehumidifiers, evapo- 
rative coolers, cooling towers, evaporative condensers, diffusers 
and grilles, controls, parts and accessories . . . or any other 
type of air conditioning product .. . and: 


If you want to locate and franchise new distributors and 


dealers. . . If you want to grow steadily, profitably . . . 


Tell Your Complete Story to the Men Who Know How to Sell Air Conditioning 
WITH EXCITING BIG SPACE ADVERTISING IN THE 


APRIL 13 ISSUE 


AIR CONDITIONING Ni 
REFRIGERATION VE WS 


450 WEST FORT STREET, DETROIT 26, MICH. 


Forms Close April 3 


New York Olfice 


521 Fifth Avenue 
New York 17, N. Y. 
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PROCUREMENT INFORMATION 


The following is a list of proposed procurements issued by the 
various indicated U. S. Government procurement offices. This 
list is compiled and made available daily on a free pick-up basis. 
Prospective bidders may obtain eomelate bid sets by a request 
te the purchasing officer under which the pevenate is listed in 
this Synopsis. Be sure to identify completely the bid invitation 
a wish by including in your request the item description, the 
ievitation number or reference number and the opening date. 

This will save time in filling your request. For reasons of 
economy, specifications are normally not included with the bid 
invitations unless the s fication is a new one. First time 
bidders on a particular i should request a copy of applicable 
specifications and drawings at the time the request for a bid 


is _— 
necessary to refer solely to the issui office for 
additional - on a bid invitation issued by any of the follow- 


ing U. 8S. Army Ordnance Offices: Ordnance Tank Automotive 
Senter; Detroit Arsenal; Frankford Arsenal; Picatinny Arsenal; 
Raritan Arsenal; Ordnance Ammunition Center, Joliet. Ill.; 


Rock Island Arsenal; Springfield Armory; Watertown Arsenal: 
and Watervliet Arsenal. Complete information on urchase 
listed by any of those offices alone can be obtained fom the 
Ordnance District Office nearest you. Its address is on file in 
your nearest Department of Commerce Field Office. Do not 
ask an Ordnance District Office for information on a eeenans 
unless it is listed by one of the above-named offices. rdnance 
District Offices do not have information on any other purchases. 
a Invitations for Bids numbers will be followed by the letter 
thig column by the letter "CO" Serif cumbureh, the aesabes 

e letter ‘Q’”’ or, num number 
will be followed by the letter “Q.” 


DEPARTMENT OF DEFENSE 


Description Quantity ee Opening 
pevy Pepehesing Office, 111 East 16th St., New York City, 

ew 
Tubing, en cute 21,650 1.f. 1386-B 12 Mar 53 
Signal Co Supply Agency, 225 South 18th St., 
Philadelph > ennsylvania 
Heater, s Ay ‘electric, Pas able 785 ea. 1386-B 12 Mar 53 

type 1 W 115 V AC 7” dia. Q) 

speed an Sialei in rear 
10% 12” lg x 12%” wd, 


O/A furnished w/ Pp ie hand 

control SW 6 ft. 5122 B 

heat rating, elec. air Bag Spe 

AAT-15 dwg. 102-M-1 or 

equal. Drawings are available. 
Corps of Engineers, U. S. Army, Office of the District Engineer, 
4735 E. Marginal Way, Seattle 4, Washington 


Installation of powerhouse Job (CIVENG- 20 Mar 53 
equip., Albeni Falls Dam 45-108-53- 
Pend Oreille River, Idaho. 59B) 
Work involves heating, ven- 
tilating and air conditioning 
system, — pumps 
and associated equip. 
Louisville District, Corps of Engineers, U.S. Army, P.O. Box 59, 
Louisville, Kentucky 
Removal of two air units, one Job (ENG-15- 24 Mar 53 
compressor and one evapora- 029-53-59) 


tive condenser and instal. 
of one new air unit, com- 


pours —_g and evaporative condenser of larger > including 

nstal. of one new supply duct and making all necessary con- 
on also replacing pole-mounted transformers and second- 
ary to bldg. for modification to battery storage room of re- 
frigerated storage rooms, Lexington signal depot, Lexington, 
Kentucky. 

Philadelphia District, Corps of Engineers, 1420 Walnut St., 

Philadelphia, Pennsylvania 


Fan, non-oscillating, metal 344 ea. (ENG-36- 11 Mar 53 
blades, 30 inch 109-53-569B) 

Spare parts 1 lot (ENG-36- 9 Mar 53 
109-53-574B) 

Fan unit, motor mtd in 700 ea. (ENG-36- 13 Mar 53 
109-53-576B) 


housing coanee for instal- 
lation in ceiling minimum 
noise level is essential. 
ye 3 Engineer, Tullahoma District, Corps of Engineers, 
Box 2091, Tullahoma, Tennessee 
Furnish one horizontal type 1 (ENG-40- 25 Mar 53 
air-water cooler, complete 126-53-18B) 


Feschosty & Contracting Office, Griffiss Air Force Base, 
Attn: RCMC, me, New York 
Cooler- Water electric,110V 9 ea. (30-602-53- 13 Mar 53 

60 cycle, AC, type II, size 10, 100) 

one bubbler, no glass filler, 

os. per Fed. Spec. F.S.-00-C- 

566. (4AAA-N 
GENERAL SERVICES ADMINISTRATION 

Description Quantity Mefgsence —?. = 


Business Service Center, General Services } + Rg 
Region 4, 50 Whitehall St., S.W., Atlanta, Georgia 


Ranges, electric cooking, *90 to AT-14190 10 Mar 53 
domestic, 130 ea. 

Refrigerators, electric, 90 to AT-14192 10 Mar 53 
domestic, 130 ea 

U. S. DEPARTMENT OF STATE 
Description uantity Reference App. Bid 
/ . = “B5 

Division of Contes! Services, Department of State. 

Washington, D 

Aeneas, . 28 ea. (CS-53- 18 Mar 53 
type, 1 hp. 127-3-18 

Air-conditioners, floor 12 ea. (CS8-53- 18 Mar 53 
mounted, 1 hp. 127-3-18) 


CONTRACTS AWARDED THROUGH MARCH 2 


Purchasing and Contracting Office, Luke Air Force Base, 


Glendale, Arizona 
Remodeling dining Hall, building T-531 Luke Air Force Base, 
drains, trans- 


Glendale, Ariz. Includes kitchen equipment, 
formers, coolers, heaters, exhaust fans and light fixtures.—Job, 
$25,300. —-Mardian Const. Co., 1314 N. 2ist Ave., Phoenix, Ariz. 
General Services Administration, Business Service Center, 
Region 3, Washington, D 
Class-51-Part III gases, industrial and refrigeration and fumi- 
gaa materials—Contract, Indefinite.—Liquid Carbonic Corp., 
3100 8. Kedzie Ave., Chicago, Ill. Mathieson Industrial Chem. 
Co., Div. of Mathieson hemical Corp., Mathieson pids.. 
Baltimore Md. Pennsylvania Engr., 1119-21 N. Howard, Phila- 
delphia, Penn. 


frigerant to a surge drum and a circulat- 


Shader Represents Norge 
In Greater K. C. District 


CHICAGO — Appointment of Wil- 
liam C. Shader as district representa- 
tive for the greater Kansas City 
area in Missouri and Kansas was an- 
nounced recently by H. L. “Red” 


Clary, vice president in charge of 
sales of Norge Div., Borg-Warner 
Corp. 


Formerly New England sales man- 
ager for a refrigeration company, 
Shader served two years with the 
Navy overseas. 


Elmira Distributor Builds 
Warehouse In Syracuse 


ELMIRA, N. Y.—-Construction of a 
Syracuse warehouse to help fill in- 
creased business demands was an- 
nounced by Rose, Kimball & Baxter, 
Inc., appliance distributor located 
here. 

The move will allow the company 
to better supply retailers in central 
and northern New York. It will be 
the company’s first branch warehouse 
outside of Elmira. The warehouse 
will contain 25,000 sq. ft. of space 
and is expected to be ready for oc- 
cupancy June 1. 


Whirlpool Sales Increase 
34% In ’52, Earnings Up; 
100th Dividend Paid 


ST. JOSEPH, Mich.—Net income 
of Whirlpool Corp. for the fiscal year 
ended Dec. 31, 1952, after all charges, 
was $3,797,905, equivalent to earnings 
of $2.50 per share on common stock 
outstanding, according to the com- 
pany’s annual report to stockholders, 

This compares with net income of 
$3,445,813 and earnings per share of 
$2.55 for the previous fiscal year, 
based on the number of common 
shares that would have been out- 
standing under terms of the two for 
one split of 1952. 

Net sales were $118,429,286 com- 
pared to $88,109,780 in 1951, an in- 
crease of approximately 34% over 
the preceding year. 

Net working capital on Dec. 31, 
1952 was $15,008,053 compared with 
$10,620,799 a year ago. 

Dividends totalling $1 per share on 
the $1,353,254 shares of common 
stock outstanding were paid during 
the year. The 100th consecutive divi- 
dend since incorporation of the com- 
pany in 1929 was paid during the 
year. 


PATENTS 


Week of November 11 
(Continued) 


2,617,264. EVAPORTOR STRUCTURE IN 
REFRIGERATING APPARATUS. Bernard 
J. McGovern, Chicago, and Sigmund P. 
Skoli, Elmwood Park, Ill., assignors to 
Mojonnier Bros. Co., Chicago, IIL, a cor- 
poration of Mlinois. 


2. In a refrigeration apparatus, a cool- 
ing tank having in heat exchange rela- 
tion with the interior of the tank, a plu- 
rality of upwardly extending refrigerant 
evaporator conduits, each conduit having 
walls defining a dv-t of such restricted 
cross-sectional area that refrigerant foam 
arising in each of said conduits during 
boiling of a body of liquid refrigerant 


GENERAL ELECTRIC 
Tunnel-Type 4% Ton Units 


Model Css 231BIB Low Temp. 
For expansion valve —2 cyl. 


NEW and in original cartons 
PRICE — $56.00!! 


Freight Prepaid on Orders of 


five or more units 


VINCENT REFRIG. & HTG. 
SUPPLY CO. 


100 N. 2nd St., Minneapolis 
1025 N. Water St., Milwaukee 


in the lower ends of said conduits, rises 
in foam condition throughout substan- 
tially the remaining height of said con- 
duits; means for supplying liquid refrig- 
erant by gravity flow into the lower ends 
of said conduits; means for evacuating re- 


“a ve ¢, 


% 


frigerant vapor from the upper ends of 
said conduits; and float controlled means 
for regulating and maintaining the level 
of the liquid refrigerant in the conduits 
at a level substantially below the top ends 
of said conduits. 


2,617,265. OI, REMOVAL SYSTEM FOR 
REFRIGERATION APPARATUS. Alonzo 
W. Ruff, York, Pa., assignor to V.C. Pat- 
terson & Associates, Inc., York, Pa., a 
corporation of Pennsylvania. Application 
Jan. 16, 1951, Serial No. 206,208. 12 Claims. 
(Cl. 62—3.) 
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1. In refrigeration apparatus of the type 
in which a compressor feeds liquid re- 
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Subscribe Now 


Receive the greatest trade paper in the Industry—Arr 
ConpiTIioninc & REFRIGERATION News. Published every week. 
Brings you latest news and vital information on household 
refrigeration, commercial refrigeration, air conditioning, 
home freezers; manufacturing, distributing, retailing, servic- 
ing, and contracting. Only $5 per year, 52 issues. 

Fill in coupon and mail today 


_——e ee wee eee es ee 


AIR CONDITIONING & REFRIGERATION NEWS 
450 West Fort Street, Detroit 26, Michigan 


Gentlemen: Send the NEWS for one year. 
[] $5 enclosed [] Bill me [] Bill the company 
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ing pump supplies liquid refrigerant from 
the drum to an evaporator, an oil fill sys- 
tem comprising: a closed oil still cham- 
ber housing the prime mover for the said 
circulating pump; a first conduit connect- 
ing said chamber to a point in the re- 
frigerant circuit intermediate the pump 
outlet and the point of return of refrigerant 
to the surge drum from the evaporator; a 
second conduit connected with said cham- 
ber and with the low pressure side of 
said compressor for returning separated 
oil and refrigerant to said compressor; 
and means for maintaining a pressure 
differential for feeding refrigerant through 
said first conduit; whereby a portion of 
the refrigerant circulating between the 
surge drum and evaporator is by-passed 
to the closed chamber where the oil in 
the refrigerant is separated therefrom by 
the distilling action of the waste heat 
of the prime mover and returned in rela- 
tively small liquid portions, in compact 
form, to the compressor through said sec- 
ond conduit. 


2,617,266. REPRIGERATED MEAT DIS- 
PLAY DEVICE. Prank J. Petrini, San 
Prancisco, Calif. Application Nov. 3, 1949, 
Serial No. 125,267. 2 Claims. (Cl. 62—89.5.) 


1. In a refrigerated meat display device, 
a case having insulated front rear and 
bottom walls, the rear wall being slightly 
higher than the front wall and having a 
horizontal overhang with a free inner 
edge to form a vertical pocket underneath 
the overhang, a fixed vertical baffle sepa- 
rating the pocket from the case body 
and having an upper edge disposed close 
to the inner edge of the overhang but 
slightly spaced therefrom inwardly and 
downwardly so as to leave a narrow pas- 
sage through which outside air may spill 
over the edge of the overhang into the 
pocket, the lower edge of the baffle being 
spaced from the bottom of the case, an 
evaporator forming part of a refrigera- 
tion circuit mounted in the pocket, and 
a substantially continuous meat support- 
ing plate assembly disposed in the upper 
portion of the case and being supported 
in part by the upper edge of the baffle 
and in part by the upper edge of the 
front wall and lying substantially in a 
plane defined by the overhang and the 
top of the front wall, whereby cold air 
descending in the pocket is made to 
spread along the bottom of the case and 
to rise toward the plate assembly through 
the entire area thereof. 


2,617,269. SURFACE HAVING LOW AD. 
HESION TO ICE. Robert Smith-Johann- 
sen, Schenectady, NM. Y., assignor to Gen- 
eral Electric Co., a corporation of New 
York. No Drawing. Application June 17, 
1949, Serial No. 99,855. 6 Claims. (Cl. 62— 
108.5.) 


1. A solid surface exhibiting low adhe- 
sion to ice, the said surface containing 
a thin coating thereon consisting of solid 
polymeric monochlorotrifiluoroethylene hav- 
ing a softening point of 180° C. 


(To Be Continued) 


CLASSIFIED ADVERTISING 


“Positions Wanted" $5.00 


RATES for 
Limit 50 words. 10¢ per 


per insertion. 
word over 50. 

RATES for all other classifications $7.50 
per insertion. Limit 50 words. 16¢ per 
word over 50. 

ADVERTISEMENTS set in usual classi- 
fled style. Box addresses count as five 
words, other addresses by actual word 
count. Please wend payment with order. 


ADMINISTRATIVE EXECUTIVE, Home 
Office or Regional Level. Over 20 years’ 
evperience national distribution major 
markets, Air Conditioning, Heating, Ap- 
pliances, Radio-TV. Excellent background 
budgeting, forecasting, advertising, pro- 
motion, planning, training. College gradu- 
ate, married, top references, will relocate. 
Now employed, resume available, per- 
sonal interview upon reasonable notice. 
BOX 4245, Air Conditioning & Refrigera- 
tion News. 


AIR CONDITIONING refrigeration me- 
chanic desires installations and mainte- 
nance work in the commercial fleld. Pre- 
fer the Southwest. Available after March 
10. Reply BOX 4257, Air Conditioning & 
Refrigeration News. 


AIR CONDITIONING Commercial Refrig- 
eration Sales Engineer presently with 
wholesale supplier, desires change. Heavy 
experience high-low sides, controls, de- 
sign. Territory builder, aggressive, suc- 
cessful sales record, Interested high-low 
side, commercial refrigeration, air condi- 
tioning lines as manufacturers’ represen- 
tative. Presently located N, E. Will re- 
locate. Write BOX 4258, Air Condition- 
ing & Refrigeration News. 


ACE CABINET Corp., manufacturers ‘of 
Low Temperature Refrigeration Equip- 
ment desires representatives to call on 
dealers. Excellent opportunity for right 
men, Write giving complete details, past 
experiences and the state or states which 
you could cover, ACE CABINET CORP., 
1457 Broadway, New York 18, N. Y. 


SALES REPRESENTATIVE for Chicago, 
and states of Illinois, Indiana, Wisconsin, 
Michigan. Complete line of commercial 
refrigerators. Salary, expenses, and in- 
centive plan. Write, giving qualifications 
and references. WARREN REFRIGERA- 
TORS, Box 1436, Atlanta 1, Georgia. 


INDUSTRIAL AIR-CONDITIONING and 
Refrigeration Service Engineers. Must be 
experienced to work in Eastern Pennsyl- 


vania Area. Union rates. BOX 4235, Air 
Conditioning & Refrigeration News. 

PRODUCTION MAN on commercial re- 
frigerated fixture-cases, coolers, etc. One 
who can handle general designing and 
charge of production in small plant, using 
wood and metal construction. Give past 


experience and full information. Well es- 
tablished firm. Write BOX 4238, Air Con- 
ditioning & Refrigeration News. 


DISTRICT SALES supervisor wanted. We 
can offer an experienced commercial re- 
frigeration sales supervisor an attractive 
proposition in the midwest territory with 
headquarters to be in Chicago or immedi, 
ate vicinity. Primary job would be selec- 
tion of new distributors and working with 
those already established. The ability to 
help distributors select and train new 
salesmen, actually showing them how to 
close a sale, would be an important asset 
SALES ENGINEER. Established Carrier 
Distributor in St. Louis desires high type 
experienced air conditioning sales engi- 
neer. This is a permanent position. Leads 
furnished. Salary basis. Definite oppor- 
tunity for a capable man, Give experi- 
ence and references. BOX 4251, Air Con- 
ditioning & Refrigeration News. 


SOMEWHERE THERE is a young com- 
mercial refrigeration service manager er 
an assistant who is looking for a better 
job. A commercial refrigerator manufac- 
turer has an opening for such a person 
with actual field service experience. He 
must have ability to direct factory serv- 
icemen and to diagnose service problems 
received by mail, phone or letter. He 
should be a good correspondent and able. 
to compose service manuals, bulletins, 


{ 12641 EB. MeNichois Road, Detroit 5, Mich. 


etc. We can offer a good salary, excellent 
living conditions, the opportunity to share 
in profits, plus other fringe benefits. Tell 
us your educational and _ refrigeration 
background. All replies will be kept con- 
fidential. BOX 4253, Air Conditioning & 
Refrigeration News, 


SALES ENGINEER: Nationally known 
Midwest manufacturer of commercial con- 
densing units and packaged air condi- 
tioning. Permanent position, salary, ex- 
penses and commission. Must have car 
and be willing to travel. Dealer contact 
in Texas, Oklahoma, Experience in this 
fleld desired, State age, education, past 
connections in first letter. All of our em- 
ployees know of this ad. BOX 4254, Air 
Conditioning & Refrigeration News. 


SERVICE ENGINEER wanted “to repre- 
sent a leading manufacturer of refrigera- 
tion, air conditioning, heating and venti- 
lating equipment. Position will include 
supervision in the fleld of service opera- 
tions in connection with large industrial 
types of equipment. Salary open. State 
experience and references in first letter. 
Write BOX 4255, Air Conditioning & Re- 
frigeration News, 


AIR CONDITIONING sales’ engineer 
Metropolitan New York area, If you are 
fully experienced in all phases of air con- 
ditioning contracting, including design, 
application, estimating and installation— 
if you can meet and sell all types of 
prospects—-if you want a permanent, happy 
connection, Write BOX 4256, Air Condi- 
tioning & Refrigeration News. 


NEW—% and %-hp. open type refrig- 
erating units, air cooled. Price: % hp.- 
$84.24; % hp.-$102.60. These units are 
equipped with Chieftain compressor bodies 
and Century capacitor type motors with 
built-in thermal protection. Freight al- 
lowed on quantity orders of 10 units or 
more, may be assorted sizes. Write for 
literature and_ specifications. ARCTIC- 
AIRE, 1621 Grand Ave., Kansas City, Mo. 
REFRIGERATOR DOORS. 36” by 6'6” 
double batten auto close doors complete 
with removable track heads for a 7’2” 


track. 1%” corkboard insulation. 16 
gauge metal clad. Brand new. $95.00 
each. Freight prepaid in U.S. Door 


height will be altered for anything up to 
11 ft. 2 in. track for $15.00 additional. 
BIMEL CoO., Cincinnati, Ohio. 


NEVER USED and in original crates 1952 
Model % H.P. Hermetic Condensing Unit 
Air Cooled Heavy duty 110 volts—60 Cy., 
A.C., in lotsa of 3 or more. $86.00 each. 10% 
down on all orders, For more information 
write or phone; BRIDGEPORT REFRIG- 
ERATION COMPANY, 2916 8. Archer Ave., 
Chicago 8, Tilinois. 


BRAND NEW 1953 Dual- -Purpose Freezer 
Model SF-6 Slope-Front Self-Service 
Frozen Food & Ice Cream Merchandiser 
with beautiful Formica Counter Top. Cabi- 
net 6 3” long: 15 cu. ft. capacity: Tecum- 
seh sealed unit. List Price $798.00, Spe- 
cial Dealer Cost $399.00 Complete. Write 
or Call for other Specials: GENERAL RE- 
FRIGERATORS CORP., 2011 First Ave., 
NYC ENright 9-0200. 


SPEC TAL OFFERING %-HP units with 
condenser and valves @ $36. Models S64LD 
and S64LE. Also 4-HP sealed @ $45, %- 


HP sealed @ $55, %-HP sealed @ $70. 
Other sizes up to 5-HP. Write for spe- 
cifications. Limited quantity. Act now. 


MANN REFRIGERATION SUPPLY CO., 
440 Lafayette St., NYC., GRamercy 3-8000. 


ATTENTION SERVICEMEN — Send for 
our 1953 Catalog. Relays, Expansion 
Valves, Controls, Dehydrators, V_ Belts, 
Open & Hermetic Units. All new mer- 
chandise at great savings up to 50%. 
Sold on Money Back Guarantee. WALTER 
W. STARR REFRIGERATION, 2833 Lin- 
coln Ave., Chicago 13, MIlinois. 


NORGE SEALED units remanufactured or 
exchanged. Immediate delivery from stock, 
2 year warranty. Freon refrigerant. Write 
for prices and shipping instructions. 
Genuine Norge terminals for Norge sealed 
units. Sets of three, $1.15 plus postage. 
MODERN REFRIGERATION CO., INC., 
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Frozen Food Sellers Warm to Freezer Plan -- 


(Concluded from Page 1, Column 5) 
privately, “I don’t say anything in 
public, but I think they are great.” 

He went on to explain that the 
big question in the minds of many 
distributors was what their retail 
food merchant customers would think 
if they supplied the food plans. 

That’s a question each distributor 
has to answer for himself, he be- 
lieves. But for himself, he considers 
the food plan operator to be a 
legitimate retailer of frozen foods 
and therefore a legitimate customer. 
“Why not supply them?” he asks. 
“It’s good business.” 

He and other distributors revealed 
that they either operated frozen food 
plans under separate organizations 
and acted as their own source of 
supply, or were actively attempting 
to get their retailers interested in 
setting up plans of their own. 

Another eastern distributor con- 
siders the home freezer to be a 
“gilt edge investment.” He believes 
that like television sets, the people 
who buy them will sell the baby first 
before they’ll miss a payment. Once 
they get a freezer, they won't let it 
go back. For that reason, he was 
perfectly willing to take full re- 
course financing with his banker. 


SPECULATIVE BUILDER PUTS 
FREEZERS IN NEW HOMES 


A new York state distributor said 
that a builder in his area was putting 
freezers in his speculative homes as 
a selling inducement. 

One convention speaker, Distribu- 
tor Walter Greenspan of Perth Am- 
boy, N. J., said that he was not in 
favor of the frozen food plan in 
its present form. 

“But,” he said, “we must admit 
that the frozen food plan has given 
us untold publicity and we didn’t 
have to pay for it. 

“We are going to do everything 
possible to build up volume on the 
promotion that someone else has 
done.” 

He pointed out that freezer-food 
plans have laid the groundwork for 
increased frozen food volume by 
putting more freezer space in the 
home and arousing new interest in 
frozen foods. Through this, he de- 
clared, “the distributors have at- 
tained new horizons in frozen food 
volume.” 

In his opinion, the housewife would 
do better to buy her freezer from 
an appliance dealer and then buy her 
food when prices are low. 

William Blees, vice president of 
Crosley Div., Avco Mfg. Corp., ex- 
pressed similar opinions to Green- 
span and told the distributors that 
he thought that food plan dealers 
“sometimes unfairly” reached into 
the frozen food distribution field. 
He opined that they should not “try 
to make you make unsound conces- 
sions.” 

He declared that the home freezer 
owner will not reorder foods $150 
to $200 at a crack. She will run out 
of different foods at different times. 
Then she will go to the supermarket 


’ and purchase what she wants when 


she needs it. 


‘IF PEOPLE HAVE MORE 
FOOD, THEY EAT MORE’ 


Blees urged the frozen food indus- 
try and the appliance industry to 
work together to build up volume. 

“The one thing sure,” he said, “is 
that when people have more food on 
hand, they are going to eat more.” 

The perennial complaint of frozen 
food distributors that their volume 
is limited by the cabinet “‘bottleneck” 
in the retail store, where they must 
fight for space to even display their 
brands was little heard this year. 

Possibly this was because they 


3 NOW HEAR THIS! 


There is a very profitable field 
open to the wide-awake refrigera- 
tion service shop equipped to 
recondition absorption refrigera- 
tion units. During the last four 
years we have developed the 
necessary equipment and know 
how for this type of service. We 
are offering to train one man in 
each state, outside of Oklahoma, 
so he can serve his entire state 
with this exclusive service. Abso- 
lutely no competition outside of 
the factory. If you are interested 
please contact us at once. 


GAS REFRIGERATOR 
ENGINEERING CO. 


4820 N.W. 10th St. 
Oklahoma City, Okla. 


have found, as Ralph W. Long, Jr. of 
Quick magazine pointed out to 
them, that there are other more 
important factors in the store buyer’s 
decision to take on or reject a brand 
than available cabinet space. 

Long, citing a survey made jointly 
by Quick and Quick Frozen Foods 
among chain store buyers, found 
that price and quality were the most 
important considerations to the buyer 
in taking on a new line. Consumer 
demand for the brand ranked in 
third place. 

But when it came to eliminating 
a brand from his display cases, price 
cutting was the top reason and lack 
of consumer interest was the second. 


SEE PRICE DECREASE 


Edwin L. Morris of the manage- 
ment consultant firm of Booz, Allen, 
and Hamilton, foresaw an era of 
lower retail prices of frozen foods 
that would both produce increasing 
sales volume and put the squeeze on 
profits. 

Said he: 

“For short periods in the future 
there may be some strengthening of 
some frozen food prices, depending 
largely on the supply situation. The 
pressure for lower prices at the re- 
tail level can be expected to increase 
rather than to lessen. 

“Although packers and their dis- 
tributing organizations think the 
price situation is tough today, we be- 
lieve that for most items no one 
should look forward to any sustained 
relief. The packers should be pre- 
pared for continued pressure on 
prices. 

Another prediction, offered by 
George Mentley of Birds Eye Div. of 
General Foods Corp., is that during 
1953, for the first time, there will be 


no increase in frozen orange juice | 


concentrate sales. The reason, he 
said, is that the orange crop is ex- 
pected to be no bigger than last year. 
And, because of awakening competi- 
tion from the fresh fruit segment of 
the industry, the packers will prob- 
ably not get any more of the crop 
than they did last year. 

On the basis of predicted figures, it 
is theoretically possible that grocers’ 
cabinets may be bare of concentrate 
for a few weeks at the beginning of 
1954. 


NEW EQUIPMENT BY TYLER 


A number of refrigeration equip- 
ment manufacturers took the oppor- 
tunity offered by the National Frozen 
Food Convention to present new 
frozen food display cases and upright 
home freezers. 

Tyler Fixture Corp. showed a fac- 
tory model of a new self-contained 
frozen food open top display case that 
featured a spread out arrangement of 
the condensing unit across the bottom 
of the case to give greater capacity 
in the display compartment. 

A unique feature was the use of 
air from the condenser fan to “wipe 
across” the outside of the front glass 
panel. This air is forced by velocity 


pressure and a baffle arrangement | 


the unit you've wanted for 


reach-ins ... THE BUSH DJ 


They're compactly designed and ceiling 
mounted to allow complete use of shelf 


inside the front of the cabinet panel 
up across the glass. It blows evenly 
across the entire front of the case. 
Purpose of this is to prevent conden- 
sation on and fogging of the glass. 

Another feature is a strata-flow ef- 
fect of cold air, passing from rear 
to front of the case in such a manner 
that the cold air does not blow up 
and out of the case and will not pull 
warm room air into the case. 


JORDON’S ‘PANORAMIC DISPLAY’ 


Jordon Refrigerator Co. introduced 
a frozen food and ice cream merchan- 
diser with a “panoramic display 
front.” This is a removable glass 
front section in which dummy pack- 
ages can be permanently displayed 
without becoming dirty or worn look- 
ing. The display front has its own 
mirror back, hinged top, and slim- 
line lighting. 

Jordon also showed its two new 
upright home freezers. Ace Cabinet 
Co., United Refrigerator Co., and 
Freshmaster Corp. also displayed up- 
rights. Ace had several models of 
frozen food cases, some with new 
style superstructures, and a _ small 
“hold-over” ice cream cabinet for 
milk route trucks on exhibit. 

Orley Corp. displayed its juice 
merchandiser and chest type freezer. 


KELVINATOR’S FIVE PLANS 


Kelvinator Div. of Nash-Kelvinator 
Corp. had no new merchandise to 
show but its salesmen were offering 
distributors a choice of five different 
plans whereby Kelvinator cabinets 
could be purchased conveniently and 
in quantity. 


NEW ENTRANT in room air conditioner field 
is this model introduced by Chelsea Fan & 
Blower Co., Inc. Note two control knobs on 
front. Left-hand knob controls operation of 
unit, right-hand knob is damper control. 


Chelsea Room Unit - - 


(Concluded from Page 1, Column 4) 


the switch mechanism and the right- 
hand knob controls the damper. A 
temperature control is available. 

The unit’s Tecumseh compressor is 
said to be fully counter-balanced, 
pressure-lubricated, and driven by a 
spring-mounted, capacitor-start mo- 
tor. “Freon-12” is the refrigerant 
used. 

A motor drives two fans at 1,050 
r.p.m. The evaporator fan is a 
pressure-type blower wheel “giving 
noiseless operation and full air de- 
livery even when filters are laden 
with dirt,” according to the manu- 
facturer. The condenser fan has an 
overlapping-blade, pressure-type, pro- 
peller design. Fans are rustproof. 

Filters are of aluminum mesh and 
may be “easily removed” for change 
and inspection. The grille incorpo- 
rates wide deflector vanes to elimi- 
nate drafts. 


space in reach-in refrigerators. 


Air moves through the coil and down the 
back wall, providing perfect diffusion of air 
circulation that eliminates air blasts . . . mini- 


mizes dehydration of produce. 


Fans on Bush DJ Units are completely and 
safely guarded ... motors permanently lubri- 
cated. A TX valve can easily be mounted 


inside the case. 


Removable drain pan permits ready ac- 
cessibility to all parts, and durable finish 
of baked white enamel on entire exterior 


provides attractive appearance. 


Bush DJ Unit Coolers are available in 
four different sizes, to meet varying require- 
ments. All have customary conservative Bush 


ratings. 


Specification sheet free on request. 
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G-E Wins Permanent 
Injunction Against 


N.Y. Discount Seller 


NEW YORK CITY —The New 
York State Supreme Court has 
granted the General Electric Co. a 
permanent injunction restraining S. 
Klein-on-the-Square, Inc. from vio- 
lating General Electric Fair Trade 
contracts in the sale of G-E small 
appliances. 

In announcing the decision of the 
court, Justice Carroll G. Walter cited 
the extensive program established by 
G-E to enforce its Fair Trade con- 
tracts under the McGuire Act as 
being particularly instrumental in 
the decision. 

Justice Walter said: “Immediately 
upon the signing of the McGuire Act 
plaintiff (G-E) established in its 
small appliance division a ‘fair trade 
section’ manned by competent per- 
sonnel, whose duty it was to formu- 
late and promulgate a ‘fair trade 
procedure.’ That duty was performed. 

“By public advertisement and by 
circularization of retailers plaintiff 
(G-E) broadcast notice of its inten- 
tion to insist upon observance of its 
stipulated prices and to make war 
upon violators. A veritable campaign 
of education and persuasion, designed 
to secure voluntary cooperation in 
bringing about effective price mainte- 
nance, was undertaken, with at least 
a substantial measure of success. 
Systematic measures for discovering 
violators and obtaining proof of 
violations were instigated and pur- 
sued; and suits to enjoin violations 
were instituted.” 

Following the announcement of the 


C2 Ie ae es 


court’s ruling, C. K. Rieger, General 
Electric Co. vice president and gen- 
eral manager of the G-E Small Ap- 
pliance Div., stated: 

“General Electric will definitely 
continue all phases of its present 
Fair Trade program. Our special 
Fair Trade section will investigate 
all price violations, and if violators 
do not put our Fair Trade prices 
into effect, we will again take such 
legal actions as is necessary. 

“We have already undertaken legal 
action in support of our Fair Trade 
program in New York, California, 
Pennsylvania, and Nebraska. Favor- 
able decisions have been obtained by 
G-E in all actions decided to date.” 


Kelvinator Promotes Scott 
To Asst. Export Manager 


DETROIT—Appointment of Horton 
L. Scott as assistant export manager 
has been announced by E. H. Wilcox, 
export manager, 
Kelvinator Div., 
Nash - Kelvinator 
_ Corp. 

Scott, who has 
been allied lines 
manager of Kel- 
vinator’s export 
department _ since 
1948, succeeds 
John H. Bennett, 
who has resigned 
to become man- 
ager of Nevinger 
Mfg. Co. of Green- 


H. L. Scott 


ville, Ill. 

Scott joined Kelvinator six years 
ago, with an extensive background of 
experience in the appliance field. 
Prior to joining Kelvinator he had 
been in the appliance business. 
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